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Internet  Eroding 
Newsraom  Standaids 


A  NUN’S  TRIUMPHANT  BATTLE  TO  ADOPT  A  CHILD 
WITH  HIV  WAS  THE  STORY  OF  A  LIFETIME. 


When  Sister  Mary  Ann  LoGiudice  decided  to  take  the  extraordinary  step  of 
adopting  little  Barbara,  many  advised  against  it.  Some  in  the  religious  com¬ 
munity  even  fought  it.  But  what  followed  was  a  six-year  journey  of  love 
and  hope  that  ultimately  proved  the  faith  this  woman  and  child  had  in 
each  other  could  not  be  broken.  Not  by  the  church.  Not  by  AIDS.  Three 
years  after  Barbara’s  death,  Albany  Times  Union  writer  Paul  Grondahl,  with 
Mary  Ann’s  help,  wrote  “That  Place  Called  Flome."  In  the  8-part  series. 
Grondahl  described  the  rare  and  beautiful  story  of  a  nun  who  also  became 
a  mother.  It  was  an  important  story  of  great  courage,  unexpected  joy  and 
deep  loss.  Bringing  a  sensitive  subject  to  life  with  words  and  pictures  is  just 
one  more  way  Flearst  Newspapers  enrich  our  readers’  lives  every  day. 


MSTIt^lcjN 


Read  more  about  That  Place  Called  Home  on  the  World  Wide  Web 
at  umnv.timesunion.com/special/home/cover/ 


Six  strengths  of  a  knowledge-based  newsroom 


We  launched  NewsEngin  two 
years  ago  with  two  big  goals;  Build 
tools  for  journalists  that  take  into 
account  the  entire  news-gathering 
and  production  process,  start  to 


finish;  and  free  newspapers  from 
the  tyranny  of  editorial  software 
that  costs  too  much,  crashes  too 
often  and  is  about  as  customizable 
as  a  sledgehammer. 


NewsEngin  provides  a  set  of  toolsH 
that  work  in  harmony  to  empowerB 
journalists  and  keep  the  newsroomB 
humming  smoothly.  Here’s  howB 
they  work:  I 


Editors  can  monitor  wires,  track 
assignments,  and  read  stories 
trom  one  central  location 


Reporters  can  search  the  Web 
and  track  sources,  interviews, 
notes,  Web  sites  and  stories 


Designers  can  easily  integrate 
stories  and  headlines  with  print 
and  online  pagination  software 


The  portal  through  which  your 
newsroom  safely  receives  stories 
from  stringers  and  road  warriors 
via  the  Web  and  Internet  email. 


NewsFront 

A  powerful  editorial  front-end  with  configurable  workflow,  full-text  searching, 
versioning,  direct  Web  publishing  and  components  for  archiving  and  photo/graphic 
workflow  -  all  fully  accessible  from  the  office,  the  road  or  home.  Additional  software 
from  DeskNet  Inc.  {wvvw.desknetinc.com)  provides  full  conncectivity  with  QuarkXPress. 


SourceTracker  - 

Phonebook,  power  notebook  and  private 
info-trove  for  journalists.  Knowledge  kept  in 
SourceTracker  can  be  selectively  shared  with 
the  entire  newsroom. 


POWER 


—  WireServer 

Bulletproof  wire  capture  and  distribution 
to  users  with  Lotus  Notes  or  Web 
browsers.  Performs  fast  full-text  searches 
with  optional  email  notification. 


I - (Jehei 


The  Web 


AWARENESS 


Research  Assistant 

Lets  your  library  take  research  requests, 
manage  workflow  and  share  results  in  a 
searchable  database,  all  from  a  Web  browser. 


AUTHORITY 


UniQuery 

Gives  reporters  one  Web  page  to  search  all  public  records  on 
your  newsroom  network  (drivers  licenses,  real  estate  records, 
voter  registrations,  etc).  No  HTML  assembly  required. 


Information  graphics  by  XPLANE  (vnyw.xplane.com) 


NewsEngin  is  “hitting  on  eight  cylinders," 
according  to  The  Cole  Papers,  the  leading 
newsletter  of  publishing  and  technology. 
NewsEngin  is  the  first  and  only  company  that 
delivers  an  integrated  system  for  editorial 
production  and  newsroom  knowledge 
management.  It’s  all  built  on  a  reliable 
foundation:  IBM's  Lotus  Notes  and  QuarkXPress. 


The  components  of  the  NewsEngin  system  are 
modular,  allowing  you  to  install  just  the  parts  you 
want. 

So  if  your  newsroom  is  ready  for  a  system  that’s 
built  for  journalists  instead  of  programmers,  we 
invite  you  to  give  NewsEngin  a  test  drive.  If  you 
can’t  visit  us  at  NEXPO  (Booth  977),  then  be  sure 
to  visit  us  on  the  Web  at  www.NewsEngin.com. 


ENGIN 


jjtusjjotes.  QuarkXPress  and  NewsEngin  are  (gfl|gg[edjrademaik§jUptus  Developinent  Corporation,  Quark  Technology  Partnership,  and  NewsEngin  Inc.,  respectively. 
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DEPARTMENTS 


SECTIONS 


Tampa  Tribune  Denies  Spying 

The  paper’s  capital  bureau  denies  using  the  state 
sunshine  records  law  to  spy  on  competitors’ operations 


Newspeople 
In  The  News 


Calendar 


Editorial 


Marketing 

Where  Newspaper  Ads 
Become  Retail  Storefronts 


Photog  Wins  Case  For  Swiped  Image 

Boston  Herald  pays  $3,500  to  settle  a  case  about  a 
Discovery  Online  photo  they  published  without  permission 


Letters  To  The  Editor/ 
Newspaperdom 


Technology/ 
Output  Systems 


Crash  Course  In  Hard  News 

Oregon  j-scboolers  were  recruited  to  cover 
high  school  killing  spree.  Some  question  ethics. 


Above  The  Fold 


Stock  Quotes 


MediaINFO.  com 
Weekly 


USPS  Kills  Car  Ad  Program 

NAA  denounced  program  as  threat  to  neu'spapers 


New  Curmudgeon 


Syndicates/ 
News  Services 
From  Chemotherapy  To  An 
Organization  Presidency 


Did  Reporters  Endanger  Hostage’s  Life? 

Press  critics  charge  that  a  Florida  paper  and  radio  station 
acted  improperly  when  they  called  a  hostage-holding  killer 


Newspaper 

Recruitment 


Classified 


Investigative  Journalism:  Alive  And  Well 

A  record  IRE  turnout  in  New  Orleans  suggests 
hard-boiled  exposes  remain  newsroom  staples 


Shop  Talk  At  Thirty 
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1  CALENDAR 

Ed 

Reader  Services 


JUNE 

11-13  Association  of  Alternative  Newsweeklies  Annual 
Convention,  Capital  Hilton,  Washington,  D.C. 

13-17  International  Newspaper  Financial  Executives 
Conference,  The  Fairmont,  San  Francisco 
17-20  Association  of  Free  Community  Papers  Annual 
Meeting,  Hotel  Nikko,  San  Francisco 
17-20  Native  American  Journalists  Association  Annual 

Conference,  Tempe  Mission  Palms  Hotel,  Phoenix 

17- 20  Newspaper  Purchasing  Management  Association 

Conference,  Harrah’s,  Las  Vegas 

18- 21  National  Society  of  Newspaper  Columnists  Annual 

Convention,  Humphrey’s  Half  Moon  Inn  &  Suites, 
San  Diego 

19- 21  Cooperative  Marketing/Sales  Conference,  Orlando 

World  Center  Marriott,  Orlando 

19- 21  NAA  Connections  ’98,  Orange  County  Convention 

Center,  Orlando 

20- 23  Nexpo  ’98,  Orange  County  Convention  Center, 

Orlando 

21- 24  NAA  Marketing  Conference,  Orlando  World  Center 

Marriott,  Orlando 

24-27  National  Association  of  Hispanic  Journalists 
Conference,  Hyatt  Regency,  Miami 
24-27  Association  of  American  Editorial  Cartoonists 
Convention,  Caesar’s  Palace,  Las  Vegas 

JULY 

29-3  National  Association  of  Black  Journalists 

Conference,  Grand  Hyatt, Washington,  D.C. 

AUGUST 

5-8  Association  for  Education  in  Journalism  and  Mass 
Communication  Convention,  Hyatt  Regency  and 
Sheraton  Inner  Harbor,  Baltimore,  Md. 

5-8  Asian  American  Journalists  Association  Conference, 

Sheraton  Hotel  and  Towers,  Chicago 

16- 18  Inter  American  Press  Association,  Chapultepec 

Conference  on  Freedom  of  Expression,  Hotel 
Camino  Real  Inter-Continental,  San  Jose,  Costa  Rica 

SEPTEMBER 

8-18  National  Press  Photographers  Association  Digital 

Imaging  Conference,  Adam’s  Mark  Hotel,  Columbus, 
Ohio 

10-12  Society  of  Newspaper  Design  Convention, 
Philadelphia  Marriott,  Philadelphia 
13-15  Independent  Free  Papers  of  America  Fall  Conference, 
St.  D)uis  Airport  Marriott,  St.  Louis 

17- 19  Annual  Mid-America  Newspaper  Conference,  Lake 

of  the  Ozarks  Holiday  Inn,  Lake  Ozark,  Mo. 

17-20  New  England  Newspaper  Operations  Association 
Annual  Conference,  Marriott,  Portland,  Maine 


JvNE  July  August 
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How  to  Contact  Editor  &  Publisher 

■  Mail:  11  West  19th  Street, 

New  York.  NY  10011-4234 

■  E-mail:  eclpub@mecliainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editoriai/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 

Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 
billing  questions,  write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  7834903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 

News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
managing  editor.  Fax:  (212)  691-7287. 

Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  Letters  to  the  Editor  or  Shop  Talk  at  Thirty, 
c/o  George  Garneau. 

E&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  new 
media  division  at  ext.  504. 

■  Editor  &  Publisher  is  available  in  microfilm  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 

Editorial  Reprints/Permissions 

■  To  order  reprints  of  articles  contact  Reprint  Services. 
Phone:  (612)  582-3800 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  information  services  manager  Shqipe  Malushi 
at  ext.  351. 

Mailing  Lists 

■  Editor  &  Publisher  does  not  release  its  subscriber  list. 

■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/database  representative 

at  ext.  172. 

Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://www.mediainfo.com. 


Printed  in  IISA.V0I.  l.-tl.No.Z'i.  June  13, 1998. EDITOR  &  PI.IBUSHER.  THE  FOIWTH  ESTATE 
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The  World  According  to  Katie  Phillips,  Sophomore,  Forest  View  High 


My  r^or-^  teLL;  tt»at  3  be 

vd  fbe  vobat  to  ,^eaK 


3v^( 


l^ibatevcrV  tbeir 

;i^teract;ve 

t"caL  Li^c  I  I 

C  I  reLat;o^;bipr 

over  4, Goo, 000  ^  A/  Vu  ^  j 

tee>%a^e  reader; 


ecoLo<jy 


beauty  <5^ 

fport; 

y 

.  react.  cLore  a;  yo>^ 
ca^  be  to  3  teerva'^er. 


react  network  =  weekly  magazine  •  interactive  web  site  •  HOME  DELIVERY  PROGRAMS  •  NIE  •  REACT  PLUS  •  YOUNG  COLUMBUS  •  PROMOTION  SUPPORT  •  TEACHER'S  GUIDES 

CONTACT  LIZ  MANIGAN  AT  212-450-7058  OR  liz  manlgan@paracle.coni 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 


Position  Wanted:  Newspaper 
Dominance  Of  Online  Classifieds 


For  far  too  long  into  the  interactive  era,  the  newspaper  indus- 
tr\'’s  grasp  of  the  threat  the  Internet  posed  to  its  classified  advertis¬ 
ing  franchise  reminded  us  of  Mark  Twain’s  famous  line  about  the 
weather:  Everybody  talks  about  it,  but  nobody  ever  does  anything  about  it. 

This  or  that  instant  expert  on  online  classifieds  would  intone  at 
industry  meetings  that  newspapers  cannot  just  throw  their  classified 
ad  section  up  on  the  Web  and  expect  to  succeed.  Call  up  the  expert’s 
own  site,  however,  and  you’d  almost  always  find  just  another  print  clas¬ 
sified  section  replicated  online. There  was  a  perfectly  understandable 
reason  for  that.  In  the  truly  brand-new  online  environment,  there  were 
no  models  for  success.  Simply  put,  the  newspaper  industry  —  and  all 
its  would-be  competitors  —  had  not  failed  enough  yet.  In  that  sense, 
New  Century  Network,  and  its  nine  big  newspaper  chain  owners,  con¬ 
tributed  much  to  the  industry  with  its  attempt  to  capture  online 
national  advertising  with  an  aggregated  news  and  search  service. 

Now,  just  three  months  after  NCN’s  collapse,  things  are  looking  up 
in  classified  advertising.  Classified  Ventures  —  begun  with  a  partner¬ 
ship  between  Tribune  Co., Times  Mirror  Co.  and  Washington  Post  Co. 

—  is  quickly  building  a  nationwide  online  classified  network.  With  the 
addition  of  four  more  big  chain  partners,  including  Knight  Ridder  and 
Gannett,  its  brands  now  reach  147  newspapers  in  42  states,  including 
35  of  the  nation’s  top  50  markets.  And  under  the  aegis  of  the 
Newspaper  Association  of  America,  representatives  from  40  newspa¬ 
pers  are  developing  standards  for  collecting  newspaper  classified 
advertising  to  ensure  that  online  ads  can  be  searched  easily  and  fully. 
Another  idea  in  the  works  exploits  the  historical  strength  of  newspa¬ 
per  classifieds  by  attaching  brand  identifiers  to  online  ads. 

This  spirit  of  ambitious  experimentation  on  an  industrywide  basis 
signals  to  all  online  classified  wannabes  that  newspapers  intend  to 
own  the  classified  ad  franchise  for  a  long,  long  time. 

The  Fourth  Estate  By  Steve  Greenberg 


With  which  have  been  merged:  The  Journalist,  established  March 
22,  1884;  Neu'spaperdom.  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editors  Publisher,  ]mK  29, 1901;  Adtvrtising,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  icxi  iisi 
Publisher, 

Advertising/Research  D.  Colin  Phillips  iot  1 17| 
Publisher, 

Circulation/Production  Christopher  Phillips  ion  i  i6i 
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Midwest  Editor  Mark  Fitzgerald  (5i2)64i4)04i 
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4  Editor  &  Publisher 


http://www.mediainfo.coiTi 


June  13, 1998 


Mad,  sad  about 
debate  over 
civic  journalism 

WHEN  I  READ  the  May  22  article, 
“Bashing  Civic  Journalism,” 
{E&P,  May  23, “Uncivil  About  ‘Civic 
Journalism,’ ”p.  14)  I  didn’t  know 
whether  to  laugh  or  cry.  On  balance. 
I’d  have  to  say  the  article  left  me  feel- 

Newspaperdom* 

50  YEARS  AGO  . . .  Both  the  Chicago 
Tribune  and  its  reporter,  Willard 
Edwards,  stood  by  their  story  of  a 
State  Department  plan  to  subsidize 
newspapers  for  their  support  of  the 
Marshall  Plan. The  paper  reported  a 
government  plan  to  purchase  from 
newspapers  otherwise  worthless 
foreign  currency  they  had  received 
from  overseas  circulation  sales. 

The  Tribune  said  editorially; 
“Thanks  to  the  exposure  of  the 
scheme  in  the  Tribune,  the  House 
has  now  cut  the  allotment  to  $10 
million _ Thus  a  $15  million  degra¬ 

dation  has  been  converted  into  a 
$10  million  disgrace.”  Edwards  said 
the  record  of  the  debate  in  congres¬ 
sional  committee  proved  his  story. 

As  the  result  of  an  inspection  pro¬ 
gram  started  more  than  two  years 
ago,  the  American  Council  on 
Education  for  Journalism  released  its 
first  list  of  accredited  schools  and 
departments  of  journalism,  35  in  all. 

President  Harry  Truman  called  the 
Chicago  Tribune  and  the  Spokane 
Spokesman-Ret’ieu’  the  worst  news- 
pajDcrs  in  America.  In  the  same  inter¬ 
view  he  denounced  the  present 
Congress  as  “the  worst  in  history.” 
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ing  enraged  and  saddened  by  the  con¬ 
tinuing  “debate”  over  civic  journalism. 

As  an  editor  whose  newspaper  has 
experimented  with  civic  or  public 
journalism  since  1994,1  have  only 
three  words  for  those  critics  who  call 
it  “mostly  silly:”  Get  over  it. 

At  my  newspaper,  the  kind  of  civic 
journalism  that  we  apply  to  some 
news  stories  and  to  some  investigative 
projects  serves  our  community  and  its 
readers  extremely  well. 

We  know  this  because  our  readers 
have  told  us  so.  At  any  rate,  rest 
assured  that  we  know  our  readers  and 
the  market  in  Portland,  Maine,  better 
than  a  former  editor  from  St.  Louis  or  a 
current  editor  in  Iowa 

And  I  can  assure  you  that  we  are 
not  doing  stories  that  are  “mostly  silly.” 
It’s  unfortunate  that  your  story'  over 
the  “debate”  in  civic  journalism  was 
devoid  of  facts  and  anecdotes  and 
input  from  readers,  for  whom  we  are 
working  in  the  first  place. 

Jeannine  Guttman 

editor  and  vice  president, 
Portland  Press  Herald/ 
Maine  Sunday  Telegram 

Reality  missing 
from  story  on 
civic  journalism 

J^&P’S  SHORT  S'raOPSlS  (May  23, 

/  V  “Uncivil  About ‘Civic 
Journalism,’ ”p.  14)  of  a  panel  discus¬ 
sion  on  civic  journalism  at 
Northwestern  University'  seriously 
failed  to  capture  reality  and  provided  a 
case  study  of  how  not  to  do  journal¬ 
ism  for  all  attending  students  from  the 
Medill  School  of  Journalism. 

Mark  Fitzgerald’s  sound-bite  report¬ 
ing  gave  short  shrift  to  the  “other  side,” 
juxtaposed  quotes  out  of  context, 
excluded  audience  reaction,  and 
ignored  an  excellent  presentation  from 
student  journalists  who  opened  the 
panel  with  some  independent  findings. 

Moreover,  E&P  apparently  found 
unworthy  of  coverage  the  journalism 
that  brought  more  than  2(K)  people 
together  over  two  days  in  (Chicago; 
Journalism  that  uncovered  fraud, 
taught  children  to  read,  and  spotlight¬ 
ed  runaway  prison  spending. 

All  these  efforts  were  winners  of 


this  year’s  James  K.  Batten  Award  for 
Excellence  in  Civic  Journalism. 

E&P  devoted  more  ink  to  denounc¬ 
ing  these  reporting  initiatives  as  “silly” 
than  in  bothering  to  understand  and 
report  what  they  were  all  about. 

Now,  isn’t  that  kind  of  silly? 

Jan  Schaffer 

executive  director. 
Pew  Center  for  Civic  Journalism 


Corrections 

The  last  name  of  Jim  Ewert, an 
attorney  for  the  California 
Newspaper  Publishers  Association,  was 
misspelled  in  the  the  April  18  story 
“KKK  Diverts  Calif.  Papers”  (p.  46). 

A  STORY  ABOUT  a  labor  ruling  at  a 
California  paper  Qune  6,  p.  40) 
misidentified  the  paper  on  first  refer¬ 
ence.  It  was  the  Monterey  County 
Herald,  as  later  references  cited  the 
‘"Herald!' 

The  may  30  “Newspeople  In  The 
News”  mislabeled  the  picture  over 
the  name  William  Rush.  The  image 
actually  depicted  Michael  C.Traynor, 
production  director.  Savannah 
Morning  News. 
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ABOVE  THE  FOLD 


Coffey  time 
at  ABC  News 

Former  LOSANGELES  Tunes  editor 
Shelby  Coffey  III,  who  left  soon 
after  Mark  Willes  took  over  as  publish¬ 
er,  has  signed  on  as  executive  vice 
president  of  ABC  News. 

The  media  switch  by  the  longtime 
print  newsman  —  Coffey  worked  at 
the  Washington  Post,  the  Dallas  Times 
Herald  and  U.S.  News  &  World  Report 
—  is  the  latest  in  a  tumultuous  series 
of  moves  at  ABC  News,  part  of  Walt 
Disney’s  ABC  network,  whose  ratings 
have  been  slumping  in  recent  months. 

Coffey’s  responsibilities  will  be  to 
extend  ABC  onto  the  Internet,  into 
cable  and  overseas.  He  told  the  Wall 
Street  Journal  he  would  not  be  work¬ 
ing  directly  on  World  News  Tonight  or 
20/20,  two  of  the  network’s  three  top 
news  shows. 

“There’s  no  ques¬ 
tion  that  there  will 
be  a  lot  of  interesting 
things  to  learn,” 
Coffey  told  his  old 
newspaper  of  the 
jump  to  TV 
journalism. 

Thomson  exec 
draws  one  year 
for  embezzlement 

A  FORMER  THOMSON  Newspapers 
accountant  has  been  sentenced  to 
one  year  in  prison  for  embezzling 
$328,000  from  the  company. 

Christopher  Cerulli.  31,  pleaded 
guilty  last  December  to  one  charge  of 
wire  fraud  and  admitted  he  electroni¬ 
cally  transferred  funds  to  his  personal 
bank  accounts  during  the  year  he 
worked  for  the  Stamford,  Conn.-based 
company,  publisher  of  the  Connecticut 
Post.  He  disguised  the  transfers  from 
payroll  accounts  as  payments  to  for¬ 
mer  employees. 

The  scam  unraveled  when  a  bank 
clerk  became  suspicious  about  the  size 
of  Cerulli’s  account  and  called 
Thomson. 

Cerulli  was  also  fined  $3,000  and 
ordered  to  receive  psychological  coun¬ 
seling. 

He  previously  repaid  all  the  stolen 
funds,  his  attorney  said. 


Shelby  Coffey 


Near-Death  Experience: 
Untimely  Obit  Sparks  AP  Apology 


Memo  to  AP;  Keep 
Hope  alive! 

A  canned  obituary  of 
comedian  Bob  Hope  mistak¬ 
enly  posted  on  the 
Associated  Press  Web  site  led 
a  congressman  to  erroneous¬ 
ly  announce  the  entertainer’s 
death  on  the  floor  of  the 
House. 

House  Majority  Leader  Dick  Armey 
saw  a  copy  of  the  story,  handed  it  to 
Rep.  Bob  Stump  of  Arizona  and  asked 
him  to  announce  Hope’s  death.  Stump 
did,  and  it  was  broadcast  live  June  5 
on  C-SPAN,  leading  other  news  organi¬ 
zations  to  echo  reports  of  Hope’s 
death. 

Rival  news  service  Reuters,  which 
initially  jumped  on  the  story,  retracted 
it  after  18  minutes.  It  reached  Hope’s 
daughter  in  Burbank,  Calif.  “Dad  is  at 
home,  having  his  breakfast,”  Linda 
Hope  said. 

And  longtime  Hope  spokesman 
Ward  Grant,  reached  by  United  Press 
International,  declared  the  lawmakers 
misinformed.  “Well,  Congress  has  been 
wrong  before,”  he  said. 

When  it  was  determined,  a  few  min¬ 
utes  after  the  announcement 
shocked  Congress,  that  the  95-year-old 
entertainer  was  alive  and  well,  Armey 
and  Stump  apologized  to  Hope’s  fami¬ 
ly 

Stump  said  it  did  not  take  long  to 
find  out  that  reports  of  Hope’s  death 
were  greatly  exaggerated.  Back  in  his 
office,  his  staff  was  handling  scores  of 
irate  callers.  “Sir,  1  can’t  continue  this 
conversation  if  you  keep  using  pro¬ 
fanity,”  one  staffer  was  heard  telling  a 
caller. 

An  AP  spokesman  said  the  wire  ser¬ 
vice  removed  the  item  from  its  Web 
site  about  45  minutes  after  it  was 
posted,  but  by  then  the  damage  had 
been  done:  Congressman  Stump  had 
already  spoken. 

Ruth  Gersh,  editor  of  AP  Multimedia 
Services,  said  the  gaffe  was  the  result 
of  human  error.  A  preparedness  —  a 
prewritten  obituary  —  was  miscoded 
so  that  instead  of  appearing  internally, 
the  outline  of  the  story  was  posted  to 


the  Wire,  AP’s  publicly  acces¬ 
sible  online  service. 

Another  staffer  caught  the 
error  and  the  red-faced  news 
agency  pulled  the  item  from 
its  site. 

Like  other  news  organiza¬ 
tions,  AP  prepares  obituaries 
on  celebrities  in  advance  so 
copy  can  be  moved  quickly 
when  they  die. 

The  headline  on  the  preparedness 
read:“Bob  Hope,Tireless  Master  of  the 
One-Liner,  Dead  at  XX.”  The  lead  said: 
“LOSANGELES  (AP)  —  Bob  Hope, the 
master  of  the  one-liner  and  tireless 
morale-booster  for  servicemen  from 
World  War  II  to  the  Gulf  War, 
xxxxxxxxxxxxxxxxxxxx  He  was  xx. 
(born  May  29, 1903).” 

Bob  Thomas,  AP’s  longtime 
Hollywood  correspondent,  who  has 
known  Hope  for  decades,  called  the 
family  to  apologize  for  the  world’s 
largest  news  service. 

Hope’s  daughter  said  the  mistake 
has  happened  before,  and  the  family 
was  used  to  it.  Her  father,  she  said, 
“had  a  good  laugh  about  it.” 

She  said  the  comedian’s  nine  phone 
lines  were  tied  up  for  an  hour  after 
the  AP  story  went  up. 

“The  last  time  I  felt.  I’m  still  here,” 
she  quoted  Hope  as  saying,  adding 
that  he  wanted  to  hit  golf  balls  in  the 
yard  but  decided  against  it  because  of 
“all  these  news  choppers  flying 
around.” 

Though  Hope  may  not  have  hit  the 
fairway,  headline  writers  had  a  field 
day  with  the  erroneous  story: 

♦  “Grave  Error,”  the  Washington 
Post  cried  on  Page  One. 

♦  The  Des  Moines  Register  termed 
the  gaffe  “A  Hopeless  blunder.” 

♦  The  Charleston,  S.C.,  Post  and 
Courier  opined,  “Lawmakers  find 
there’s  still  Hope.” 

♦  “Bob  Hope  Springs  Eternal,” 
punned  the  Calgary  Herald, 'whiXe  the 
rival  Calgary  Sun  termed  the  tempest 
“The  Great  Bob  Hoax.” 

♦  And  the  sober  New  York  Times 

intoned,  “Oops.  Bob  Hope  is  Not 
Dead.”  —  Robert  Neuwirth 


Bob  Hope 
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BUSINESS  BRIEFLY 


Liberty,  CN HI  Swap 

ORTHBROOK,  ILL  -BASED  Liberty  Group  Publishing  and 
Community  Newspaper  Holdings  Inc.,  the  Birmingham, 
Ala. -based  chain,  have  tentatively  agreed  to  swap  some 
papers.  Both  groups  planned  to  gain  clustering  efficiencies. 
Libert}'  will  trade  the  TonawancUi  News,  a  12,000-circulation 
evening  paper  in  North  Tonawanda,  N.Y.,  and  an  undisclosed 
sum  of  cash  for  four  CNHI  papers:  the  5,200-circulation 
evening  South  Idaho  Press  in  Burley;  1 1 ,000-distribution 
free  weekly  Wood  River  Journal  in  Hailey/Sun  Valley,  Idaho; 
4,5(KR'irculation  evening  Devils  Lake  (N.D.)  Daily  Journal, 
and  7,00(>circulation  evening  Macomb  (Ill.)  Journal. 

Dow  Jones  buyback 

Dow  JONES  &  Co.  said  it  will  buy  back  up  to  6%  of  its 
stock  as  part  of  a  $300  million  plan  to  boost  sharehold¬ 
er  earnings.  The  plan  comes  as  the  company  girds  to  report 
a  $98  million  charge  against  second-quarter  earnings  due  to 
the  sale  of  its  troubled  financial  information  unit  to  Bridge 
Information  Systems,  at  a  loss  of  over  $1  billion. Though 
Dow  Jones  has  repurchased  shares  before  —  most  recently 
in  1996  —  this  is  its  biggest  program  ever. 

CEO  Peter  R.  Kann  said  the  sale  of  Dow  Jones  Markets, 
the  money-losing  unit  that  fueled  investor  unrest,  was 
designed  “to  enhance  shareholder  value.”  He  said  Dow  Jones 
stock  is  “a  very  attractive  investment.” 

Banner  worth  $64M  dead 

THETWO  men  who  ran  the  Nashville  Banner  received 
$65  million  from  Gannett  Co.  to  shut  down  the  city’s 
122-year-old  afternoon  daily.  Gannett  owns  the  Tennessean, 
the  surviving  partner  in  a  joint  operating  agreement  that 
ended  in  Februar)’,  ahead  of  its  scheduled  expiration  in  2015. 

Irby  C.  Simpkins  Jr.,  former  Banner  publisher,  said  June  3 
that  he  and  former  chairman  Brownlee  O.  Currey  Jr.  used 
some  of  the  money  to  repay  a  $14  million  loan  to  Gannett 
and  to  fund  $1.4  million  in  severance  benefits  for  Banner 
employees.  They  asked  Gannett  to  end  the  JOA  because  of 
the  Banner's  steadily  declining  circulation,  projected  to  slip 
to  25,000  by  2(X)0. 

The  Banner  closed  Feb.  20  (E&P,  Feb.  21,  p.  26),  ending 
the  partnership  under  which  all  noneditorial  operations  were 
merged,  while  separate  newsrooms  competed  for  readers. 

Gannett  sold  the  Banner  for  $25  million  in  1979  to 
Simpkins,  Currey  and  then-partner  John  J.  Hooker,  when 
Ciannett  bought  the  Tennessean.  Simpkins  moved  on  to 
become  chairman  of  the  Internet  service  provider  EdgeNet 
Media,  based  in  Brentwood, Tenn.  —  AP 

Exec  buys  Kansas  daily 

After  managing  the  Olathe  (Kan.)  Daily  News  under 
a  lease  agreement  with  Harris  Enterprises,  publisher 
Fimothy  O’Donnell’s  Kelatim  Publishing  Co.  has  bought  the 
lO.OOO-circulation  morning  daily.  Exercising  an  option,  he 
said  Kelatim  paid  “more  than  $2  million”  for  the  38-year-oid 
daily  in  the  Kansas  City  suburbs.  O’Donnell  had  leased  the 
paper  since  1995. 


STOCK  QUOTES 


E6PP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


6/10/98 

6/3/98 

6/9/97  1 

A.H.  Belo  Corp.  (NY)f 

25.250 

51.438 

40.000 

American  Media  Inc.  (NY) 

6.000 

6.313 

6.000 

Central  Newspapers  Inc.  (NY) 

62.688 

63.000 

67.000 

Dow  Jones  &  Co.  Inc.  (NY) 

49.375 

47.688 

40.625 

E.W.  Scripps  Co.  (NY)* 

51.188 

51.688 

38.875 

Gannett  Co.  Inc.  (NY)# 

66.563 

66.375 

47.188 

Gray  Comm.  Sys.  (NY) 

30.625 

29.875 

19.000 

Harte-Hanks  Inc.  (NY)h- 

22.500 

21.938 

30.375 

Hollinger  International  (NY) 

16.188 

16.313 

11.750 

Journal  Register  Co.  (NY)# 

19.625 

19.250 

15.125 

Knight  Ridder  (NY) 

55.938 

57.188 

44.625 

Lee  Enterprises  Inc.  (NY) 

29.750 

30.125 

25.875 

McClatchy  Co.  (NY) 

30.375 

29.625 

28.500 

Media  General  Inc.  (AM) 

45.438 

46.875 

32.625 

New  York  Times  Co.  (NY) 

72.000 

72.688 

47.687 

News  Corp.  Ltd. 

23.563 

23.938 

17.635 

Pearson  Ltd. 

19.000a 

18.750a 

7.070a 

Pulitzer  Publishing  Co.  (NY)** 

87.813 

87.938 

50.500 

Quebecor  Inc.  Class  A 

20.625b 

20.375b 

26.200b 

Sun  Media  Corp.  (TSE)## 

13.350b 

14.250b 

N/A 

Thomson  Corp.  (TSE) 

41.250b 

40.000b 

32.250b 

Times  Mirror  Co.  (NY) 

65.500 

63.500 

57.375 

Tribune  Co.  (NY)*** 

68.625 

67.563 

44.375 

Washington  Post  Co.  (NY) 

556.125 

549.750 

394.750 

*  Adjustment  to  reflect  receipt  of  1.16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 
***  Adjusted  for  2-for-1  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
##  Company  went  public  on  5/3/97 

###  Initial  public  offering  completed  on  12/15/97 
+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98 
■H-  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
|a|  British  pounds  |b|  Canadian  dollars 
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NEW  CURMUDGEON  by  tom  winship 


Free  Jailed  Journalists, 
Group  Says  In  Creating  Fund 

IPI  antes  up  to  spring  jailed  reporters,  as  Russia's  free  press  cries  out  in  anguish 


The  AMERICAN  COMMITTEE 
of  the  International  Press 
Institute  last  month  put 
money  where  its  mouth  was. 
At  the  annual  IPI  Congress  in 
Moscow  recently,  the  U.S.  journalists 
coughed  up  $55,000  and  the  Austrian 
government  matched  it,  thus  launching 
IPI’s  Emergency  Response  Fund. The 
fund  is  to  underwrite  an 
aggressive,  ongoing  inter¬ 
national  effort  to  seek 
release  of  the  scores  of 
reporters  and  editors  lan¬ 
guishing  in  jail  for  writ¬ 
ing  stories  needed  to  be 
written. 

The  initiative  was 
inspired  by  the  ever 
pugnacious  Eugene 
Roberts,  who  announced 
it  as  he  retired  as  IPI  chairman. 

In  a  plea  for  more  donations  to  reach 
a  goal  of  $500,000,  Roberts  said:“IPI 
must  become  more  directly  involved 
where  the  action  is.Written  protests 
are  fine,  but  we  need  to  dispatch  dele¬ 
gations  to  countries  where  journalists 
are  incarcerated,  and  even  engage  in 
court  actions,  if  necessary.  We  must 
fight  back,”  he  told  the  record  gathering 
of  765  news  executives  from  43  coun¬ 
tries.  “I  urge  you  to  give. The  person 
we  get  out  of  jail  may  be  you.” 

Universal  Syndicate’s  John 
McMeel,chairman  of  the  American 
Committee,  newly  elected  IPI  execu¬ 
tive  board  member  and  salesman 
extraordinaire,  presented  the  check. 

The  Committee  to  Protect 
Journalists,  which  is  headed  by  Roberts, 
is  prepared  to  contribute  upward  of 
$200,000  for  the  jailed  journalists  mis¬ 
sion,  in  an  unprecedented  act  of  coop¬ 
eration  between  the  two  organizations. 
IPI  members  who  traveled  to 


Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the 
International  Center  for  Journalists 
in  Washington,  D.C.  His  column 
appears  occasionally. 


Moscow  received  a  tell-all  earful  on 
the  current  state  of  the  press.  Some 
samplings: 

♦  President  Yeltsin:  “Ten  years  ago 
citizens  were  scared  that  they  would 
not  be  allowed  to  operate  a  newspaper 
or  television  station.  We  still  have  prob¬ 
lems.  Sure,  there  are  some  who  believe 
in  punishing  the  press.  Sometimes  the 

owners  are  the  worst 
censors.”Yeltsin  lavished 
good  will  and  good  wish¬ 
es  upon  the  free  press 
wherever  it  may  be. 

•  Edgar  Yakovlev,  editor 
of  Obscbflj’fl:  “Press  inde¬ 
pendence  is  nowhere  to 
be  seen.  We  have  to  walk 
through  the  Sahara 
Desert  without  water.” 

♦  Michael  Parks,  Los 
Angeles  Times,  editor  and  longtime 
Moscow  correspondent:  “The  diversity 
of  views  today  reflects  Russia’s  own 
rambunctious  nature.  There’s  no  news 
in  Pravda  and  no  truth  in  Izvestia. 

The  Russian  press  is  surging  with  ado¬ 
lescent  energy,  but  is  not  as  free  as  it 
needs  to  be  in  a  market  economy.” 

♦  Dmitri  Muratov,  editor,  Novaya 
Gazeta:‘‘l  fired  four  journalists 
because  they  were  paid  to  write  — 
some  paid  4,000  to  5,000  rubles  a 
month.  Yeltsin  says  we  have  no  censor¬ 
ship;  the  reality  is  very  different.” 

♦  Raf  Shakirov,  editor,  Kommersant 
Daily.  “The  news  managers  are  in  bed 
with  the  bureaucrats.  They  are  buying 
up  newspapers  to  influence  the  Year 
2000  elections  and  to  influence  oil 
prices. This  is  the  big  threat. We  need 
anti-monopoly  laws.  We  desperately 
need  a  strong  national  association  of 
editors  and  publishers,  so  that  we  can 
compete  with  the  government  on  an 
equal  footing.” 

♦  Vitaly  Treliakov,  editor, 
Nezavismaya:‘‘'We  do  have  freedom  of 
the  press,  but  you  must  read  several 
papers  to  learn  what’s  going  on. 

Yeltsin  supports  press  freedom 
because  it’s  a  sacred  cow  of  the  West.” 


♦  Viktor  Loshak,  editor,  Moscow 
News:  “We  have  maintained  our  editor¬ 
ial  independence,  but  most  of  the 
papers  are  operating  at  a  loss  but  are 
maintained  by  the  shadow  economy. 

We  don’t  have  any  good  training.  What 
we  need  is  help  from  the  West  on 
business  practices  and  public  rela¬ 
tions.  I  think  internships  in  the  West 
are  simply  tourism.” 

Etc.,  etc.,  until  Stuart  Loury,  the  Lee 
Hills  professor  at  the  University  of 
Missouri  and  another  old  Moscow 
hand,  professed  “uneducated  opti¬ 
mism”  about  the  Russian  press.  “I  find 
it  encouraging  that  the  Russians  are 
here  openly  complaining.  Yes,  there  is 
censorship  by  the  oligarchs,  and  news 
space  and  columns  are  for  sale  to  the 
highest  bidder. . . .  But,  Russia  is  simply 
not  ready  for  the  kind  of  newspaper- 
ing  we  practice.” 

After  two  days  of  unrelenting  dis¬ 
section  of  the  Russian  press,  almost  all 
critical,  Philip  Gailey,  editorial  page 
chief  of  the  St.  Petersburg  Times, 
reminded  everybody  that  all’s  not  per¬ 
fect  back  in  the  U.S.  of  A.  “The  press 
and  the  politicians  who  have  a  duty  to 
inform  and  educate  people  even  at  the 
risk  of  being  a  party  pooper  are 
instead  succumbing  to  a  contented, 
inward-looking  public  mood  that  does 
not  wish  to  be  disturbed  by  what  is 
going  on  in  the  rest  of  the  world,”  he 
said.  Members  of  Congress,  he 
declared,  would  rather  sit  on  the 
Commerce  Committee  than  the 
Foreign  Relations  Committee. 

The  curtain  closed  in  Moscow  with 
Allen  H.  Neuharth  presenting  the 
Freedom  Forum-IPI  Free  Media  Pioneer 
Award  to  the  intrepid  Radio  B92, 
which  has  refused  to  die  in  Bosnia. 

Incoming  IPI  chairman  Moesegin 
Williams,  editor  of  South  Africa’s  Cape 
Town  Argus,  pledged  to  involve  a  new 
generation  of  news  executives  and  to 
seek  greater  “gender  equality.”  At  IPI 
conferences,  women  panelists  have 
been  a  rarity,  and  the  largely  male 
membership  lacks  youthful  faces. 
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WEEKEND 


lltli  ANNUAL  SPtCIAl 


TEEN  REPORT 


They  respond,  and  we  listen.  Our  11th  Annual  Teen  Survey 
inspired  more  than  270,000  teens  to  speak  out  and  be  counted 
in  this  national  forum.  More  teens  respond  to  surveys  in  USA  WEEKEND 
than  to  any  other  Sunday  magazine.  We’re  turning  the  next  generation 

into  newspaper  readers  by  delivering  _ 

dynamic  NIE  programs,  interactive  editorial 
and  content  that  connects.  Call  Dave  Barber, 

VP/Newspaper  Relations  @i  212.715.2131. 

The  magazine  that  makes  the  difference. 


WEEKEND 


At  work. 


And  around  the  world. 


e’re  proud  to  be  a  regional  newspaper  and 
care  about  the  Northwest’s  regional  issues:  local 
schools  and  local  politics,  growth  and  gridlock,  the 
hometown  teams.  We've  worked  hard  to  give  our 
readers  more  local  news  to  care  about,  from  an 
analysis  of  area  schools  to  citizen  input  on  growth 
and  transportation  issues  through  our  Front  Porch 
Forum.  As  well  as  more  news  that’s  useful  at 
home,  work  and  play. 


But  good  regional  coverage  also  embraces  the 
world.  We’ve  expanded  space  and  coverage  of 
national  and  international  news.  And  we’re 
producing  some  of  the  most  focused,  solid 
journalism  we’ve  ever  done — stories  that  start 
locally  but  connect  globally.  Like  our  two  1997 
Pulitzer-winning  investigations  into  737  safety  and 
HUD  housing  corruption.  The  ongoing  investigation 
of  hazardous  waste  being  turned  into  fertilizer  and 
spread  on  crops.  Microsoft’s  troubles  with  the 
Justice  Department.  And  a  detailed  analysis  of  the 
impact  of  affirmative  action  on  the  job. 


In  a  time  when  journalism  sometimes  skims  the 
surface,  we’re  committed  to  news  with  substance 
and  meaning.  News  that’s  sometimes  hard  to  get, 
or  hard  to  face.  News  that  makes  an  honest  effort 
to  make  sense  of  the  world  —  and  connect  you 
to  everyday  life. 


The  Northwest’s  Best  Newspaper 


Photography  by  Mark  Seeger  and  Seattle  Times  photographers  Jimi  Lott  and  Steve  Ringman. 
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Tampa  Tribune  Denies 
Spying  On  Competitors 

The  Tribune's  capital  bureau  sparked  a  controversy  when  it  asked  to 
see  ALL  public  records  requests  received  by  the  governor's  office 


The  capital  bureau  of  the  Tampa 
Tribune  denies  it  was  using  the  state  sun¬ 
shine  records  law  to  spy  on  the  operations 
of  competing  capital  news  organizations. 
The  Tribune's  bureau  chief  also  charges  that  he 
and  his  staff  are  victims  of  a  controversy  “fabricat¬ 
ed”  by  a  high  state  government  official,  the  bureau 
chief  of  a  competing  newspaper  and  other  media 
figures  in  Florida. 

“We  were  not  spying  on  other  newspapers,” said 
Tribune  capital  bureau  chief  John  Wark.  “We  have 
never  spied  on  other  newspapers.  We  have  never 
obtained  news  stories  by  filching  them  through 
Freedom  of  Information  requests.” 

The  controversy  ignited  when  a  Tribune  public 
records  request  submitted  to  the  Florida  gover¬ 
nor’s  office  in  Tallahassee  was  made  public  by  the 
governor’s  top  spokesperson.  In  that  early  April 
request,  Margaret  Talev,  a  reporter  in  the 
Tallahassee  bureau  of  the  Tribune,  sought  “copies 
of  all  Freedom  of  Information  requests  sent  to  the 
Office  of  Gov.  Lawton  Chiles,  since  March  1, 1998.” 

Under  Florida’s  public  records  law,  requests  for 
information  are  themselves  public  records  that 
can  be  requested  by  any  citizen  or  news  organiza¬ 
tion.  Obtaining  all  such  requests  could  provide 
one  news  organization  with  a  detailed  road  map  to 
the  issues  and  events  being  explored  or  investigat¬ 
ed  by  the  reporters  of  other  news  organizations. 

REQUEST  WAS  JUST  A  FOLLOW-UP’ 

Talev  said,  “We  were  not,  as  some  of  our  com¬ 
petitors  have  suggested,  ‘spying’  on  competing 
newspapers.”  She  said  her  records  request  was 
designed  to  assess  the  impact  of  the  Tribune's 
recent  investigative  stories  about  high  state  offi¬ 
cials’  involvement  in  questionable  fund-raising 
activities.Talev  characterized  the  request  to  obtain 
all  copies  of  all  other  public  records  requests  as  “a 
thorough  follow-up  of  our  own  reporting.” 

REQUEST  WAS  SPYING 

However,  when  she  received  the  Tribune's  pub¬ 
lic  records  request,  April  Herrle,  the  governor’s 


director  of  communications,  said  she  “knew”  the 
Tribune  was  trying  to  spy  on  its  competitors.  So, 
she  faxed  copies  of  the  newspaper’s  blanket  pub¬ 
lic  records  request  to  the  capital’s  other  news 
organizations  to  make  sure  they  knew  about  it  too. 

“I  know  (spying)  was  the  intent  of  it,”  said 
Herrle.  “That  was  clearly  the  intent  of  it.  1  work 
with  these  guys  five  times  a  day,  every  day.  I  know 
what  they’re  trying  to  do.  I  just  thought  it  was  real¬ 
ly  over  the  line.” 

Bureau  chief  Wark  characterized  Herrle  as  a 
“petty  bureaucrat”  and  said  the  governor’s  office 
“does  not  have  the  right  to  judge  journalists’ 
Freedom  of  Information  requests  based  on  their 
merit.” 

He  admitted  that  such  a  blanket  request  could 
theoretically  result  in  his  office  receiving  copies  of 
the  records  requests  of  other  newspapers  but  he 
said  that  was  not  the  intent. 

“We  had  no  interest  in  finding  out  what  (other 
newspapers)  were  doing,”  said  Wark.  “If  anything, 
we  were  interested  in  what  they  were  not  doing. 
We  hoped  there  would  be  no  requests  from  other 
newspapers  and  there  was  (only)  one  —  from  a 
St.  Petersburg  Times  editorial  page  writer.  I’hat 
was  it.” 

Wark  charged  Herrle  with  releasing  the 
Tribune's  blanket  records  request  to  get  even  with 
his  paper  for  its  aggressive  reporting  about  the  sus¬ 
pect  activities  of  government  officials. 

“She  assumed  to  know  why  the  request  was 
filed,”  said  Wark.  “I  think  April  wanted  to  create 
problems  in  the  press  corps,  that’s  my  personal 
view. 

“1  don’t  think  that  April  cares  what  information 
people  are  seeking.  This  particular  governor’s 
administration  and  press  office  work  very  hard  to 
control  and  manage  every  bit  of  news  that  comes 
out  of  that  office,”  he  continued. 

However,  other  Florida  news  organizations  were 
not  sympathetic  to  Wark’s  explanation  or  view. 

Miami  Herald  bureau  chief  Mark  Silva  called 
the  Tribune's  actions  a  “lazy”  attempt  to  “piggy¬ 
back  on  the  work  of  others.” 


There's  a  new  weapon  in  the  battle  between  the  ’Times  and  Tribune:  freedom  of  Information  Act  requests. 
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LEGAL  BUT  LOW-RENT’ 

Paul  Tash,  executive  editor 
of  the  competing  St. 

Petersburg  Times,  said  in  his 
own  newspaper  that  he  was 
“embarrassed”  as  a  journalist 
for  what  the  Tribune  had 
done.  “It’s  perfectly  legal,” 

Tash  explained,  “but  low- 
rent.” 

St.  Petersburg  Times 
columnist  and  Tallahassee 
bureau  chief  Lucy  Morgan 
charged  that  Wark  and  his 
Tribune  capital  bureau 
“seem  to  be  having  trouble 
coming  up  with  their  own 
story  ideas.” 

In  his  own  article  in  the 

Tribune  on  the  same  day,  I  406  to  378  to  decertify  the  union 
Wark  wrote,  “A  few  misguid¬ 
ed  news  organizations  don’t 
believe  their  own  public 
records  requests  are  subject 
to  public  records  requests.  .  .  .  Filing  a  request  to 
see  other  requests  is  mostly  a  quick  way  to  find 
out  if  information  you  want  has  already  been  com¬ 
piled  for  someone  else.  It’s  a  shortcut  to  getting  a 
lot  of  information  fast.” 

In  an  interview,  Wark  alleged  that  other  mem¬ 
bers  of  the  media  were  criticizing  the  Tribune’s 
fact-gathering  methods  because  they  were  “jeal¬ 
ous”  of  its  recent  scoops  on  capital  news  events. 

“This  controversy  is  a  fabrication  of  our  competi¬ 
tors  to  make  my  bureau  look  like  crap.  We  don’t 
deserve  this,”  he  said. 


Guild  Ousted 
At  Union-Tribune 

After  four  years  without  a  contract, 

52%  of  workers  vote  against  union 


Spying  "was  clearly  the  intent 
of  it.  I  work  with  these  guys 
five  times  a  day,  every  day.  I 
know  what  they’re  trying  to  do. 

I  just  thought  it  was  really  over 
the  line." 

—  April  Herrie,  governor's 
director  of  communications  for 
Florida  Gov.  Lawton  Chiles 


“The  Union- 
Tribune  is  a 
wonderful 
company.  We  just 
don't  need  a 
union  here." 

—  Deborah  Bell, 
Union-Tribune  employee 


"We  have  never  spied  on  other 
newspapers.  We  have  never 
obtained  news  stories  by 
filching  them  through  Freedom 
of  Information  requests." 

—  John  Wark,  capital  bureau 
chief,  Tampa  Tribune 


Dotinga  is  an  education  reporter  with  the 
North  County  Times,  Escondido,  Calif. 
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$3,500  To  Freelance  Photog 
For  Image  Taken  From  Web 


Boston  Herald  pays  to  settle  a  case  revolving  around  a  photograph 
taken  for  Discovery  Online  but  printed  in  the  Herald  as  well 


The  boston  herald  has  paid  $3,500  in 

an  out-of-court  settlement  for  grabbing  a 
freelance  photographer's  work  off  the 
Discover)’  Online  Web  site  and  publishing 
it  in  the  newspaper  without  the  photographer’s 
permission. 

The  agreement  with  the  Herald,  which  was 
reached  in  late  March,  was  sparked  by  a  copyright 
infringement  lawsuit  filed  in  December  1997  in 
U.S.  District  Court  in  Boston  by  Bill  Swersey,a  New 
York-based  photographer.  He  claimed  the  newspa¬ 
per  used  the  photograph  he  took  for  Discovery' 
Online  without  his  permission. 

The  legal  arguments  centered  on  whether  the 
Herald  had  committed  copyright  infringement  or 
was  using  the  picture  according  to  “fair  use”  stan¬ 
dards.  While  the  Herald  settled  the  case,  it  did  not 
admit  to  any  wrongdoing  or  liability. 

A  WEB  TURNABOUT 

In  the  area  of  online  copyright  and  fair  use  legal 
controversies,  it’s  usually  newspapers  that  go  after 
Web  site  developers  for  posting  pictures  and  text 
taken,  linked  or  framed  from  the  virtual  publica¬ 
tion.  But  in  this  case,  the  print  newspaper  was  the 
culprit. 

Swersey  is  a  freelancer  who  has  shot  for  the 
New  York  Times,  Time,  Newsweek  and  other  print 

publications.  .  _ _ 

The  subject  of  the  photograph  was  i  ~  ^  : 

Dave  Kerpen,  an  entertaining  conces-  ^ 

Sion  worker  who  was  selling  soft  drinks 
last  year  at  Boston  Red  Sox  games  at 
Fenway  Park.  Swersey  was  on  assign-  *  ifflySlkl 
ment  for  Discovery  Online  -  ■■■■■■ 
(httpV/www.discovery.com),  the  Web 
version  of  the  Discovery'  cable  channel,  i 
Last  July,  he  was  retained  to  shoot  “slice 
of  life”  pictures  from  around  New  ' 

England  for  an  online  “Picture  of  the  I 
Day”  feature.  He  was  paid  less  than  i  ' 

$2,000  by  Discovery'  Online  for  the 
work.  j 

PHOTO  APPEARS  IN  HERALD  WEEKS  \ 

LATER  J  i 

The  picture  of  the  vendor  balancing  ■  | 
soft  drinks  on  his  head  was  published  1  j 
on  the  Discovery  site  on  July  18.  The  *  ' 
photograph  was  licensed  for  publica- ■ 
tion  with  Swersey’s  permission.  The  ■ 
Discovery  Online  Web  site  includes  a 


copyright  disclaimer  link  at  the  bottom  of  the 
page.  A  few'  weeks  later,  on  Aug.  6,  the  same  pho¬ 
tograph  appeared  in  the  Herald,  accompanied  by 
some  other  photos  and  a  story  about  Kerpen 
being  fired  from  his  job. 

“1  decided  to  pursue  it  in  large  part  to  make  an 
example,”  said  Swersey. “Because  I  thought  it  was  a 
very'  important  time  to  make  a  case  like  this.” 

He  first  contacted  the  Herald  to  find  out  why 
the  picture  was  used,  but  said  he  was  given  the 
runaround. 

WOULD  HAVE  WANTED  SI 50 

Swersey^  who  also  registered  the  photograph 
with  the  U.S.  Copyright  Office,  said  if  the  newspa¬ 
per  had  called  after  the  photo  first  appeared 
online  and  asked  to  use  it,  he  would  have  charged 
only  $150. 

“Once  it  was  used  without  my  permission,  1  was 
going  to  take  a  lot  more  than  $  1 50,  but  maybe  we 
would  have  settled  for  $500  to  $1,000. 1  think  they 
should  get  a  slap  on  the  wrist  so  they  don’t  do  that 
to  anyone  else,”  said  Swersey,  who  is  now  in  Russia 
organizing  the  InterFoto  Photojournalism  Festival, 
an  annual  event. 

Robert  Dushman,  the  new  spaper’s  attorney,  said 
the  Herald  decided  to  settle  the  case  to  avoid  the 
(See  Copyright  on  page  50) 


1  .-a  ^  rf  » 
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Picture  of  the  Day 
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BY  CHRIS  KENNING  AND  AMALIE  YOUNG 


Familiar  scenes  depict  media  hordes  swarming  over  a  news  story  —  this  one  the  tale  of  15-year-old  Kip  Kinkel's  deadly 
fusillade  against  students  in  a  high  school  cafeteria  in  Springfield,  Ore.  Above  left,  TV  news  trucks  setting  up  at  the  school. 
Above  right,  reporters  wrangle  for  position  near  the  Kinkel  home  to  query  a  lawman  about  Kinkel's  murdered  parents. 
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Oregon  J-Schoolers  Get 
Crash  Course  In  Hard  News 


High  school  killing  spree  creates  heavy  demand  for  local  information 
—  and  area  students  rise  to  the  occasion,  and  recoil  at  ugly  side  of  news 


Two  DAYS  AFTER  Kipland  P.  Kinkel,  a  15- 
year-old  from  Springfield,  Ore.,  walked  into 
his  high  school  cafeteria  and  opened  fire 
on  his  schoolmates,  news  organizations  all 
over  the  country  were  trying  to  track  down  his  sis¬ 
ter,  who  had  so  far  managed  to  elude  the  media. 

Patrice  Goya,  a  University  of  Oregon  journalism 
student  who  was  recruited  as  a  TV  network 
stringer,  had  a  tip  from  a  college  friend;  Kristen 
Kinkel  was  rumored  to  be  hiding  at  a  cheer¬ 
leader’s  home  minutes  away. 

Goya  v/as  immediately  dispatched  by  her  pro¬ 


“Tbis  college  kid 
dashed  out  of 
the  courtroom 
before  anybody 
else,  called  our 
bureau,  and  we 
immediately  put 
the  court’s  decision 
on  a  worldwide 
neivs  bulletin  ” 


ducer.  Approaching  the 
house,  she  peered  in  the 
window  and  saw  a  light  in 
the  bedroom.  But  two  steps 
from  the  door,  she  decided 
to  turn  back. 

“1  battled  with  myself  as  1 
stood  there,  but  1  couldn’t  do 
it,”  she  said.  “I  felt  like  I  was 
hunting  her  down  like  she 
was  some  kind  of  animal.” 

Looking  back,  Goya  wish¬ 
es  she  had  been  more 
aggressive,  but  the  experi¬ 
ence  taught  her  a  valuable 
lesson:  “1  learned  to  separate 


myself  from  the  story,  to  be  more  detached.” 

Goya  was  among  a  dozen  university  students, 
including  the  authors  of  this  article,  who  were 
recruited  by  national  news  organizations  to  con¬ 
tribute  to  coverage  of  what  instantly  became  the 
biggest  story  in  the  nation. 

Police  say  Kinkel  shot  his  parents  in  their  home 
on  Wednesday,  May  2 1 .  The  next  day,  he  took  a 
semiautomatic  rifle  to  the  bustling  cafeteria  and 
fired  at  least  51  shots  into  the  crowd.  One  student 
died  on  the  scene,  another  died  a  day  later. 
Twenty-two  others  were  wounded. 

Authorities  found  pipe  bombs  and  other  home¬ 
made  explosives  scattered  throughout  Kinkel’s 
home  and  evacuated  the  area  while  the  devices 
were  dismantled. 

Kinkel  has  been  charged  with  four  murders  and 
is  expected  to  be  tried  as  an  adult,  but  because  of 
his  age,  he  will  not  face  the  death  penalty. 

In  the  media  frenzy  after  the  tragedy,  j-school 
students  with  minimal  real  world  journalistic 
experience  were  thrust  into  the  trenches  of 


breaking  news.  In  competition 
with  more  than  a  hundred 
reporters  for  an  edge  on  the  story, 
students  received  a  crash  course 
in  media  ethics  and  in  news  gath¬ 
ering. 

INTENSE  TRAINING 


“At  first  I  felt  guilty  profit¬ 
ing  from  a  disaster,"  said 
Patrice  Goya,  a  journal¬ 
ism  student  recruited  as 
an  NBC  stringer.  "I’ll  be 
aggressive,  but  not  as  cold 
as  a  lot  of  reporters  are." 


“I  learned  more  in  those  three 
days  than  I  have  in  two  years  of 
journalism  school,”  said  Ben 
Romano,  a  sophomore  who 
worked  as  a  stringer  for  the  Neu’ 
York  Times. 

Within  an  hour  of  the  shoot¬ 
ings,  editors  and  producers  all 
over  the  country  were  calling  local  daily  and 
weekly  newspapers,  radio  stations  and  the 
University  of  Oregon’s  college  newspaper  in  an 
effort  to  line  up  stringers. 

"We  started  looking  for  someone  right  away,” 
said  Stuart  Marques,  metro  editor  of  the  New  York 
Post.  “Since  it’s  the  other  side  of  the  country,  we 
wanted  someone  who  knew  the  lay  of  the  land 
until  our  people  could  get  there,”  he  said,  explain¬ 
ing  that  the  Post  rarely  uses  student  journalists. 

“As  we  were  landing,  it  occurred  to  me  students 
could  be  useful,”  said  Nina  Zacuto,  an  NBC  field 
producer  who  phoned  the  university’s  School  of 
Journalism  and  Communication  for  references. 
Professors  scurried  to  find  students  who  had  solid 
internship  experience  or  who  had  written  stories 
for  local  papers,  said  John  Russia!,  who  teaches 
news  editing.  “They  didn’t  just  shove  notebooks 
into  people’s  hands.” 

“Whatever  I  had  planned,  it  went  out  the  win¬ 
dow,”  said  Goya,  one  of  the  first  to  be  hired  by 
NBC. 


Romano  was  sitting  at  his  desk  at  the  campus 
newspaper  when  the  New  York  Times  called.They 
wanted  a  stringer.  He  said  he  nearly  “tackled”  his 
editor  to  get  the  Times'  number. 

Most  editors  said  they  rarely  seek  out  students 
to  help  cover  major  stories,  but  after  the  shootings 


The  authors:  Seniors  at  the  University  of  Oregon 
School  of  Journalism  and  Communication  in 
Eugene,  Young  (left)  plans  a  summer  reporting 
stint  at  AP’s  Portland,  Ore.,  bureau,  and 
Kenning  ( right)  plans  to  intern  at  the  Red  Bluff 
(Calif.)  Daily  News  and  Portland  Oregonian. 


it  was  difficult  to  line  up  profes¬ 
sional  journalists.  “In  a  situation 
like  that,  we  throw  everyone  we 
have  at  it,”  said  James  Martinez, 
news  editor  at  the  Associated 
Press’  Portland,  Ore.,  bureau. 

Student  stringers  get  a  chance 
to  earn  professional  rates,  from 
$100  to  $250  a  day,  depending  on 
the  quality  of  their  work. 

AP  makes  a  habit  of  using  stu¬ 
dent  journalists  to  help  cover 
major  events,  Martinez  said.  For 
example,  when  pro  golfer  Casey 
Martin  was  tried  in  Eugene,  Ore., 
last  fall,AP  recruited  a  reporter  from  the  University 
of  Oregon’s  Oregon  Daily  Emerald  to  contribute. 

“This  college  kid  dashed  out  of  the  courtroom 
before  anybody  else,  called  our  bureau,  and  we 
immediately  put  the  court’s  decision  on  a  world¬ 
wide  news  bulletin,”  Martinez  said.  “Do  we  trust 
these  people?  Of  course  we  do.  This  is  pretty 
heady  work  for  someone  in  college.” 

“It’s  kind  of  a  sexy  job  for  a  young  person. 
Rubbing  shoulders  with  the  bigwigs  who’ve  been 
on  the  networks  for  years  was  really  cool,”  said 
Amy  Palanuk,  who  was  recruited  by  NBC. 

CUUHROAT  TACTICS 

Professional  reporters  employed  tactics  that 
were  sometimes  shocking  —  like  those  who 
allegedly  ambushed  hospital  rooms  dressed  as  doc¬ 
tors  —  and  left  some  students  with  a  sour  taste  in 
their  mouths.  Others  students,  thriving  on  adrena¬ 
line  from  deadline  pressure,  found  the  experience 
affirmed  their  career  choice. 

“It’s  kind  of  sick  and  morbid,  but  I  really  loved 
it,”  Goya  said. 

“It’s  an  exciting  time  to  be  a  journalist,  even  if  it 
is  horrifying  at  the  same  time,”  said  educator 
Russial. 

Amalie  Young,  an  author  of  this  article,  who  was 
tapped  by  the  AP,  arrived  at  a  chaotic  scene  at  the 
high  school  within  an  hour  of  the  shootings. 
Interviewing  students  who  had  seen  their  friends 
gunned  down  and  had  themselves  narrowly 
escaped  a  fusillade  of  bullets  showed  her  an  intru¬ 
sive  side  to  journalism  she  hadn’t  faced  before. 

“I  felt  like  I  didn’t  belong  there,”  she  said.  “1 
hated  pressing  them  for  information,  but  at  the 
same  time,  I  wanted  to  get  the  story.” 

Once  on  the  scene,  student  stringers  talked  to 
the  family  members  and  schoolmates  of  victims. 
They  collected  quotes  and  details  and  called  them 
in  by  phone  to  their  bureaus.  Shuttling  between 
local  hospitals  where  victims  were  being  treated, 
they  covered  press  conferences  hastily  set  up  at 
City  Hall  and  canvassed  neighborhoods  near  the 
shooter’s  home  for  information. 

At  first,  nervous  and  intimidated  students  found 
themselves  elbowed  out  of  packed  news  confer¬ 
ences.  But  they  quickly  gained  the  confidence  they 
needed  to  push  past  seasoned  professionals  to  ask 


"I  learned  more  in  those 
three  days  than  I  have  in 
two  years  of  journalism 
school." 

—  Ben  Romano,  sopho¬ 
more,  N.Y.  Times  stringer 
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painful  questions  and  to  get  compelling 
quotes. 

“They  gave  me  fast,  accurate  quotes 
from  witnesses  and  officials  on  the 
scene,  working  well  under  pressure,” 
said  Marty  Wolk,  Reuters’ Northwest  cor¬ 
respondent  who  recruited  stringers. 

By  the  time  it  was  over,  student 
stringers  became  fluent  in  journalism 
jargon.  Terms  like  “blind  spots,”  “color” 
and  “moving  stories  for  AMs”  became 
part  of  their  professional  vocabulary. 

Dealing  with  the  anti-media  senti¬ 
ment  that  comes  with  being  a  part  of 
the  media  frenzy  was  another  new  chal¬ 
lenge.  Stringing  for  the  Neu>  York  Post, 
Chris  Kenning,  an  author  of  this  arti¬ 
cle, was  first  asked  to  interview  Kip 
Kinkel’s  grandmother.  Outside  her  nurs¬ 
ing  home,  an  elderly  resident 
denounced  him  as  a  vulture  and  the 
door  was  closed  in  his  face. 

Pushy  tactics,  the  stringers  soon 
learned,  were  one  way  to  get  ahead 
when  competing  against  professional 
journalists.  But  by  building  a  comfort¬ 
able  rapport  with  those  they  inter¬ 
viewed,  they  learned  that  they  could  be 
more  effective. 

“I  talked  to  a  few  people  where  I  felt 
like  I  was  a  therapist,”  said  Doug  Irving, 
who  worked  for  Reuters.  One  young 
girl,  a  friend  of  a  shooting  victim, 
looked  to  a  student  journalist  for  com¬ 
fort.  “1  had  the  sense  that  she  wanted  to 
tell  someone.  Not  a  lot  of  people  had 
been  listening,"  Irving  said. 

Some  students,  faced  with  covering 
death  for  the  first  time,  were  assigned 
to  cover  memorial  services  and  funerals 
to  obtain  quotes  and  color  to  fill  out 
stories. 

For  more  than  two  hours.  Kenning, 
who  had  never  seen  a  dead  body  be¬ 
fore,  sat  alongside  Mikael  Nickolauson’s 
open  casket  taking  mental  notes  on  the 
color  of  the  flowers  and  the  type  of  mil¬ 
itary  medal  placed  in  the  coffin. 

“That’s  part  of  being  a  reporter,  espe¬ 
cially  early  in  your  career,”  Marques  said. 
“A  funeral  is  a  pretty  basic  barometer  of 
what  a  reporter  can  do.” 

Romano  was  worried  when  he  was 
asked  to  cover  another  funeral  and 
called  the  Titties  to  seek  guidance. 

“It  was  a  real  dilemma,”  he  said.  “One 
person  said  not  to  do  it,  because  it 
would  be  sneaky,  while  another  told  me 
to  get  anything  I  could.  I  was  getting 
mixed  signals.” 

EMOTIONAL  TEST 

Despite  initial  hesitation,  he  attended 
the  funeral.  “I  felt  pretty  removed  from 
the  tragedy,”  Romano  said.“For  the  most 
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"Do  we  trust 
these  people?  Of  course 
we  do.  This  is  pretty 
heady  work  for  someone 
in  college.” 

part,  I  was  talking  to  a  stranger  about 
another  stranger.” 

Covering  the  shootings  raised  ques¬ 
tions  about  how  journalists  should  deal 
with  their  emotions.  University  courses 
had  prepared  students  for  many  of  the 
technical  aspects  of  reporting  a  break¬ 
ing  news  story,  but  students  found 
themselves  emotionally  unequipped  for 
the  pain  the  story  evoked. 

“I  didn’t  think  it  would  affect  me  as 
profoundly  as  it  did,”  Goya  said.  “If  you 
can’t  separate  yourself  from  the  story, 
you  won’t  make  it  in  journalism. That’s 
just  the  reality,”  she  said. 

Young  interviewed  a  young  woman 
immediately  who  had  seen  her  friend 
shot  in  the  head.  A  few  days  later,  when 
they  met  near  the  school,  the  survivor 
embraced  the  reporter.  “She  was  com¬ 
forting  me,”  Young  said.  “It  felt  like  our 
roles  were  reversed.” 

“We  often  overlook  the  fact  that  me¬ 
dia  get  just  as  affected  as  you  or  I  do,” 
said  Rosie  Pryor,  communications  direc¬ 
tor  for  the  city  of  Springfield. “Everyone 
was  shocked  and  traumatized.” 

Student  journalists,  many  of  them 
born  and  reared  in  the  area,  were  being 
pulled  two  ways  by  conflicting  roles;  as 
community  members  whose  town  was 
being  invaded  by  the  media  and  as  part 
of  the  media  horde.  Listening  to  two 
voices  was  difficult. 

CONFLICTING  ROLES 

“At  a  vigil,  1  was  asked  by  a  grieving 
parent  whether  I  was  a  member  of  the 
community  or  a  part  of  the  national 
media,”  Kenning  said.  “She  wanted  to 
peg  me  as  one  or  the  other.” 

The  shootings  generated  an  almost 
instantaneous  backlash  against  the 
media,  underscoring  a  negative  public 

“It’s  kind  of  a  sex)^  job 
for  a  young  person. 
Rubbing  shoulders  with 
the  bigwigs  who’ve  been 
on  the  networks  for 
years  was  really  cool.” 
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perception  professionals  face  daily. 

“That  certainly  should  have  been 
enough  to  make  any  prospective  jour¬ 
nalist  think  about  ethics  and  how  they 
want  to  practice  their  profession,”  Wolk 
said. 

As  a  result,  some  journalism  students 
decided  they  no  longer  wanted  to  pur¬ 
sue  a  career  in  journalism. 

“It  had  some  questioning  the  busi¬ 
ness  as  a  whole  and  their  choice  of  it  as 
a  profession,”  said  NBC  producer  Nina 
Zacuto.  “We  might  have  ruined  some 
careers  before  they  even  got  started.” 

After  working  as  an  NBC  runner  and 
seeing  what’s  required  of  a  reporter, 
Palanuk  said  she  lost  interest  in  a 
reporting  career  and  decided  to  go  into 
production  to  avoid  some  distasteful 
aspects  of  journalism.  “I  had  to  emo¬ 
tionally  detach  myself  just  to  get 
through  the  week,”  she  said. 

“At  first  I  felt  guilty,  profiting  from 
disaster,”  Goya  said.  When  she  came  to 
terms  with  the  experience,  she  realized 
journalism  “is  a  double-edged  sword:  To 
do  great  things,  you  must  do  a  lot  of 
really  bad  things,”  Goya  said.  “In  the 
future.  I’ll  be  aggressive  but  not  cold  as 
a  lot  of  reporters  are.” 

It  all  comes  with  the  turf,  observed 
James  Brooke,  Rocky  Mountain  bureau 
chief  for  the  New  York  Times.  “You  have 
to  realize  you  are  not  always  going  to 
be  loved  by  everyone,”  the  22-year  news 
veteran  said. 

The  ordeal  left  the  student  journal¬ 
ists  physically  exhausted  and  emotion¬ 
ally  drained.  Even  those  who  were 
thrilled  by  the  work  came  out  battered. 
As  John  Upshaw,  a  journalism  professor 
at  the  University’  of  Oregon,  put  it, 
“They  were  saturated  in  pain  and  loss 
for  almost  a  week.” 

Back  in  the  classroom,  instructors 
had  to  remind  students  that  such  media 
frenzies,  while  frequent,  are  not  rou¬ 
tine.  By  trying  to  clarify  responsible 
journalism,  “we’re  try  ing  to  help  people 
process  what  went  on,”  said  Tim 
Gleason,  dean  of  the  University  of 
Oregon’s  j-school. 

“They  need  to  go  into  the  business 
with  their  eyes  open,”  Russial  said,  “but 
it  doesn’t  mean  you  check  your  ethics 
at  the  door.” 

The  story  provided  some  student 
journalists  with  valuable  ethical  lessons 
and  a  chance  to  apply  them,  said  Elaine 
Hooker,  AP’s  Portland  bureau  chief.  “Of 
all  the  people  who  come  through  the 
door  with  a  journalism  degree  looking 
for  a  job,  not  many  have  worked  on  a 
big  national  story  like  that;  it  definitely 
sets  a  person  apart,”  she  said. 
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BY  KELVIN  CHILDS  AND  MARK  FITZGERALD 

USPS  Kills  Nascent 
Car  Advertising  Effort 

Post  Office  cites  newspaper  pressure  after  NAA  denounced 
Auto  Day  as  a  threat  to  newspapers 


‘  HE  U.S.  POSTAL  Service  is  aborting  its  Auto 
Day  program,  designed  to  garner  direct- 

a  mail  advertising  from  car  dealers,  postmas- 
, _ ,  ter  general  William  J.  Henderson  said. 

Henderson  testified  at  a  June  10  hearing  in 
Washington  before  the  House  Committee  on 
Government  Reform  and  Oversight’s  postal  sub¬ 
committee. 

Auto  Day  was  launched  May  1  in  Milwaukee, 
and  was  set  to  expand  to  Baltimore  in  July.  The 
program  committed  the  Postal  Service  to  guaran¬ 
teed  Friday  delivery  of  direct-mail  advertising  by 
auto  dealers  and  sellers  of  related  products  and 
ser\'ices,  such  as  body  shops,  car  washes  and  tire 
stores.  The  program  was  supported  by  a  major 
advertising  and  marketing  campaign. 

Kenneth  B.  Allen,  executive  vice  president  and 
CEO  of  the  National  Newspaper  Association 
which  represents  community  newspapers, 
expressed  delight.  “Apparently,  there’s  enlightened 
leadership  over  at  the  Postal  Service.  He  recog¬ 
nized  a  mistake  when  he  saw  it  and  he  decided  to 
act  quickly,”  Allen  said  about  the  postmaster. 

Henderson  acknowledged  that  he  had  heard 
pointed  questions  from  many  quarters,  including 
members  of  Congress  and,  especially,  the  newspa¬ 
per  industry. 

John  F.  Sturm,  president  and  CEO  of  the 
Newspaper  Association  of  America,  said,  “1  believe 
that  Auto  Day  was  another  Postal  Service  foray  into 
direct  competition  with  the  private  sector,  which 
is  not  what  that  agency  is  supposed  to  do.”  NNA 
and  NAA  mobilized  their  memberships  against  the 
program. 

To  drum  up  interest  in  the  pilot  project,  the 
Postal  Service  bought  TV  and  radio  commercials  in 
the  Milwaukee  area  and  full-page  ads  in  the 
Milwaukee  Journal  Sentinel.  Officials  did  not  say 
how  much  the  campaign  had  cost,  but  estimates 
pegged  the  price  at  $2  million. 

HO-HUM  RECEPTION 

Auto  Day  wasn’t  much  of  a  hit  with  car  dealers 
either,  said  Don  Hansen,  president  of  the  1 36-mem- 
ber  Automobile  Dealers  Association  of  Mega 
Milwaukee. 

“Quite  frankly,  I  don’t  personally  know  anyone 
who  is  using  it,”  Hansen  said  before  the  program 
was  canceled.  “I  do  see  the  ads  in  newspapers, 

on  radio  and  TV  and  they  are  very  well  done _ 

I  was  kind  of  interested  to  see  if  it  would  work 
out  because  that  would  be  an  alternative  to 


newspapers.” 

Milwaukee’s  two  biggest  dealerships,  represent¬ 
ing  about  16  stores,  had  signed  up,  but  Hansen  was 
unaware  of  any  other  dealers  involved. 

Part  of  the  reason  may  have  been  that  the  pro¬ 
gram  worked  best  for  dealers  with  bigger  ad  cam¬ 
paigns,  said  Justin  Rupp,  systems  market  analyst  for 
the  six-store  Heiser  dealership.  Heiser  was  pleased 
with  Auto  Day,  Rupp  said. 

“We  did  very  well  in  a  pro¬ 
motion  last  weekend  with 
our  Northbrook  store,”  Rupp 
said.  “The  Auto  Day  people 
were  great,  very  cooperative. 

They  gave  us  a  lot  of  sup¬ 
port.” 

ICE  CUBE  IN  OESERT 

But  since  so  few  dealers 
actually  participated,  the 
effect  on  the  Milwaukee 
Journal  Sentinel  was  negligi¬ 
ble,  says  Richard  Dobson,  the 
newspaper’s  senior  vice 
president  of  advertising.  “We 
haven’t  seen  the  response 
I’m  sure  [USPS]  was  looking 
for,”  Dobson  said  before  the 
cancellation. 

Allen  said,  “My  impression 
of  it  was  that  it  was  like  an 
ice  cube  in  the  desert.  It  was 
going  to  melt  and  go  away 
fast.” 

In  fact,  the  campaign  had  been  so  ineffective 
that  the  paper’s  publisher.  Journal  Commu¬ 
nications  Inc.,  never  bothered  to  gear  up  a  coun¬ 
tereffort  by  its  own  direct-mail  subsidiaries. 

Postal  Service  spokesman  Don  Smeraldi  said  the 
test  successfully  raised  the  number  of  advertisers 
to  seven,  and  the  number  of  pieces  mailed  per 
week  ranged  between  2.000  and  50,000.  He  said 
there  were  no  solid  plans  to  expand  the  concept 
to  other  categories,  such  as  Grocery'  Day  for  food 
retailers. 

He  said  the  Postal  Service  did  benefit  from  the 
brief  experiment,  however.  “One  of  the  key  ele¬ 
ments  of  the  whole  thing  was  the  Postal  Service 
was  trying  to  understand  the  implications  this 
type  of  mailing  would  have  on  our  operating  sys¬ 
tem,  and  at  what  cost,  and  it  appeared  not  to  affect 
(See  Auto  Day  on  page  50) 


Auto  Day  "was  another 
Postal  Service  foray  into  direct 
competition  with  the  private 
sector,  which  is  not  what  the 
agency  is  supposed  to  do." 

—  John  F.  Sturm, 
president/CEO, 
Newspaper  Assn, 
of  America 
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THE  PAPER  AND  INK  USED  IN  THE  ORIGINAL  < 
PUBLICATION  MAY  AFFECT  THE  QUALITY  OF 
THE  MICROFORM  EDITION. 


BY  DAVID  NOACK 


Did  Reporters 
Endanger  Hostage’s  Life? 


Press  critics  charge  that  a  Florida  newspaper  and  radio  station  acted  improperly 
when  they  called  a  hostage-holding  killer  for  a  live  interview 


“  “m  7“  T’  HEN  THEY  CALLED  and  interviewed  a  cars  and  helicopters  on  a  50-mile  high-speed  chase 

_  %  murder  suspect  holding  a  hostage  north  of  Tampa  on  Interstate  Highway  75.  Carr 

-  -  inside  a  gas  station,  reporters  for  the  shot  at,  and  hit,  a  police  helicopter  dogging  him 

"  St.  Petersburg  Times  and  a  Tampa  from  above.  He  also  managed  to  kill  a  state  high- 

radio  station  may  have  improperly  and  unethically  way  patrolman  who  was  pursuing  in  a  car. 
endangered  the  hostage’s  life,  according  to  media  Then,  he  pulled  into  a  Shell  gas  station  and  con- 
critics.  venience  store  in  Hernando  County,  taking  the 

The  newspaper  and  WFLA-AM  are  being  round-  lone  clerk  —  27-year-old  Stephanie  Diane  Kramer 
ly  criticized  for  their  actions  during  Hank  Earl  —  hostage. 

Carr’s  one-day  killing  rampage  that  resulted  in  the  During  a  tense  four-hour  standoff  as  heavily 
deaths  of  a  4-year-old  boy,  three  police  officers  and  armed  police  surrounded  the  gas  station,  radio  sta- 
Carr  himself.  tion  WFLA-AM  called  the  convenience  store  phone 

Carr,  a  30-year-old  ex-con  with  a  trip-wire  tern-  number, 
per  and  an  obsession  for  guns,  was  arrested  for 

killing  his  lover’s  4-year-old  son  on  May  19.  While  LIVE  RADIO  INTERVIEW 

in  custody  in  a  police  car,  he  seized  a  policeman’s  The  phone  was  answered  by  Carr.  With  the 
gun  and  shot  to  death  both  of  the  officers  who  phone  conversation  fed  live  onto  the  air,  WFLA 

were  guarding  him.  news  director,  Don  Richards,  engaged  the  gunman 

Stealing  a  Ford  Ranger  truck,  Carr  led  police  in  a  seven-minute  conversation  as  his  hostage 

stood  close  by. 

~ In  riveting 

gfc _  '  ~ phone  repartee, 

admitted 

shot  the  two 
police  officers  at 
point-blank  range; 
and  revealed  he 
was  bleeding 
badly  from  a  gun¬ 
shot  wound  in  the 
buttocks  that 
occurred  during 
exchanges  of  gun¬ 
fire  between  vehi¬ 
cles  on  1-75.  He 
told  Richards,  “I 
know  I’ll  fry  for 
the  cops.” 

Meanwhile,  edi¬ 
tors  at  the  fiercely 
competitive 
Tampa  Tribune 
and  St.  Petersburg 
Times  wgre  listen- 


ASid:3affi25 

and  gunmandew 


‘fai4lttall 

dbe  tiine,’ 
cops  say 
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wgjj^sten- 
.^ij'^dio 
live  inter- 
'^ew  considering 


How  the  St.  Petersburg  Times  and  Tampa  Tribune  played  the  hostage  drama 
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In  the  rapidly  changing  world  of  the  Internet,  your  online  classifieds  business 
must  react  quickly  to  market  conditions.  To  compete  effectively,  you  need  the 
flexibility  to  adopt  your  online  classifieds  site.  For  the  first  time,  you  con  get  the 
total  control  you  need  with  ICE,  the  unique  oil-new  Internet  Classifieds  Engine^*^ 
from  ECl. 

ICE  is  so  flexible  and  customizable,  you1l  hove  the  freedom  to  moke  changes  to 
your  site  quickly  and  easily.  You1l  manage  your  own  look,  feel  and  function  with 
standard  HTML  authoring  tools  and  simple  user  interface  templates.  Or  manipulate 
data  on  the  fly  to  create  new  targeted  products  and  specialized  sites.  ICE  is  what 
you've  been  waiting  for. 

Take  control  of  your  online  classifieds  business.  See  ICE  in  action  from  June  20th 
thru  the  23rd  at  Booth  629  at  Nexpo98. 
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To  moke  an  appointment  for  an  ICE 
demonstration,  coll  ECl  at 

415.284.5300 

or  send  e-mail  to  info@eci.net. 
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The  Power 
Behind  the 
Networks 

At  the  core  of  every  successful 
network  is  a  power  source.  A  tech¬ 
nology  that  provides  the  network’s 
clients  with  the  ability  to  efficiently 
manage  all  critical  aspects  of  their 
advertising  investment. 

A  power  source  like  Publicitas 
Advertising  Services. 

Using  the  powerful  functionality 
of  its  proprietary  SAP  technology, 
Publicitas  enables  advertisers  and  their 
agencies  precise  control  over  the 
complete  spectrum  of  the  new'spaper 
insertion  process  -  ranging  from 
materials  handling  to  insertion  pro¬ 
cessing,  verification  and  reporting. 

Publicitas.  The  power  source  at 
the  core  of  today’s  most  successful 
networks. 

If  you  would  like 
more  information 
about  how  Publicitas 
can  energize  your 

Barbara  L.  Krasne 

newspaper  advertising 
programs,  please  call  me  -  Barbara 
Krasne  -  at  (203)  978-7810. 

PUBLICITAS  Advertising  Services 

The  technology  to  make  print  work. 


whether  or  not  they  should  call  Carr 
for  their  own  live  interviews. 

The  Times  dialed  the  number  and 
interviewed  the  hostage-holding  killer. 
Its  rival,  the  Tribune,  decided  against 
making  such  a  call. 

The  overall  drama  ended  later  in  the 
day  as  Carr  released  his  hostage 
unharmed.  Then,  in  a  commandolike 
strike,  police  teams  exploded  two  wall- 
breaching  bombs  on  either  side  of  the 
gas  station.  Inside,  they  found  Carr  dead 
from  a  self-inflicted  gunshot  wound. 

DEBATE  OVER  MEDIA  ETHICS 

In  the  aftermath,  a  debate  has  erupt¬ 
ed  over  the  propriety  of  a  news  organi¬ 
zation  calling  and  interviewing  an  obvi¬ 
ously  unstable  killer  as  he  was  holding 
a  hostage. 

While  media  experts  criticized  WFLA 
and  the  St.  Petersburg  Times'  decision 
to  interview  the  gunman  while  the 
hostage  drama  played  out,  key  editors 
and  management  at  the  newspaper  and 
radio  station  defended  their  actions. 

Bob  Steele,  a  media  ethics  expert  at 
the  Poynter  Institute  for  Media  Studies, 
said  the  journalists  “acted  improperly 
and  unethically”  by  interviewing  the 
suspect. 

“Journalists  are  not  trained  as 
hostage  negotiators  nor  psychologists. 
You  have  an  irrational  person  with  a 
gun,  and  it  would  be  very  easy  for  a 
journalist  to  say  the  wrong  thing,  ask 
the  wrong  question  or  even  spark  an 
irrational  action  in  the  way  they  listen 
to  the  gunman. This  hostage’s  life  is  on 
the  line  and  a  journalist  calling  in  can 
greatly  jeopardize  the  safety  or  the  life 
of  that  hostage,”  said  Steele. 

He  said  the  value  of  the  information 
gleaned  from  the  interviews  did  not 
outweigh  the  potential  risk  to  the 
hostage. 

‘GRENADE  WITH  PIN  PULLED' 

“When  you’re  reporting  on  stories 
like  this,  you  basically  have  a  grenade 
with  the  pin  pulled;  you  need  to  exer¬ 
cise  the  highest  level  of  care.  To  take 
somebody’s  life  and  run  that  kind  of 
risk  is  unethical  and  unconscionable,” 
he  said. 

Paul  Tash,  executive  editor  of  the  St. 
Petersburg  Times,  said  the  reporter 
who  called  the  gunman  did  so  after  the 
radio  station  had  conducted  their  inter¬ 
view.  He  explained:  “WFLA  had  aired  its 
interview  and  so  our  reporter,  having 
heard  that,  did  know  that  one  interview 
had  been  conducted  without  any  ill 
effect  and  so,  I  think  there  was  some 
advantage  to  her  in  going  second  at 
least  in  knowing  that  the  previous 
interview  had  been  conducted  without 


any  aggravation  to  the  tension.” 

He  said  the  hostage,  who  has  since 
been  interviewed  by  news  organiza¬ 
tions  after  being  released,  did  not  criti¬ 
cize  the  media  for  calling  during  the 
crisis. 

Tash  said  the  police  and  telephone 
company  had  the  option  to  cut  off  any 
phone  call  interviews  going  on  with 
the  suspect. 

WFLA-AM  general  manager  Dave 
Reinhart  defended  the  station’s  deci¬ 
sion  to  make  the  call:  “I’m  proud  of 
(Richards).  First  of  all,  he  thought  to  do 
it.  Then  he  handled  it  in  a  very 
admirable  manner.  And  I  believe  he  was 
instrumental  in  the  hostage  coming  to 
no  harm.” 

DBSTRUCTING  PDLICE? 

Steve  Geimann,  an  ethics  expert  at 
the  Society  of  Professional  Journalists, 
said  while  breaking  news  should  be 
vigorously  covered,  law  enforcement 
officials  should  be  allowed  to  do  their 
job. 

“We  have  to  draw  the  lines  as  respon¬ 
sible  journalists  that  some  stories  aren’t 
yet  ‘cooked,’  especially  when  live 
aspects  are  coming  into  play.  This  story 
was  not  done.  It  was  not  ready.  It  was 
still  in  progress.  There  are  certain  ele¬ 
ments  of  a  story  in  progress  that  have 
to  be  carefully  evaluated  and  carefully 
weighed  before  you  go  into  print  or 
especially  on  the  air,”  said  Geimann. 

Bruce  Witwer,  managing  editor  of  the 
Tampa  Tribune,  said  the  paper  decided 
not  to  call  the  gunman  because,  “We 
just  felt  that  the  circumstances  didn’t 
merit  us  calling  him. ...  I  wonder  what 
(WFLA  and  the  Times’)  feelings  would 
be  if  their  phone  calls  had  messed  up 
the  thing.  That’s  what  you  have  to 
weigh.  That’s  what  we  were  weighing 
and  that’s  why  we  didn’t  make  the  call,” 
he  said. 

Larry  Fletcher,  senior  editor  for  news 
at  the  Tribune,  who  was  directing  the 
newspaper’s  coverage  of  the  fast-mov¬ 
ing  events  that  day,  said  he  thought 
about  —  but  dismissed  —  the  idea  of 
calling  the  suspect. 

•DNE  LIFE  AT  STAKE' 

“To  me,  there  was  definitely  one  life 
at  stake  and  who  knows  how  many 
others  holed  up  in  there  and  police  offi¬ 
cers  around  there.  To  me,  the  media 
needs  to  stay  out  of  the  way  and  allow 
the  professionals  to  do  their  job  in  such 
a  critical  situation.  They  have  trained 
negotiators.  They  need  to  have  access 
to  this  guy  and  I  would  hate  to  be  the 
one  or  have  one  of  my  reporters  be  the 
one  to  block  professionals  from  being 
able  to  do  their  job,”  said  Fletcher. 
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BY  M.L.  STEIN 


Investigative  Journalism 
Is  Alive  And  Well 

A  record  IRE  turnout  in  New  Orleans  suggests  hard-boiled  exposes  remain  newsroom  staples 


IF  THERE  IS  any  single  headline  that  sums  up 
the  Investigative  Reporters  &  Editors  annual 
conference  held  earlier  this  month  in  New 
Orleans,  it  is  this  one:  Investigative  Reporting 
is  Alive  and  Well. 

In  an  atmosphere  of  high  enthusiasm,  a  record- 
breaking  1,130  reporters  and  editors  from  news¬ 
papers  and  TV  stations  on  several  continents  came 
to  this  Louisiana  river  city  to  swap  war  stories,  dis¬ 
cuss  how  to  do  their  jobs  better  and  even  recruit 
new  newsroom  employees  capable  of  conducting 
serious  investigations. 

The  conference,  June  4-7,  also  provided  plenty 
of  published  evidence  that  investigative  reporting 
is  far  from  being  dead,  or  is  even  sick,  as  some 
media  critics  have  asserted.  (See  sidebar) 

Foreign  journalists  came  from  Sweden,  Denmark, 
Holland,  Mexico,  Australia,  Finland  and  China.  The 
China  delegation  consisted  of  10  reporters  from 


newspapers  or  broadcast  stations  in  Beijing. 
Through  their  interpreter,  Duan  Jianling,  the  print 
members  said  they  do  some  investigative  report¬ 
ing.  Asked  for  an  example,  one  replied, “air  quality.” 

Throughout  the  four  days,  younger  reporters  lis¬ 
tened  eagerly  as  veteran  newsmen  and  women 
described  investigative  techniques  and  offered 
tips  ranging  from  how  to  use  databases  to  how  to 
reconstruct  paper  trails  more  effectively. 

Giving  such  young  staffers  time  for  nonstandard 
reporting  is  crucial  if  they  are  to  hone  their  skills, 
said  Larry  Lane,  a  former  Los  Angeles  Times 
reporter  and  editor  who  is  currently  an  editorial 
consultant  for  newspapers.  “The  beginners  also 
must  be  taught  where  to  start,"  he  added.  “This  is 
why  IRE  is  good  for  them.”  And  IRE  offered  all  age 
groups  quite  a  menu  of  sessions  to  learn  from.The 
four  days  worth  of  “how-to”  panels  covered  a 
broad  array  of  investigative  targets  including  hos- 
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About  Sunlight 
And  Tanning. 

Ten  years  of  an  overstated  anti-sun 
message  have  made  the  world’s  sun 
protection  problem  worse.  And  we 
have  the  data  to  prove  it.  Sunburn 
incidence  among  all  Americans  has 
increased  9  percent  in  the  past  10 
years,  according  to  dermatology 
industry  research.  At  the  same  time, 
those  who  tan  in  indoor  tanning 
facilities  are  up  to  81  percent  less 
likelv  to  sunburn  outdoors  than 


non-tanners,  our  surveys  show.  It’s 
the  non-tanners  who  are  doing 
most  of  the  burning  today. 
Interested  in  the  whole  story  about 
UV  light  and  tanning?  Let  us  send 
it  to  you  free  of  charge. 


pitals,  college  sports,  campaign  financ¬ 
ing,  the  gaming  industry,  HMOs,  science 
research,  the  military,  religion,  trans¬ 
portation  systems,  cops,  city  hall,  pris¬ 
ons,  the  food  chain,  and  bad  doctors 
and  nurses. 

IRE  executive  director  Brant  Houston 
was  upbeat  about  the  state  of  investiga¬ 
tive  reporting,  which  he  described  as 
being  “in  good  shape,  although  some  of  it 
is  loose  and  shoddy.”  Houston  is  a  former 
investigative  reporter  for  the  Hartford 
Courant  and  Kansas  City  (Mo.)  Star. 

THE  CLINTON-LEWINSKY  WORRY 

He  cited  the  Bill  Clinton-Monica 
Lewinsky  story  as  an  example  of  why 
the  profession  needs  to  “worry  about 
tabloid  journalism  by  mainstream  news¬ 
papers.”  But,  he  explained,  that  long-run¬ 
ning  controversy  has  given  new  empha¬ 
sis  to  the  need  for  reporters  to  learn 
good,  basic  skills,  which  IRE  offers. 

Additional  proof  that  newspapers  — 
and  some  broadcast  stations  —  are  tak¬ 
ing  investigative  reporting  seriously 
could  be  seen  in  the  aggressive  recruit¬ 
ment  efforts  that  filled  conference  bul¬ 
letin  boards.  Several  papers,  including 
the  Dayton  (Ohio)  Daily  News,  Portland 
Oregonian,  Louisville  Courier-Journal, 
Community  Newspapers  in  the  Boston 
area,  Columbus  (Ohio)  Dispatch,  New 
Orleans  Times-Picayune,  Omaha  Reader 
and  the  Syracuse  Newspapers  advertised 
for  investigative  reporters.  The  Times- 
Picayune  notice  said  it  was  looking  for  a 
“Seasoned  reporter  to  cover  a  city  known 
for  the  corruptibility  and  flamboyance 
of  its  political  culture.”  The  Contra 
Costa  Times  in  Northern  California  was 
seeking  a  “public  money  reporter.” 

KCOP-TV  in  Los  Angeles  announced 
that  it  is  “expanding  its  commitment  to 
investigative  reporting”  and  invited 
applications  from  the  “very  best” 
reporters,  producers  and  researchers. 


Twenty  percent  of  IRE’s  membership  is 
from  the  broadcast  industry. 

COMMITTED  BUT  CONCERNED 

E&P  interviews  with  several  attendees 
indicated  a  strong  commitment  to  inves¬ 
tigative  reporting  tempered  by  concerns 
about  developing  adequate  investiga¬ 
tive  skills  and  disciplines  among  young 
journalists. “Investigative  reporting  will 
die  out  only  if  people  let  it,”  said  Doug 
Haddix,  34,  city  editor  of  the  Scranton 
(Pa.)  Times  and  a  former  UPI  reporter. 

DeAnn  Smith,  28,  a  reporter  at  the 
Baton  Rouge,  Tz.,  Advocate,  was  eager  to 
detail  how  she  examined  the  travel  time 
and  sick  leaves  of  local  judges  who,  she 
found,  missed  100  days  of  court  time 
over  a  26-month  period  while  flying  to 
such  places  as  the  Virgin  Islands  for  con¬ 
ferences  that  had  little  to  do  with  the 
traffic  and  misdemeanor  cases  they  usu¬ 
ally  handle.  “It  was  a  real  learning  expe¬ 
rience,”  Smith  said.  “I  made  some  mis¬ 
takes,  but  my  editor.  Curt  Eysink,  gave 
me  a  lot  of  encouragement.” 

Chris  Norred,  33,  a  reporter  on  the 
South  County  Journal  in  Washington 
state  and  a  University  of  Oregon  jour¬ 
nalism  grad,  believes  that  “editors 
appreciate  (investigative  journalism) 
but  could  do  a  lot  more  to  encourage  it. 
They  don’t  push  it  enough.  I  have  to 
fight  to  get  the  time  for  it.” 

Another  IRE  conferee.  Bill  Eaton,  a 
University  of  Maryland  journalism 
adjunct  professor,  believes  student 
interest  in  investigative  reporting  has 
“tapered  off”  since  the  heady  years  fol¬ 
lowing  Watergate  when  j-schools  were 
flooded  with  applicants  who  wanted  to 
emulate  Carl  Bernstein  and  Bob 
Woodward.  “A  third  of  our  students  are 
in  the  public  relations  option,”  he  said.“I 
don’t  know  whether  that’s  because 
there’s  more  money  in  PR  or  that  it’s 
easier  than  reporting.” 


Call  (800)  652-3269,  ext.  12, 
for  a  free  kit  on  “Smart  Tanning. 


Newspaper  Investigative  Projects 

Highlighted  at  a  display  at  this  year’s  IRE  convention  in  New  Orleans 
were; 

♦  The  Kansas  City  (Mo.)  Star  -  “Money  Games  Inside  the  NCAA” 

♦  Fort  Lauderdale  5Mn-5enfmc/  -  “Profits  From  Pain,”  on  Florida’s  HMOs 
♦  New  York  Daily  News  -  “The  Silent  Killer,”  New  York  asthma  epidemic 
♦  Boston  Sunday  Herald  -  “Scientology  Unmasked” 

♦  Cleveland  Plain  Dealer  -  “Army  misled  troops  who  got  vaccine  in  Bosnia” 
♦  Boston  Sunday  Globe  -  “Public  handouts  enrich  drug  makers,  scientists” 

♦  Seattle  Times  -  “Fear  in  the  Fields,”  on  hazardous  waste  becoming  fertilizer 
♦  New  Orleans  Times-Picayune  -  “Jackpot,”  on  politics  and  gambling 
♦  Miami  Herald  -  “Dirty  Votes,”  on  the  city’s  mayoral  election 
♦  USA  Today  -  “The  Zilog  Mystery,”  on  sick  workers  and  leaking  chemicals 
♦  Chicago  Tribune  -  “Military  scrap  reborn  as  firearms,” on  U.S.  gun  market 
♦  Hackensack,  N.].,  Record  -  “Dirty  Money,”  how  U.S.  firms  score  in  drugs 
♦  Columbus  Dispatch  -  “Your  Money, Their  Travel,”  on  travel  expense  abuse 
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Canada’s  Polling  Ban  Overturned 

High  court  finds  1993  iaw  to  be  a  'muzzie'  on  the  press 

CANADA’S  SUPREME  COURT  handed  news-  suggested  the  newspapers’  challenge  was  motivat- 
papers  a  big  victory  by  overturning  a  5-year-  ed  more  by  business  interests  than  free-press  prin- 
old  government  ban  on  the  publication  of  ciples. 
last-minute  election  polls.  “The  Charter  should  not  be  an  impediment  to 

Two  of  Canada’s  biggest  newspaper  chains,  social  and  democratic  progress,”  wrote  Justice 
Southam  Inc.  and  Thomson  Newspapers,  had  chal-  Charles  Gonthier,  referring  to  Charter  of  Rights 
lenged  the  1993  federal  law  that  prohibited  the  and  Freedoms  that  is  the  Canadian  equivalent  of 
publication  of  opinion  poll  results  from  the  Friday  the  U.S.  Constitution’s  Bill  of  Rights, 
before  a  national  election  until  polls  closed  on  that  “It  should  not  be  made  to  serve  substantial 
Monday  evening.  commercial  interests  in  publishing  opinion 

Like  similar  bans  adopted  in  France  and  some  results,  by  defeating  a  reasonable  attempt  by 
South  American  countries,  the  idea  was  to  prevent  Parliament  to  allay  potential  distortion  of  voter 
election  polls  from  creating  a  bandwagon  effect  choice.” 

among  voters.  During  the  publication  ban’s  four-year  run. 

However,  in  his  opinion  for  the  5-3  majority,  newspapers  were  constrained  not  only  by  the 
Supreme  Court  Justice  Michael  Bastarache  wrote  prohibition  on  publishing  candidate  preference 
that  the  ban  amounted  to  an  insult  of  Canadian  polls,  but  also  by  Canada’s  aggressive  interpreta- 
voters  —  and  a  “muzzle”  on  the  press.  tion  of  it. 

“Such  a  polling  ban  also  sends  the  message  that  In  addition  to  prohibiting  the  republication  or 
the  media,  in  their  role  as  a  reporter  of  information  rebroadcast  of  old  polls,  the  federal  agency  applied 
and  not  an  advertiser,  can  be  muzzled  by  the  gov-  the  ban  to  the  just-for-fun  polls  organized  by  pubs 
ernment,”  Bastarache  wrote.  and  restaurants  that  allowed  patrons  to  show  sup- 

“Canadian  voters,”  he  added,“must  be  presumed  port  for  a  candidate  by  ordering  a  particular  bev- 
to  have  a  certain  degree  of  maturity  and  intelli-  erage  or  food  item.  ■ 

gence. 

“1  cannot  accept,  without 
gravely  insulting  the 
Canadian  voter,  that  there  is 
any  likelihood  that  an  indi¬ 
vidual  would  be  so 
enthralled  by  a  particular 
poll  result  as  to  allow  his  or 
her  electoral  judgment  to  be 
ruled  by  it.” 

Thomson  Newspapers 
chief  executive  officer  and 
president  Stuart  Garner 
hailed  the  May  29  Supreme 
Court  decision  as  a  victory 
for  a  free  press. 

“We  are  pleased  the  court 
agrees  with  our  position  that 
freedom  of  the  press  should 
exist  365  days  a  year  —  not 
362  days  during  an  election 
year,”  Garner  said. 

“A  government-imposed 
information  ban  punishable 
by  a  prison  sentence  of  up 
to  two  years  is  not  consis¬ 
tent  with  the  calling  many 
of  our  people  felt  when 
they  entered  the  profession. 

The  straightjacket  our 
Canadian  editorial  team  felt 
this  law  represented  has 
been  removed,”  Garner  con¬ 
tinued. 

Three  dissenting  judges 
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Hare 


•  Consultant  to  300  dailies,  weeklies, 
and  shoppers  in  last  20  years 

•  Market  wise  in  50  states  and 
Canada 

•  Expert  manager,  trainer 

•  Executive  recruiter 

•  Successful  broker  and  appraiser 

Hare  Associates^  Inc. 

62  Black  Walnut  Drive 
Rochester,  New  York  14615 
716/621-6873 

Celebrating  Twenty-Three  Years 
of  Professional  Service 
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BY  IAN  E.  ANDERSON 


Dirks,  Van  Essen  &  Associates 


was  named  busi¬ 
ness  editor  in 
Lafayette. 


ItEGINALD 
OWENS  has  been 
appointed  the 
inaugural  holder 
of  the  $  1  million 
F.  Jay  Taylor 
Endowed  Chair  of 
Journalism  at 
Louisiana  Tech 
University. 

A  former  staff  writer  for  the 
Houston  Post  and  managing  editor  of 
the  Texas  papers  the  Informer  and 
Texas  Freeman,  Owens  is  a  director  of 
the  Dow  Jones  Newspaper  Fund.  Most 
recently  he  was  associate  professor 
and  publication  director  at  Grambling 
State  University,  Grambling,  La. 


MAGE,  assistant 
advertising  man- 

STAN  ItENBARGER 

Ashtabula,  Ohio, 
Star-Beacon,  has 
been  named  advertising  director. 

He  succeeds  VANESSA  KOPER, 
who  was  named  advertising  director  at 
the  Warren,  Ohio,  Tribune  Chronicle. 


KATHY  RENBARGER 


SALLY  NEWBURY 


REGMNALD  OWENS 


The  Cincinnati  Enquirer  has  appoint¬ 
ed  STAN  RENBARGER  as  display 
advertising  director. 

Also  appointed  is  KATHY 
RENBARGER  as  director  of  market¬ 
ing  and  product  development. 

Both  previously  held  positions  at  the 
Miami  Herald. 


JOHN  R.  SCHUELER,  president  and 
chief  operating  officer  at  the  Orange 
County  Register,  Santa  Ana,  Calif.,  has 
been  named  publisher  at  the 
Minneapolis  Star  Tribune. 

Schueler  held  key  leadership  posi¬ 
tions  with  newspapers  in  Detroit, 
Atlanta,  Miami  and  New  England  before 
moving  to  Southern  California  in  1991. 


SALLY  NEWBURY  has  been  appoint¬ 
ed  advertising  director  of  the  Times 
Herald,  Norristown,  Pa. 

She  was  formerly  director  of  cre¬ 
ative  advertising  for  the  Asbury  Park 
Press  and  Home  News  &  Tribune,  both 
in  New  Jersey. 


ROBERT  BINKLEY,  circulation 
director  at  the  Beckley,W'.Va., 
Register-Herald,  has  been  appointed 
circulation  director  at  the  Lafayette, 
Ea.,  Advertiser. 

TERRY  O’CONNOR,  business  edi¬ 
tor  at  the  Galesburg,  111.,  Register-Mail, 


DEEDRA  LAWHEAD,  reporting  team 
leader  at  the  Elizabethtown,  Y,y.,News 
Enterprise,  was  promoted  to  editor. 


LISA  D’ANTONIA,  a  controller  at  the 
Journal  Register  Co., Trenton,  N.J.,  has 
been  appointed  accounting  supervisor 
at  Thomson  Newspapers’  Stamford, 
Conn.,  headquarters. 

RICHARD  BTTLER,  manager  of 
information  systems  at  Dun  & 
Bradstreet/Cognizant  Corp.,  was 
named  director  of  technical  services 
for  Thomson. 

TOM  DISKIN,  who  was  responsi¬ 
ble  for  general  accounting  for  New 
Bridge  Communications,  was  appoint¬ 
ed  supervisor  of  consolidations  and 
financial  reporting  for  Thomson. 


Goodson  Newspaper  Group 

has  agreed  to  sell 

Daily  Circulation 

Delaware  County  (PA)  Daily  Times  52.100 
Pottstown  (PA)  Mercury  27.800 

Kingston  (NY)  Daily  Freeman  23.000 

Massillon  (OH)  Independent  15.200 

Oneida  (NY)  Daily  Dispatch  7.700 

and  20  nondailies  with  total  circulation  of  300,000 
to 

Joiunal  Register  Company 

We  are  proud  to  have  represented 
Goodson  Newspaper  Group  in  this  transaction. 


GREG  POHL,  circulation  manager  at 
the  Lincoln  (Neb.)  Journal  Star,  has 
been  appointed  circulation  director  of 
Charleston  Newspapers  in  West 
Virginia. 


STEPHEN  DUNBAR-JOHNSON, 

U.K.  advertising  sales  director  at  the 
Financial  Times,  London,  has  been 
appointed  advertising  director  at  the 
International  Herald  Tribune,  Paris. 


INEZ  ALBERT,  former  marketing  ser¬ 
vices  manager  at  the  Asian  Wall  Street 
Journal,  has  been  named  sales  direc¬ 
tor/Asia  for  Barron’s  magazine. 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  8750I  TEt.;  505.82O.27OO  FAX:  505.82O.29OO 

E-mail:  di r ks. van. esse n^i nternetmci.com  http://www.dirksvanessen.com 
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Gannett  asks 
Tenn.  libel  retrial 

An  ATTORNEY  FOR  Gannett  Co. 

plans  to  seek  a  new  trial  in  a  libel 
case  in  which  a  jury  awarded  two  men 
a  total  of  $950,000. 

Lawyer  Alan  Johnson  said  the  evi¬ 
dence  was  insufficient  for  the  jury  to 
find  Gannett  and  its  newspaper,  the 
News  Examiner  of  Gallatin, Tenn., 
liable  for  damages. 

He  also  said  the  jury  received 
improper  instructions. 

In  April,  a  jury  awarded  Garrett 
Dixon  Jr.  $300,000  in  punitive  damages 
and  $500,000  in  compensatory  dam¬ 
ages,  and  Rufus  Lassiter  $  1 50,000  in 
compensatory  damages. They  sued 
over  a  Feb.  21, 1997,  story  in  which 
Lassiter  was  quoted  as  making  sexually 
explicit  statements  about  Dixon  (,E&P, 
May  2,  pp.  8-10). 

Former  reporter  Nick  DeLeonibus 
acknowledged  making  up  the  quote 
and  putting  it  in  his  story  as  a  joke  for 
sports  editor  Kris  Freeman,  who  never 
read  the  story  until  it  was  published. 
The  newspaper  printed  a  front-page 
apology  by  DeLeonibus,  who  was 
fired.  —  AP 

Fired  PNI 
staffers 
sue  for  libel 

Eighteen  former  employees  of 

Phoenix  Newspapers  Inc.,  publish¬ 
er  of  the  Arizona  Republic,  claim  in  a 
suit  they  were  defamed  by  the  paper’s 
former  managing  editor. 

The  workers  say  they  were  humiliat¬ 
ed  and  embarrassed,  and  their  profes¬ 
sional  reputations  were  damaged  by 
comments  Steve  Knickmeyer  made  in 
a  January  Columbia  Journalism 
Review  article  about  60  news  staffers 
who  were  laid  off  last  year  when  the 
company  closed  the  Phoenix  Gazette, 
the  Republic's  sister  newspaper. 

Former  reporters  claimed  that  the 
company  had  laid  off  its  most  aggres¬ 
sive  news  staffers,  but  Knickmeyer  was 
quoted  calling  most  of  those  fired  “fat, 
lazy,  incompetent  and  slow.”  He  quit 
soon  after  the  article  appeared. 

Knickmeyer  and  PNI  are  listed  as 
defendants. The  suit  seeks  unspecified 
damages. 


Knickmeyer  declined  to  comment 
on  the  suit,  but  Republic  executive  edi¬ 
tor  Pam  Johnson  called  the  defamation 
claim  “without  merit.” 

After  the  article  appeared,  Johnson 
said  Knickmeyer’s  remarks  “did  not 
accurately  reflect  the  selection  process 
used  last  year  when  we  closed  the 
Phoenix  Gazette  and  had  to  let  60 
staff  members  go.”  —  AP 

Philly  papers 
sue  NJ.  rival 
over  trademark 

Philadelphia  newspapers  inc., 

which  owns  the  Philadelphia 
Inquirer  and  the  Philadelphia  Daily 
News,  has  sued  the  owner  of  the 
Courier-Post  in  neighboring  New 
Jersey  for  trademark  infringement. 

The  suit,  filed  June  1  in  federal 
court  in  Philadelphia,  names  as  defen¬ 
dant  Gannett  Satellite  Information 


Network  Inc.,  a  subsidiary  of  the 
Gannett  Co.,  which  owns  the  Courier- 
Post. 

PNI  alleged  that  the  Courier-Post 
began  using  a  classified  advertising 
program  that  closely  copied  its  own 
“Tri-Classified”  program  and  that  made 
reference  to  PNI’s  “Tri-Classified”  plan. 
The  suit  said  the  Cherry  Hill,  N.J. -based 
Courier-Post,  which  also  circulates 
across  the  Delaware  River  in  suburban 
Philadelphia,  began  its  “Tri-County 
Classified”  about  a  month  after  PNI’s 
“Tri-Classified”  program  began  offering 
classified  ads  in  the  Inquirer,  Daily 
News  and  PNTs  Web  site  simultaneous¬ 
ly,  thereby  saving  on  costs. 

Dan  Martin,  president  and  publisher 
of  the  Courier-Post,  said;  “We  have 
reviewed  the  complaint  and  believe 
their  claim  is  meritless.  All  we  have 
done  is  let  the  public  know  that  we 
provide  a  better  product  at  a  cheaper 
price,  and  the  Philadelphia 
Newspapers  are  upset  about  that  fact.” 

—  AP 


THE  TRUSTED  ADVISOR 

Veronis,  Suhler  and  Associates’  (VS&A)  extensive 
media  industry  knowledge,  financial  acumen, 
transaction  expertise,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  trusted  advisor  to 
media  companies  worldwide. 


Veronis,  Suhler  assists  owners  of  newspapers  and 
other  media  companies  to  maximize  the  value  of  their 
holdings  by  providing  a  broad  range  of  financial 
advisory  services,  including: 


Mergers  &  Acquisitions 
Debt  &  Equity  Financing 
Valuations 


Recapitalizations 
I  Fairness  Opinions 
I  Research 


ROBERT  J.  BROADWATER 

Managing  Dinttor 
broadwatef@vsaconun.coin 


Since  its  founding  in  1981,  Veronis,  Suhler  has 
completed  more  than  390  communications  industry 
transactions  with  an  aggregate  value  in  excess  of  $20 
billion  —  including  more  than  $870  million  in 
newspaper  transactions. 

Please  call  to  learn  more  about  VS&A’s  financial 
advisory  services  and  disctiss  possible  initiatives  in 
complete  confidence. 


Veronis,  Slhi.hr  &  Associati:s  Inc. 


KEVIN  M.  L.AVA1.I.A 

Managing  Dirtcter 
lavallak@vsacomm.com 


Inmstminl  ianktrt  U>  tht  ammnnuttitns, 
mtdia,  pnktuUng,  hnaJeasting,  inttmiiH 
Mpta!  metHa,  anJ  infornulhn  mJmttmi, 
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BY  HOAG  LEVINS 


1  Newspapers’  Own 
Recruitment  Web  Sites 


As  their  Web  site  capabilities  become  ever  more  sophisticated,  growing  numbers 
of  media  companies  are  using  Web  sites  to  run  their  own  recruitment  ads 


Although  large-scale, general 
job-recruitment  Web  sites  like 
careerpath.com  and  the  Monster 
Board  get  all  the  publicity,  there 
is  a  quieter  but  no  less  important  revolu¬ 
tion  underway  in  the  specialty  recruit¬ 
ment  field  involving  newspaper,  televi¬ 
sion,  radio  and  other  media  positions. 

Job  searches  by  j-school  grads  or  rest¬ 
less  veteran  journalists  used  to  involve 
the  clumsy  process  of  acquiring  and  then 
laboriously  reading  through  small  piles  of 
specialty  magazines,  newspapers  and 
newsletters. 

Now,  most  of  those  are  online  along 
with  a  growing  legion  of  Internet-only 
job  classified  ad  services  aimed  at  news¬ 
room  interests  coast  to  coast. At  last 
count  —  last  week  —  no  fewer  than  27 
major  Web  sites  now  specialize  in  recruit¬ 
ing  media-related  job  candidates. These 
range  from  Editor  &  Publisher's  own 
mediainfo.com  job  classifieds  to  those  of 
the  Inland  Newspaper  Jobs  site,  the  Copy 
Editor  Job  Board  site,  the  J-Jobs  archive 
and  many  others. 

The  new  cyberspace  recruiting  tech¬ 
niques  allow  corporations  to  reach  poten¬ 
tial  job  candidates  at  speeds  never  before 
possible  at  the  same  time  they  enable  a 
single  job-seeking  candidate  to  quickly 
survey  an  entire  nation  of  diverse  media 
jobs  from  the  screen  of  his  or  her  com¬ 
puter.  These  same  capabilities  are  also 
altering  the  way  media  companies  place 
ads  to  recruit  workers. 


Cox  Jobline 


luhLMik> 


Tooiut 


MEDIA  COMPANIES'  OWN  SITES 

For  instance,  growing  numbers  of  large 
media  firms  are  bypassing  traditional 
print  media  advertising  strategies  alto¬ 
gether  to  advertise  directly  on  their  own 
Web  sites  for  reporters,  editors  and  other 
newsroom  workers.  In  many  ways,  large 
companies  like  Hearst,  Cox  Newspapers, 
the  Chicago  Tribune,  Gannett,  Knight 
Bidder,  E.W  Scripps  and  USA  Today  are 
now  doing  on  their  Web  sites  what  they 
once  did  on  their  internal  bulletin 
boards:  posting  all  new  job  openings  they 
are  seeking  to  fill. The  only  difference,  of 
course,  is  that  these  digital  bulletin 


Cnrremt  Job  OpeBinfJ  @  USA  TODAY 


Companies  like  Cox,  Knight  Bidder  and  USA  Today  are 
mounting  increasingly  sophisticated  job  listings  Web 
sites  to  recruit  new  employees  directly. 
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boards  instantly  reach  a  vast  national  audi¬ 
ence. 

Some  corporate  recruitment  ad  sites,  like 
Knight  Ridder’s  Jobs  Page:  Your  Link  to 
Newspaper  Careers  corporate  site,  are  as 
large  and  sophisticated  as  newspapers’ 
news  Web  sites. 

Knight  Ridder's  extensive  listings  are 
updated,  just  like  a  magazine  site,  once  a 
week. They  include  ads  for  a  broad  range  of 
news  positions  from  business  editor  and 
assistant  features  editor  to  Web  producer 
and  HTML  designer.  Because  Knight 
Ridder’s  operations  span  the  country,  so  do 
its  online  jobs  classified  listings  which 
detail  jobs  at  newspapers  from 
Philadelphia  (copy  editor)  to  Monterey, 
_ _ _  Calif.,  (sports  edi- 


New  Online 
Recruitment  i 

Newsletter  i 

Launched 

i 

JOB  RECRUITMENT  WEB  sites  are  1 
proliferating  so  fast  across  the  I 
Internet  that  it  has  become  a  major 
problem  for  human  resources  man¬ 
agers,  as  well  as  job  seekers,  just  to 
keep  up  with  developments. 

Now,  the  Internet  Job  Source,  a 
print  magazine  focused  on  covering 
the  burgeoning  online  recruitment 
industry,  has  launched  a  monthly 
e-mail  newsletter  that  repiorts  on  the 
latest  happenings  at  Internet-based 
job  recruitment  sites. 

"There  is  so  much  information  I 
about  job  hunting  on  the  Web  that  | 
it’s  mind  boggling  and  confusing  to  I 
the  average  person,”  explained  | 
Internet  Job  Source  editor  Joseph  | 
Shieh.  1 

The  new  e-mail  weekly  newslet-  i 
ter  is  sent  free  to  anyone  who  wants  j 
it  and  signs  up  at  the  Internet  j 
Job  Source  Web  site  (http://state- 
jobs.com). 

Shieh  said  more  than  3,000  peo¬ 
ple,  including  human  resources 
directors,  corporate  recruiters,  jour¬ 
nalists  and  job  seekers,  have  already 
signed  up  for  the  new  service  about 
online  job  recruitment  affairs. 

Shieh  also  said  the  e-mail  publica¬ 
tion  —  available  in  both  plain  text 
and  HTML  versions  —  will  soon 
begin  selling  sponsorships  to 
clients  that  want  to  reach  people 
involved  in  the  online  recruiting 
industry  or  people  seeking  certain 
kinds  of  jobs. 


tor).  Each  also 
includes  the 
phone  number 
and  name  of  the 
contact  to  call  at 
each  newspaper. 

USA  TODAY 

USA  Today, 
whose  main  Web 
site  is  one  of  the 
most  heavilv  traf¬ 


ficked  news  sites  on  the  Internet,  also 
maintains  a  jobs  Web  site  of  its  own 
linked  to  its  main  site.  Last  week’s  edi¬ 
tion  contained  ads  for  more  than  five  I 
dozen  jobs  within  USA  Today's  print  i 
and  online  operations,  ranging  from 
sales  representatives  and  business  ana¬ 
lysts,  to  page  designers  and  an  entertain¬ 
ment  reporter. 

Cox  Newspapers  Inc.  maintains  the  Cox 
Jobline  Web  site  which  it  uses  to  directly 
recruit  personnel  for  all  its  media  proper¬ 
ties.  Its  latest  version  lists  job  ads  for  a 
wide  variety  of  positions  such  as  assign¬ 
ment  editor  for  WSOC-TV  in  Charlotte, 

N.C.,  public  affairs  director  for  the  Lujkin 
(Texas)  Daily  News  and  a  content  manager 
for  the  Da>ton,  Ohio,  office  of  Cox 
Interactive  ■■  ■ 

X  ^owefrec.  NEED  A  CHANGE? 

tive  are  these  We’re  searching  for  qualified  reporters  and  copy 

online  corporate  editors  to  join  our  newsroom  team.  Excellent  ben- 

recruitment  efits  package.  Apply  to 

efforts?  We  u  be  Human  Resources, 

exploring  that  Commercial-News, 

question  in  this  1 7  w.  Noilh  St.,  Daiwille,  IL  61 832 
recruitment  sec-  or  Phone  217446-1000. 

tion  in  future  Commercial-News,  a  Gannett  newspaper,  promotes  a  drut-free 

...c  ..r  D  workplace  through  pre-employnient  screening  and  is  an  Equal 

issues  or  ccr/'.  Opportunity  Emplojer. 


mim 

EViiSPAPEE-- 


At  MediaOnc,  you  can  go  as  far  as  your  hopes  and  dreams  will  allow.  MediaOne  is  one 
of  America’s  leading  broadband  communications  companies  and  an  owner  and  manager 
of  some  of  the  world’s  fastest- growing  wired  and  wireless  communications  systems. 

Which  means,  wherever  you  want  to  go,  whatever  you  want  to  do,  MediaOne  is  the 
place  to  do  it.  It  all  comes  down  to  one,  MediaOne. 

CONTENT  EDITOR,  MediaOne  Express  •  Denver,  Colorado 

Candidate  will  be  respxinable  for  managing  the  on-line  programming  for  3  designated 
MediaOne  Express  regions  (as  well  as  a^cts  of  content  utilized  for  all  the  regions)  and  main¬ 
taining  strong  business  relationships  with  content  partners,  MediaOne  locally  based 
Broadband  Internet  Services  employees,  freelance  multimedia  produccis,  and  writers  in  those 
regions.  This  individual  will  also  ensure  constant  editorial  integrity  across  all  content  in  those 
cities  and  develop  programming  content  that  meets  the  evolving  needs  of  the  MediaOne 
Broadband  Internet  Services  customer  base  and  business  as  well  as  build  interest  among  the 
local  on-line  audience  of  non-MediaOne  customers.  This  position  will  require  travel. 

Qualified  candidate  must  have  at  least  4  years’  management  experience,  preferably  com¬ 
bined  with  journalism  or  television  writing;  strong  interpersonal,  communication,  presen¬ 
tation,  and  management  skills;  experience  in  projea  management,  multimedia  product 
development,  joumalism/mass  communications  and  marketing  communications;  and 
knowledge  of  interactive  services  and  interactive  product  processes.  At  least  2  years’ 
experience  in  developing  new  interactive  or  on-line  products  and  a  graduate  degree  in 
business  management  or  journalism  preferred. 

To  apply,  e-mail  as  ASCII  text  resume  (file  attachments  cannot  be  accepted), 
indicating  position  of  interest,  to:  cxtmedia@mcdiaonc.com.  Or  fax  to 
(888)  707-3806.  Please  reference  job  code 

“ejedpub”  on  vour  resume.  MediaOne  Group,  ^  ^  A  I  ^  Mm  OT 

P.O.  Box  3529,  Englewood,  CO  80155.  EOE.  IVICUICllMyl  1C 
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MARKETING 


BY  ELIZABETH  HILTS 


Where  Newspaper  Ads 
Become  Retail  Storefronts 


The  new  realities  of  the  Internet  are  offering  newspapers  —  as  well  as  their  clients 
revolutionary  new  marketing  possibilities.  The  latest  trend  is  'adveretaiT  services. 


New  E-COMMERCE  systems  —  the  vices  required  to  enable  and  support  e-commerce 
complex  software  structures  that  Web  sites  this  year, 
allow  Internet  users  to  conduct  finan¬ 
cial  transactions  directly  from  the 
screens  on  their  computer  —  are  creating  new 
marketing  realities  for  newspapers  and  their 
clients. 

One  of  the  most  promising  of  the  new  trends 
could  be  called  “Adveretail”  services  —  e-com- 
merce-enabled  advertisements  that  function  as 
both  ads  and  retail  purchasing  services.  The  new 
systems  allow  a  newspaper  to  offer  clients  the  abil¬ 
ity  to  turn  their  online  advertisements  into  online 
retail  storefronts.  There,  readers  not  only  read 
about  a  product  or  service  but  can  also  click  their 
way  through  the  actual  purchase  of  that  product 
or  service. 

The  potential  for  such  services  appears  to  be 
growing  at  an  exponential  rate.  The  latest  studies 
report  that  North  American  businesses  alone  will 
spend  nearly  $9  billion  on  the  products  and  ser- 


THREE  NEWSPAPER  ORGANIZATIONS 

Three  newspaper  organizations  that  have  taken 
the  plunge  into  adveretail  marketing  services  are 
the  Boston  Phoenix,  the  Orange  County  Register 
and  Cox  Interactive  Media.  All  three  are  working 
with  the  e-commerce  software  and  services  sup¬ 
plier  ViaWeb  Inc.,  of  Cambridge,  Mass.  ViaWeb  pro¬ 
vides  the  technology'  needed  to  set  up  the  retail 
stores  that  are  accessed  through  the  newspaper’s 
own  Web  site.  The  actual  transactional  structure 
resides  on  ViaWeb ’s  server. 

According  to  Tony  Lucas,  manager  of  interactive 
media  at  the  Phoenix,  partnering  with  ViaWeb  is  “a 
perfect  back  end  for  our  commerce  idea.  We’re 
enabling  our  clients  to  sell  online.” 

Joseph  Tripp  Jr.,  new  media  manager  of  the 
Orange  County  Register,  is  equally  upbeat. 
Although  his  paper’s  Web  site  already  offers  adver¬ 
tising  opportunities  such  as  banners  and 
sponsorships,  and  also  builds  Web  sites 
for  clients,  Tripp  said  what  was  lacking 

_ was  e-commerce  capabilities.  “We  were 

building  sites  for  customers,  but  we  had 
2  customers  who  were  saying  that  they 
wanted  to  allow  their  customers  to  do 
,  business  with  them  online,”  Tripp 
I  explained. “And  basically,  we  had  to  come 

up  with  some  kind  of  online  shopping 
technology.  We  needed  a  quick  solution 
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MAKES 
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to  e-commerce,  something  that  was 
easily  managed  and  easily  built,  and 
something  that  our  customers  can  easi¬ 
ly  use  to  put  their  products  online  and 
allow  their  customers  to  shop  online 
without  leaving  their  homes.” 

According  to  David  Parker,  general 
manager  of  the  new  media  group  at 
ViaWeb,  his  company’s  service  allows 
newspapers  to  offer  their  advertisers  “a 
chance  to  dip  their  toe  in  the  water”  of 
online  retailing.  Because  the  online 
store  software  is  maintained  on 
ViaWeb’s  servers,  neither  the  newspa¬ 
per  nor  the  merchant  has  to  install  any 
software  on  their  computers.  Systems 
such  as  ViaWeb  allow  newspaper  adver¬ 
tising  reps  to  offer  their  local  retail 
advertisers  a  no-fuss  opportunity  to 
experiment  with  e-commerce  con¬ 
cepts  as  part  of  their  marketing  pro¬ 
grams. 


We're  ifie  experts  in  expanding  newspaper  advertising  sales. 
We  provide  training  in  25  programs,  consulting  and  a  library 
of  newspaper  specific  materials  for  on-going  development 
I  of  your  sales  team.  Find  out  how  Promax  can  fold  into 
k  i  your  existing  programs  to  make  sales  really  take  off. 


PROMAX 
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MARKETING  INSTANT'  WEB  STORES 

“For  the  rep  to  walk  into  a  smaller 
retailer  and  say, ‘Here  is  an  opportunity 
for  our  newspaper  to  literally  build  you 
a  Web  site  and  a  functioning  store,  so 
that  even  if  you  aren’t  on  the  Internet 
we  will  set  up  a  site  and  store  for  you, 
show  you  what  it  looks  like  and  the 
orders  from  consumers  will  come  to 
you  via  your  fax  machine,’  that’s  pretty 
compelling,”  Parker  said. 

Tripp  pointed  out  that  the  Register’s 
ocregister.com  site  logs  over  1.7  mil¬ 
lion  page  views  a  month.  “If  that  many 
people  are  going  to  our  site,  then  that’s 
an  opportunity  for  our  advertisers  to 
really  get  some  exposure,”  he 
explained. 

And  the  exposure  is  not  limited  to  a 
local  audience.  According  to  Lucas,  the 
first  online  store  at  the  Phoenix's 
bostonphoenix.com  site  has  already 
experienced  the  worldwide  reach  of 
Internet  e-commerce.  Shortly  after  the 
site  was  launched,  Ellis  the  Rim  Man  — 
a  company  which  sells  after-market 
auto  accessories  —  received  a  query 
about  a  radar  detector  from  Romania. 
“And  a  couple  from  California  could 
not  find  a  Thule  Ski  Box  for  their  car  in 
their  local  stores,”  said  Lucas.  “They 
went  online  and  ordered  from  Ellis.” 
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PRINT  SALES  REPS  HAVE  PROBLEMS 

Pointing  out  that  some  print  news¬ 
paper  sales  reps  are  unfamiliar  with  the 
Internet  and  (in  some  cases)  with  com¬ 
puters,  Tripp  acknowledged  that  there 
is  an  inherent  difficulty  in  selling  the 
online  stores.  “So  that  makes  (the  reps) 
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uncomfortable  and  kind  of  hesitant  to 
offer  the  online  [sale]  to  their  customers 
because  they’re  going  to  be  asked  a  few 
questions  and  they  may  not  be  able  to 
answer  the  questions,”  he  said. 

“The  way  that  we  handle  it  at  the 
Register  is  to  have  a  team  that’s  dedi¬ 
cated  to  online  advertising  only;  they 
don’t  sell  print.  And  they  go  on  four¬ 
legged  calls  with  the  print  reps  from 
our  general  sales  force,  who  can  help 
close  the  deal  and  explain  to  the  adver¬ 
tiser  how  it  works.” 

The  Register  is  also  developing  a 
new  media  training  course  for  print 
sales  reps,  which  will  enable  them  to 
present  the  online  product  on  their 
own,  which  will  free  the  new  media 
reps  to  concentrate  on  new  business 
development. 


When  asked  if  getting  advertisers  to 
sign  on  is  a  “hard  sell,”  Lucas  responded 
that,  “Everything’s  kind  of  a  hard  sell. 
The  advertisers  have  a  certain  amount 
of  dollars  to  spend  and  they’re  trying  to 
justify  spending  it  in  an  online  situation 
as  opposed  to  a  print,  radio  or  TV  situa¬ 
tion.”  Because  some  retailers  don’t  real¬ 
ly  understand  what  the  Web  is,  they’re 

Baltimore  Sun  To 
Newspapers  First 

The  BALTIMORE  SUN  has  joined 
Newspapers  First,  the  national 
advertising  sales  cooperative. 

The  Sun  (circulation  320,000  daily 
and  475,000  Sundays)  is  the  37th 
paper  to  join  the  advertising  network. 

Newspapers  First  CEO  Jay  Zitz  said 
the  newspapers  that  have  joined  the 
firm  cover  17  of  the  top  20  markets  in 
the  country.  In  all,  the  regions  covered 
by  the  company’s  papers  account  for 
47%  of  the  nation’s  retail  sales. 


having  a  hard  time  understanding  e-com¬ 
merce.  “But  they  keep  seeing  the  num¬ 
bers  and  they  keep  getting  intrigued,” 
he  said.  “And  if  you  just  make  it  really 
simple  for  them  —  say,  ‘Look,  you  just 
give  me  the  information  and  I’ll  put  it 
together  and  it’ll  work’  —  that  simplici¬ 
ty  gets  them  to  go  ahead.  1  try  to  make 
things  very  simple  for  the  clients.” 

Copley  Launches 
Seventh  Weekly 

COPLEY  CHICAGO  NEWSPAPERS 
has  launched  the  Gurnee  Sun,  its 
seventh  new  community  weekly  based 
on  the  magazine-style  format  and  ZIP 
code  saturation  distribution  pioneered 
two  years  ago  by  its  Fox  Valley 
Villages/60504  paper. 

The  Gurnee  Sun  is  delivered  to 
nearly  1 1 ,000  households  in  the  north¬ 
ern  Chicago  suburb’s  60031  ZIP  code. 
The  weekly,  which  publishes  Thurs¬ 
days,  launched  May  14. 
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ROSENBERG 


I  CTP  At  Small  Dailies’ 
Central  Print  Sites 


TWO  PLATESETTERS 

installed  in  spring  have 
extended  computer-to- 
plate  technology  into  the 
ranks  of  America’s  smaller 
newspapers. 

CTP  has  been  in  live  production  at  a  handful  of 
mid-size  to  large  U.S.  dailies  for  as  long  as  two 
years  and  in  testing  at  a  couple  of  major  metros 
for  almost  as  long.  Because  its  users  are  multi¬ 
publication  print  sites,  the  latest  sales  of  PrePress 
Solutions’  Panther  FasTRAK  have  doubled  the 
number  of  the  nation’s  dailies  printed  on  direct- 
output  plates. 

The  Billerica,  Mass.,  output  systems  manufac¬ 
turer  installed  its  platesetters  at  an  Ohio  plant 
that  prints  a  cluster  of  small  dailies  and  at  an 
Arizona  plant  that  prints  a  daUy  and  some  non¬ 
dailies.  Both  plants  also  print  commercial  work. 
The  dailies  printed  at  both  sites  are  all  evening 
newspapers. 

The  Thomson  Newspapers  Ohio  plant  prints 
Mansfield’s  34,239-circulation  (44,455  Sunday) 
News  Journal,  the  15,794-circulation  (16,879 
Sunday)  Marion  Star  and  the  six-day,  7,423-circu¬ 
lation  Bucyrus  Telegraph-Forum.  Bucyrus  and 
Marion  send  Adobe  Acrobat  Portable  Document 
Format  (PDF)  files  viaTl  lines  to  Mansfield, 
which  moves  approximately  200  pages  per  day 
through  the  computer-to-plate  imager.  FasTRAK 
began  production  of  two  of  the  papers  one  week 
after  installation  and  has  printed  all  three  for 
some  time  now. 

Headquartered  in  Yuma,Ariz.,  Western  News¬ 
papers  publishes  the  17,647-circulation  (19,500 
Sunday)  Prescott  Daily  Courier,  7,710-circulation 
(Sept.  1997)  Kingman  Daily  Miner,  12  non¬ 
dailies  and,  with  co-owner  Wick  Communications, 
Today’s  News-Herald  (9,475  daily,  11,645  Sunday), 
in  Lake  Havasu  City.  It  has  interests  in  commercial 
printing,  outdoor  advertising  and  radio. 

About  10  miles  from  the  town  of  Prescott,  the 
Prescott  Valley  plant  installed  FasTRAK  at  the  end 
of  February.  Western’s  new  technology  director. 
Marge  Huff,  noted  that  a  simultaneous  conversion 
to  narrower  25"  broadsheets  is  making  for  a  more 
gradual  change  to  direct-to-plate  output. 

Western,  too,  is  beginning  to  receive  pages  as 
PDF  files.  “The  biggest  challenge”  so  far,  she  said, 
is  ensuring  that,  for  papers  that  are  almost  fully 
paginated,  all  necessary  information  is  embedded 
in  the  PDF  files  before  they  are  transmitted. 

Also  slowing  CTP  conversion  by  about  a 
month  was  the  departure  of  the  person  trained 
on  the  new  machine.  So  CTP,  said  Huff, “just  got 


going”  in  May. 

At  its  simplest,  CTP  offers  effi¬ 
ciency  and  quality  improvements 
that  come  from  skipping  the  film- 
making  stage  and  instead  imaging 
page  files  directly  onto  plates  — 
possibly  stretching  deadlines  and  shrinking 
waste.  Time  and  costs  of  film,  chemistry,  process¬ 
ing  and  effluent  handling  are  traded  for  a  more- 
expensive  platesetter  (less,  if  a  new  imagesetter  is 
needed  anyway)  and  more-expensive  plates 
(minus  the  cost  of  film,  etc.)  Plates  and  imagers 
may  still  require  processing  time  and  cleaning. 
Practicality  and  payback  also  will  depend  on  the 
size  of  an  operation,  the  size  and  print  run  (more 
than  one  plate  per  page?)  of  a  paper  and/or  the 
volume  and  size  of  other  jobs  moving  through  a 
plant. 

Mansfield  platemaking  manager  Bill  Remy  said 
CTP  was  still  in  the  learning  stage  —  for  example, 
getting  used  to  working  with  archived  page  files 
instead  of  burning  another  plate  from  saved  film. 
Though  lacking  sufficient  history  to  make  mean¬ 
ingful  comparisons  of  consumables  costs,  Remy 
expects  the  “biggest  thing  will  be  savings  in  time.” 

ROl,  PRODUCTIVITY  LOOK  PROMISING 

A  week  later  and  two  counties  south,  at  the 
Newark  Advocate,  Ken  Shelby,  production  and 
technology  vice  president  at  Thomson’s  Central 
Ohio  Strategic  Marketing  Group,  was  quite  opti¬ 
mistic.  “The  return  on  investment  appears  to  be 
much  more  attractive  than  originally  reviewed,” 
said  Shelby,  noting  that  it  seemed  to  apply  to  all 
areas  —  staffing,  speed,  reliability.  He  said  benefits 
may  be  such  that  only  one  machine  is  needed. 
“With  so  many  unknowns”  related  to  CTP  in  live 
production,  he  said,  conventional  ROI  calcula¬ 
tions  may  not  be  meaningful. “It  may  come  in 
double  the  original  estimate.” 

Shelby  said  the  new  platesetter  is  about  40% 
faster  than  the  PantherPro  46  imagesetter,  “which 
was  fast  to  start  with.”  (His  group  also  has  several 
older  Varityper/PrePress  imagesetters,  but  the 
PantherPro  imaged  film  for  anything  paginated.) 

Regarding  conversion  cost.  Western’s  Prescott 
Valley  production  director, Tom  Bugbee,  said, 
“You’re  really  going  to  make  it  up  on  the  time  it 
takes  to  do  the  job,”  as  well  as  in  getting  into  reg¬ 
ister  faster  and  achieving  better  print  quality. 

So  far,  his  time  saved  with  CTP  is  most  obvious 
on  a  28-  to  32-page  monthly  magazine  with  16 
four-color  pages.  Compared  with  the  four  to  six 
hours,  maybe  longer,  required  by  the  job  for  con¬ 
ventional  shooting,  stripping  and  plate  burning. 


With  PDF,  group 
print  sites  move 
onto  FasTRAK 
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said  Bugbee,“we  can  now  take  that  disc  and  pull 
those  pages  into  imposition  and  output  those 
plates  in  a  matter  of  less  than  an  hour.” 

The  operation  picks  up  at  least  another  30 
minutes  by  replacing  films  delivered  by  car  with 
page  files  sent  byTl  line  —  possibly  extending 
the  deadline  for  news  or  even  a  late  ad,  said 
Bugbee. 

And  savings  from  that  faster  register  and  better 
quality?  Next  week’s  conversion  of  the  Courier 


to  CTP,  he  said,  “will  really  tell  us  what  we  can  do 
as  far  as  waste  is  concerned.” 

Three  of  Bugbee’s  platemakers  are  now  train¬ 
ing  in  digital  prepress  and  a  fourth  was  reas¬ 
signed  elsewhere. 

Materials  costs  are  about  the  same  for  film-to- 
plate  and  computer-to-plate,  according  to  Bugbee: 
A  conventional  plate  costs  $3  or  less  plus  the 
cost  of  film  and  chemistry,  while  a  laser-imaged 
plate  will  run  $7-$8,  with  no  additional  costs. 
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Shelby  noted  FasTRAK’s  precise 
highlight  and  shadow  dots.  “It’s  night 
and  day,”  said  Remy  of  the  difference 
between  halftones  on  conventionally 
burned  plates  and  those  on  the  digital¬ 
ly  imaged  DuPont  plates.  Remy  said  the 
DuPont  plates  are  not  offered  pre¬ 
punched,  and  that  his  operation  con¬ 
tinues  to  use  the  punch  system  it 
employed  for  conventional  plates. 

In  Prescott  Valley,  Bugbee  expects 
to  keep  using  the  Agfa  imagesetter  “for 
a  couple  more  years”  because  few  of 
his  commercial  customers  are  pre¬ 
pared  to  deliver  paginated  and  plate- 
ready  digital  files.  His  FasTRAK  exposes 
Agfa  plates,  and  the  shop  was  able  to 
use  its  existing  plate  punch. 

Golden  Valley,  a  second  Western 
print  site  near  Kingman,  will  probably 
begin  converting  to  CTP  next  month, 
according  to  Bugbee.  Eventually,  shop¬ 
pers,  weeklies  and  other  Western  publi¬ 
cations  in  Flagstaff,  Williams  and 
Winslow  will  send  files  to  the  plants 
byTl  connection. 

PDF  AND  PDSTSCRIPTS 

Mansfield  installed  FasTRAK  in  early 
spring  with  a  Panther  RIP  upgraded  to 
PostScript  Level  3. 

“The  key  to  PDFs  is,  if  you  standard¬ 
ize  software  and  fonts,  it  eliminates 
most  of  the  problems,”  said  Shelby. 
Although  his  Central  Ohio  group 
moves  PDF  files  “across  seven  newspa¬ 
pers  to  two  print  sites,”  he  continued, 

“. .  .we’re  not  taking  advantage  of  Level 
3  by  placing  PDF  elements  onto  the 
page.”  For  now,  he  explained,  ads  are 
posted  to  a  bulletin  board  in  PDF.  Any 
newspaper  slated  to  run  an  ad  pulls 
down  that  ad’s  PDF  file,  converts  it  to 
an  Encapsulated  PostScript  file,  places 
it  on  a  page,  then  sends  the  completed 
page  as  a  PDF  file  to  the  print  site. 

Among  “a  lot  of  advantages  to 
Level  3  that  we  haven’t  even  touched 
yet,”  Shelby  continued,  are  the  ability 
to  place  a  PDF  directly  from  the  bul¬ 
letin  board  onto  a  page  without  the 
intermediate  EPS  conversion,  as  well  as 
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being  able  to  send  any  PDF  directly  to  an  imager. 
He  said  his  group  is  woridng  toward  fully  exploit¬ 
ing  the  new  RIP  software’s  capabilities. 

LOADING,  PROOFING.  SCANNING 

After  overcoming  different  initial  difficulties, 
each  site  gave  high  marks  to  its  machine  and  the 
manufacturer. 

Calling  FasTRAK  “a  solid  technology,”  Shelby 
said  the  only  problem  —  since  solved  —  was 
with  the  autoloader.  The  option  is  fairly  new,  and 
Mansfield  was  among  the  first  to  get  it.  Much 
work  on  the  autoloader  was  done  on  site,  with 
someone  from  PrePress  “camped  out  there  all  the 
time,”  Shelby  said.  He  credited  the  vendor  with 
being  “extremely  responsive.”  The  vendor  moved 
Mansfield  through  “several  generations  of 
[autoloader]  software.”  The  last  upgrade,  made  in 
late  May,  “helped  tremendously,”  he  said. 

“It’s  been  a  tough  go  smoothing  out  a  few  of 
the  problems”  in  machine  start-up  and  in  training, 
said  production  director  Bugbee,  who  credited 
PrePress  with  “wonderful”  on-site  assistance.  Now 
ready  to  print  the  daily,  he  called  FasTRAK  “a 
tremendous  piece  of  equipment.” 

Huff  called  Western’s  FasTRAK  a  “semiautomat¬ 
ic”  model  —  meaning  that  plates  are  manually  fed 


BOTOX®  isn’t  a  nickname.  It  isn’t  generic  for  botulinum 
toxin,  and  it  isn’t  a  verb. 

BOTOX®  Purified  Neurotoxin  Complex  is  a  drug  that  has 
made  significant  differences  in  many  patients’  lives. 

And,  BOTOX®  is  a  registered  trademark  of  Allergan. 

So  when  you  write  about  BOTOX®  therapy,  don’t  make  the 
mistake  of  forgetting  the  proper  way  to  use  the  BOTOX® 
trademark:  as  an  adjective,  and  as  a  brand  name. 

fP  BOTOX' 

llBii  Botulinum  Toxin  Type  A 

Purified  Neurotoxin  Complex 


to  the  exposure  unit,  which  then  aligns  and 
trans-ports  them.  Full  automation,  she  remarked, 
costs  “about  half  the  price  of  another  CTP” 
imager. 

Each  Ohio  daily  has  been  proofing  pages  on  a 
laser  printer.  Now,  with  upgraded  RIP  software, 
said  Shelby,  the  print  site  “can  view  the  page  on 
screen  before  we  output.  And  it’s  true  representa¬ 
tion  of  what  we’ll  image  on  the  plates.” 

As  at  many  other  papers,  the  only  gap  in  an 
otherwise  fully  digital  pagination-production  pro¬ 
cess  (except,  perhaps,  an  absence  of  digital  cam¬ 
eras)  is  in  handling  of  camera-ready  ads.  Remy 
said  “the  last  piece  of  machinery  to  be  pur¬ 
chased”  would  be  a  flatbed  scanner  large  enough 
to  accommodate  full-page  ads.  Now  under  consid¬ 
eration,  he  thought  it  an  expense  likely  to  be 
approved,  given  management’s  desire  to  achieve 
100%  pagination  “all  the  time.” 


ii:  '!!  APPOINTMENTS 


JAMES  MARTIN  was  promoted  from  sales  and  marketing  director  to  vice  president  at  the 
Heidelberg  group's  Ultre  division.  Melville,  N.Y.  Martin,  who  joined  Ultre  six  years  ago,  is 
responsible  for  all  internafional  sales  management  and  marketing,  including  supervision  of 
the  Global  Business  Partner  program,  which  he  established  and  that  now  includes  dealers  in 
69  countries.  Martin  also  was  instrumental  in  setting  up  Ultre  worldwide  satellite  locations, 
including  those  in  Europe  and  Hong  Kong. 


ANTONIO  LOPEZ,  tormerly  a  prepress  technician  tor  the 
San  Antonio  Express-News,  joined  Monotype  Systems  Inc., 
Rolling  Meadows,  III.,  as  technical  support  engineer.  Before 
joining  the  Express-Wews  three  years  ago,  Lopez  spent  eight 
years  as  a  tield  engineer,  six  for  Computech  ^rvices  and 
two  for  Agfa. 

PETER  C.  WILKENS,  most  recently  customer  service 
director  at  ECRM  Inc.,  was  promoted  to  vice  president  at  the 
Tewksbury,  Mass.,  maker  of  color  imaging  systems,  where 
his  responsibilities  now  include  worldwide  customer  support 
and  sales  oversight  in  the  Asia-Pacific  Rim  region.  Before 
joining  ECRM,  Wilkens  was  a  district  operations  manager 
and  field  service  manager  for  Pifney  Bowes  United  States 
Business  Systems. 

DWIGHT  ZILINSKAS  was  promoted  from  marketing  man¬ 
ager  to  international  sales  and  marketing  manager  for 
Printing  Developments  Inc.,  Racine,  Wis.,  manufacturer  of 
computer-to-plate,  conventional  bimetal,  laminated  alu¬ 
minum  and  stainless  steel  printing  plates  and  its  own  line  of 
more  than  50  plate  chemistries.  He  directs  worldwide  mar¬ 
keting  and  communications  and  is  responsible  for  all  sales 
outside  the  United  States.  Zilinskas  joined  PDI  two  years  ago 
as  a  sales  staffer  after  spending  15  years  at  Eastman  Kodak 
Co.,  including  a  stint  at  its  Graphic  Imaging  and  Printing 
and  Publishing  Imaging  divisions. 


Lliii^ND  INSTALLATIONS 


Autologic  information  international. 

Thousand  Oaks,  Calif.,  received  large  orders  from  two 
Scripps  Howard  metros.  The  Rocky  Mountain  News. 

Denver,  is  installing  an  APS  3850  SST  color  imager,  APS 
Grafix  RIPs,  APS  2500  color  proofers,  APS  Scan  3750/2 
tiatbed  scanner,  APS  Output  Manager  workflow  system  and 
two  APSCOM  document-distribution  systems.  The 
Memphis  Commercial  Appeal  ordered  three  RIPs,  three 
3850  Aspen  SST  imagers  with  online  APS  transporters,  two 
3750/2  scanners  and  Output  Manager.  A  third  Scripps 
Howard  daily,  the  Ventura  County{Ca\\l)  Star,  bought  a  RIP 
and  3850  Sierra  imager  with  online  transporter. 


Editor  &  PuBUSHER 


http://www.mediainfo.com 


June  13, 1998 


Where  Else  Can  You  Explore 
The  Latest  Technologies  And  Equipment 
For  Your  Newspaper? 

Register  Today  for  NEXPO  '98  •  June  20-23,  1998  •  Orange  County  Convention  Center  •  Orlando 

"Discover  a  World  of  Quality  Solutions" 

N  Visit  NAA's  Web  site  at  www.naa.org  or  call  fax-on-demand  at  (703)  716-6291  and  reference  these  documents: 

(710)  Registration  form;  (720)  Housing  and  Travel  form;  (730)  List  of  Exhibitors;  (740)  Program  at  a  Glance; 
(750)  Rising  Stars;  (760)  Program  in  Spanish;  (770)  Labor  Relations  &  Technology  Seminar;  (780)  Tours. 


FEEDBACK  TO: 

editor@mediainfo.  com 


Online  Journalism 


One  veteran  online  news  editor  asks  if  newspaper  publishers  are  doing 
enough  and  warns  that  the  basic  rules  of  journalism  are  crumbling  on  the  Web 


While  a  lot  of  the  rules  for  newspaper  publish¬ 
ing  don’t  apply  on  the  Web,  those  pertaining 
to  ethics  and  credibility  are  essential,  warns  a 
prominent  online  player. 

Fred  Mann,  general  manager  of  Philadelphia  Online,  the  Web  site  of  the  Philadelphia  Daily 
News  and  the  Philadelphia  Inquirer,  fears  many  online  newspaper  sites  aren’t  sticking  to  the 
hard  and  fast  rules  that  govern  the  world  of  print  journalism. 

This  is  particularly  dangerous,  Mann  believes,  because  the  critical  questions  about  editorial 
integrity  that  confront  newspapers  today  also  confront  their  online  editions. These  questions 
become  even  more  pertinent  in  a  digital  medium  that  Mann  said  has  “virtually  no  guidelines.” 

“The  real  intrinsic  value  that  newspapers  have  in  the  online  world  is  that  they  bring  credi¬ 
bility  to  that  medium,”  he  told  attendees  of  “Newspapers  And  The  Web:  A  Passing  Fancy  Or  A 
Long-term  Relationship?”  at  the  annual  conference  of  the  California  Society  of  Newspaper 
Editors  held  in  late  May  in  Rancho  Sante  Fe,  Calif.  “If  we  don’t  back  up  those  ethics  online  in 
our  rush  to  create  new  business,  we’ll  end  up  blowing  our  trust  and  believability.  If  we  lose  that, 
we  also  lose  our  marketability.” 


Difficult 
questions  about 
accuracy, 
editorial 
integrity  and 
advertising 
become  even 
thornier  on  the 
Internet 


Church  And  State:  The  Web's  Slippery  Slope 

The  most  pressing  issue  for  online  publishers  today  is  defining  the  “church  and  state”  walls 
between  advertising  and  editorial,  Mann  said.  On  the  Web,  the  two  often  overlap  in  ways  that 
make  it  difficult  for  even  journalists  and  editors  to  differentiate  between  the  two.  He  pointed 
to  advertising  disguised  as  games  and  entertainment,  and  what  he  called  “pseudo  news.” 

Mann  pointed  to  this  example  of  an  online  advertising  quandary:  A  favorable  editorial  cri¬ 
tique  of  a  particular  car  was  scheduled  to  run  next  to  an  ad  for  an  automobile  dealership  that 
sells  the  car.  “How  do  you  tell  your  audience  the  [favorable  review]  is  not  bought?”  he  asked. 

Beyond  advertising  concerns,  Mann  fears  online  papers  may  be  playing  fast  and  loose  with 
the  journalistic  commitment  to  accuracy. The  Net  “has  given  back  to  newspapers  the  immedia¬ 
cy  they  lost  to  radio  and  TY”  said  another  panelist,  Richard  Petersen,  vice  president  for  new 
media  at  the  San  Diego  Union-Tribune.  “This  gives  us  a  chance  to  put  out  a  story  early  and  to 
promote  the  next  day’s  paper.” 

Unfortunately,  the  rush  to  break  news  ahead  of  competitors  has  led  news  outlets  to  publish 
stories  without  the  same  level  of  fact-checking  and  confirmation  that  was  expected  in  the  past. 
In  fact,  the  Internet  (along  with  live  news  television  like  CNN)  has  probably  led  all  media  to 
lower  their  standards  when  it  comes  to  fact-checking.  Remember  that  Matt  Drudge’s  contro¬ 
versial  Webzine  was  the  first  to  break  the  Clinton-Lewinsky  story.  What  quickly  followed  was  a 
feeding  frenzy'  involving  all  national  media. 
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Just  another  good 
old-fashioned  newspaper... 


Sure,  this  is  how  you  always  read  a  newspaper.  But  now,  with  the  Chances  are,  you’re  already  on-line.  Finally  you  can  benefit 
infoPager^'^  off-line  delivery  system,  this  same  familiar  format  is  financially  from  that  investment  -  with  infoPager.  Sound  too  good  to 

available  on  PC  -  to  paying  subscribers  -  wherever  they  may  be.  All  be  true?  Tom  Rose,  Executive  Vice  President  of  Hollinger  International, 

your  customer  needs  is  a  PC  and  an  Internet  connection.  didn’t  think  so.  And  now  the  Jerusalem  Post  is  making  money  from 

This  is  not  a  website.  And  it’s  not  for  free.  Using  its  patent-pending  its  electronic  publishing  system.  Not  only  on-line,  but  off-line  too. 
“format-on-the-fly”'^'^  technology,  infoPager  utilizes  a  “push”  Find  out  how  you,  too,  can  re-purpose  information  and  turn  your 

mechanism  to  deliver  personalized  publications  to  paying  customers,  electronic  publishing  operation  into  a  profit  center.  Contact  Zebra 

Your  readers  can  actually  hear  the  paper  crinkle  as  the  page  is  turned;  Pushware  Solutions,  the  developers  of  infoPager  as  well  as  other 

receive  multimedia  ads  and  information:  or  print  out  an  article  in  your  revenue-enabling  technologies  for  the  Internet.  Call  toll-free  in  the 
very  own  branded  format,  including  logo  and  masthead.  US:  1  -888-301  -5235,  or  directly  to  -h972-2-568-7799 

infoPager™ 

^  ^  ]0l  +972-2-568-7799 

Personal  News  Delivery  Software  Fax:  +972-2-568-7798 

Email:  sales@intcipager.com 
WeO:  www.infopager.com 


infoF^’’"  and  ■forirat-on-the-fly"''“  are 
trademarks  of  ZEBFiA  Pushware  Solutions. 


Making  electronic  publishing  profitable 
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In  Short 


WEB  USAGE  GROWS 

About  44  million  adults 
(23%  of  the  U.S.  popula¬ 
tion)  use  the  Internet  reg¬ 
ularly,  according  to  Media- 
mark  Research  Inc.  in  New 
York.  Usage  has  increased 
260%  in  the  six  years  that 
the  consulting  firm  has 
tracked  such  data.  Even 
more  people  (about  62  mil¬ 
lion)  have  Web  access,  with 
home  usage  outpacing  work 
usage  by  26%.  Surprisingly, 
35-  to  54-year-olds  repre¬ 
sent  the  largest  group  of 
users  (49%  of  all  users). 

But  not  far  behind  was  the 
18-34  category  (43%). 
Mediamark  also  reports  that 
the  gender  gap  is  closing. 
Six  years  ago,  men  were 
the  predominant  users  of 
the  Web,  representing  64% 
of  all  Internet  users. 


versial  Webzine  was  the  first  to  break  the 
Clinton-Lewinsky  story.  What  quickly  fol¬ 
lowed  was  a  feeding  frenzy  involving  all 
national  media. 


Everyone's  A  Journalist 

Drudge  himself  believes  the  Net  is  an 
entirely  new  information  system  where  the 
public  needn’t  rely  on  journalists  for  news. 
“Clearly  there  is  a  hunger  for  unedited  infor¬ 
mation,  absent  corporate  considerations,” 
Drudge  said  in  a  speech  last  week  at  the 
National  Press  Club  in  Washington.  “Every 
citizen  can  be  a  reporter.” 

Most  journalists,  of  course,  will  cringe  at 
that  statement.  But  Drudge  may  be  on  to 
something.  Mann  confirmed  that  the  lack  of 
journalistic  experience  in  Web  newsrooms  is 
a  problem.These  small  staffs  are  often  popu¬ 
lated  by  Web  whizzes,  not  necessarily  trained 
journalists. 


Admits  Error 

Mann  admitted  that  he  erred  in  his  initial 
hiring  by  favoring  applicants  with  impres¬ 
sive  computer  skills  over  those  with  solid 
news  backgrounds.  “We  had  a  night  editor 
who  was  responsible  for  a  lot  of  editorial 
decisions  and  I  had  to  wonder  if  he  was  the 
right  person,”  Mann  recalled.  “Now  we  try  to 
hire  more  people  with  journalism  talent. 
Being  80%  accurate  is  not  enough  for  an 
online  service.” 

Understaffing  is  another  problem.  In 
Philadelphia,  Web  surfers  want  local  news, 
Mann  said,  but  because  Philadelphia  Online 
doesn’t  have  the  staff  to  fill  this  order  com¬ 
pletely,  it  relies  on  readers  to  supply  infor¬ 
mation  like  school  lunch  menus,  Little 


League  scores  and  other  community  events. 
“This  is  information  coming  from  an  outside 
source  and  it  can  be  wrong  or  libelous,” 
Mann  warned. 

Accuracy  can  also  be  jeopardized  by 
“framing”  another  site  —  “taking  its  content 
and  putting  it  on  your  site.  It  happens  all  the 
time,  even  at  some  news  sites.” 

Just  as  damaging  to  a  newspaper’s  credi¬ 
bility  can  be  the  links  that  users  are  offered 
from  Web  pages.  “We  link  to  all  kinds  of  sites 
on  our  site,”  Mann  reported.  “If  you  do  that, 
give  some  indication  you  are  leaving  the  city 
limits  of  your  own  site.”  Otherwise,  viewers 
might  think  they’re  still  viewing  the  newspa¬ 
per’s  material. 

Personalization  And  Privacy 

The  trend  for  “personalized  news,”  which 
has  become  a  popular  feature  at  many  news 
sites  and  search  engines,  is  also  disturbing  to 
Mann.  He  questioned  whether  journalists  are 
really  doing  their  job  if  they  let  readers 
choose  their  own  news. 

“I’m  not  sure  people  want  personalized 
news  to  include  famine  in  Africa  or  crime  in 
the  inner  cities,”  Mann  said.  But  it’s  the  job  of 
a  general  circulation  paper  to  provide  com¬ 
plete  coverage  of  the  world,  Mann  main¬ 
tained. 

Yet  another  ethical  issue  for  online  news¬ 
papers  to  consider  is  the  privacy  of  readers. 
Mann  said  newspaper  Web  sites  can  now  eas¬ 
ily  gather  personal  information  on  individu¬ 
als  —  where  they  shop,  their  preferences  in 
cars  or  clothing,  what  they  read  —  that 
would  be  of  value  to  their  advertisers.  “How 
we  gather  information  on  people  and  how 
we  protect  that  information  is  a  major  issue.” 
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EVBY  MMNETn  HftS  QUESHONS: 

Which  market  has  the  greatest  potential  for  sales  of  a  particular  product? 
What  city  has  the  highest  disposable  income? 

What  town  has  the  greatest  ethnic  diversity? 

Where  can  you  reach  the  greatest  proportion  of  Gen  Xers? 

What  state  employs  the  most  people  in  high  tech  fields? 

ESP’S  U.S.  MMNn  HNUMSTS IBPS  YOU  UIKGRi^ 

Filled  with  the  most  extensive,  accurate  and  up-to-date  information  about 
U.S.  markets  with  populations  of  2,500+,  the  U.S.  Market  Forecasts  pro¬ 
jects  economic  and  demographic  profiles  within  59-151  market  variables. 

U.S.  NliUtNn  FORECASTS  PROJECTIONS  HAVE  A 
PROVBI  ACCURACY  OF  99.95%! 

Used  by  market  analysts,  entrepreneurs,  demographic  researchers,  new 
business  developers,  newspaper  executives,  real  estate  agents,  relocation 
specialists,  franchisers,  retailers,  ad  agencies  and  manufacturers  ...  the 
U.S.  Market  Forecasts  is  fundamental  in  the  implementation  of  business 
plans,  investments,  expansions,  market  strategies  as  well  as  sales  oppor¬ 
tunities. 


INCIUDES  UNPORTANT  RffORMATION  SUCH  AS 

•  Population  by  Age 

•  Ethnic  Groups 

•  Drug  Sales  j 

•  Furniture  Sales  1 

•  Apparel  Sales  j 

•  Persons  Per  Households  1 

•  Household  Income  i 

•  Median  Value  Unit  j 

•  Employment  By  Industry  | 

•  PraW.Onm.'n 


Sn  TARRED  SECTNINS: 

Section  I  -  Narratives  &  Retail  Overviews 
Section  n  -  City,  County,  MSA  Rankings 
Section  III  -  Population,  Ages  &  Ethnicity 
Section  IV  -  Money,  Income  &  Employment 
Section  V  -  Education,  Housing  &  Households 
Section  VI  -  Retail  Sales 

DON’T  DELAY!  ORDER  YOUR  COPY  OF  THE 
U.S.  MARKn  FORECASTS  TODAY!  ONLY  $269! 
ALSO  AVAKARLE  ON  CD-ROM  $795 

(Includes  softbound  copy  of  U.S.  Market  Forecasts) 

Please  send  payment  to:  U.S.  Market  Forecasts,  c/o  E&P,  P.O.  Box  3000, 
Denville,  NJ  07834-3000,  Phone:  (800)  783^903,  Fax:  (973)  627-5872, 
E-mail:  edpubfffimediainfo.com  or  place  your  order  on  our  Web  site: 
www.mediainfo.com  (click  on  store  icon) 

BET  THE  ANSWERS  TO  YOUR 
MARKETING  QUESTIONS  TOBAYI  . 
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by  Charles  Bowen 


In  Short 


WEB  COMMERCE  GROWS 

In  the  last  year,  27%  of 
Internet  users  made  an 
online  purchase,  says  New 
York-based  Cyber  Dialogue. 
Most  (65%)  used  a  credit 
card  to  make  their  pur¬ 
chase  and  95%  reported 
being  "satisfied"  or  "very 
satisfied"  with  their  expe¬ 
rience.  Fears  about  fraud 
remain  entrenched;  62% 
of  all  Web  users  believe 
their  credit  card  number 
could  be  easily  stolen 
online.  Fifty  percent  of 
those  who  actually  made  a 
purchase  online  still  felt 
this  way.  Cyber  Dialogue 
said  this  statistic  reveals 
that  many  online  shoppers 
might  be  nervous  about 
using  a  credit  card  online, 
but  not  nervous  enough  to 
prevent  them  from  shop¬ 
ping. 


BUYING  TICKETS  ONLINE 

Miami  Herald  Online 
Services  signed  a  deal  with 
Ticketmaster  last  week  to 
allow  users  to  purchase 
tickets  from  its  entertain¬ 
ment  site  (www.miami. 
com)  and  HeraldLink  sports 
pages  (www.herald.com). 
Ticketmaster  will  provide 
live  ticket  sales  and  a  cus¬ 
tomized  search  engine  for 
tickets,  while  the  paper's 
Web  sites  will  regularly 
advise  readers  of  new- 
events  on  sale.  The  sale  of 
entertainment  event  tick¬ 
ets  is  one  of  the  fastest 
growing  segments  of  the 
burgeoning  e-commerce 
industry. 


Reporter's  Digital  How-To 

GETTING  THE  DIRT 

Find  pollution  statistics  at:  http://www.scorecard.org 


Air  and  water  pollution  data  is  public, 
but  that  doesn’t  mean  it  is  easy  to  find. 
On  the  contrary,  no  fewer  than  150 
databases  contain  bits  and  pieces  of  the 
story,  which  can  understandably  make  news 
hounds  weary. 

Fortunately,  a  new  site  operated  by  the  30- 
year-old  Environmental  Defense  Fund  in 
New  York  pulls  together  facts  from  scores  of 
obscure  resources,  offering  help  for  a  variety 
of  news  stories,  from  the  business  and  health 

i  desks  to  the  police  and  politics  beats.  For 
instance,  suppose: 

♦  The  governor  praises  a  local  manufac¬ 
turer  for  its  environmental  efforts.  You  use 
the  Net  to  double-check  the  state’s  figures 
and  to  compare  the  cited  plant’s  perfor¬ 
mance  with  others  in  the  state  and  region. 

♦  A  barge  accident  has  dumped  a  little- 
known  chemical  into  the  river.  Online,  you 
look  up  the  substance  to  learn  about  its  dan- 
V  gers  to  humans. 

♦  A  major  company  is  moving  its  massive 
•  headquarters  to  your  area.  As  part  of  your 
i  “Welcome  To  Town”  special  section,  you 
5  want  to  address  quality  of  life  issues,  so  you 
;j  compare  pollution  levels  in  your  city  with 
those  in  the  town  from  which  the  headquar- 
'  ters  is  moving. 

;  ♦  Children  in  one  particular  school  dis- 

trict  are  found  to  have  an  exceptionally  high 
;  absentee  rate,  leading  local  activists  to  won- 
I  der  if  environmental  factors  are  to  blame. 

I  You  compare  pollution  levels  in  that  ZIP 

I  code  with  other  parts  of  town,  and  then  con¬ 
sult  a  database  of  health  effects  associated 
with  the  chemicals  released  in  that  district. 
To  get  started  with  this  kind  of  research, 
f  visit  the  EDF’s  “The  Chemical  Scorecard” 

'<  www.scorecard.org),  and  access  its  four 
I  powerful  databases. 

5  The  “Polluter  Locator”  reports  on  chemi- 
I  cals  being  released  from  any  of  17,000-plus 
j  manufacturing  plants.  It  also  can  produce 
i  summaries  for  any  of  some  7,000  ZIP  codes, 
I  2,000  counties,  50  states  or  the  entire  coun- 
}  try.  Options  let  you  search  for  a  facility  or  an 
I  area  by  name,  or  you  can  use  a  link  to  maps 
\  to  find  plants  geographically. 

“Pollution  Rankings”  lets  you  compare 
I  manufacturing  pollution  in  various  parts  of 
I  the  country.  It  also  identifies  the  larger  pol- 
I  Inters  in  specific  regions.  Options  enable  you 
I  to  select  rankings  by  states,  counties,  ZIP 


codes  or  plants. You  also  can  pick  the  kind  of 
pollution  you  want  ranked,  selecting  from 
more  than  30  different  ranking  criteria.  An 
“About  the  Chemicals”  section  provides 
information  on  some  5,000  chemicals, 
including  all  those  used  in  large  amounts  in 
the  United  States  and  all  that  are  regulated 
under  major  environmental  laws.  Options  let 
you  search  by  the  chemical’s  name,  by  a 
common  synonym  or  by  the  Chemical 
Abstracts  Service  (CAS)  registry  number. 

The  “Health  Effects”  database  lists  chemi¬ 
cals  that  can  cause  cancer  or  heart  problems, 
harm  the  immune  system,  contribute  to  birth 
defects  or  lead  to  any  of  a  number  of  other 
health  problems,  including  kidney  damage, 
digestive  problems  and  respiratory'  difficul¬ 
ties.  Chemicals  whose  health  hazards  are 
widely  recognized  by  researchers  are  sepa¬ 
rated  from  those  whose  health  dangers  are 
merely  suspected  based  on  limited  data. 

The  Chemical  Scorecard  also  has  a  section 
on  government  programs  overseeing  chemi¬ 
cal  use,  what  chemicals  they  cover,  and 
chemicals  banned  or  restricted  due  to  envi¬ 
ronmental  hazards.  Here  are  some  other  con¬ 
siderations  when  using  this  information  in 
research  and  reporting: 

1.  Most  of  the  site’s  statistics  are  based  on 
data  from  the  U.S.  Environm.ental  Protection 
Agency’s  Toxic  Release  Inventory.  The  reports 
account  only  for  pollution  from  manufactur¬ 
ing  companies  that  reported  to  TRI  in  the 
most  recent  year  available  (which  is  1995  at 
this  writing)  and  include  only  the  650  chemi¬ 
cals  covered  by  TRI. 

2.  The  introductory  screen  offers  a  Search 
field  as  a  shortcut  for  finding  reports.  You 
can  use  it  to  locate  a  company  by  name; 
enter  as  much  of  the  name  as  you  know  and 
the  site  lists  exact  and  close  matches  from 
which  you  can  select.  You  can  use  the 
prompt  to  get  a  list  of  facilities  within  a  city 
or  search  by  ZIP  code,  county  or  state. 

3.  Remember  that  while  the  statistics  here 
are  government  numbers,  the  sponsor  of  the 
Web  site  is  a  nonprofit  action  group  with  a 
political  agenda.  For  that  reason,  you’ll  prob¬ 
ably  want  to  attribute  the  findings  to  the 
Environmental  Defense  Fund  and  be  pre¬ 
pared  to  seek  comments  and  confirmation 
from  local  officials.  The  site  also  provides 
contact  information  for  the  EDF  if  you  want 
quotes  from  the  group  itself. 


42  Editor  &  Publisher 


http://www.mediainfo.com 


June  13, 1998 


The  Editor(S^Publisher  Company’s 


NEW  SERIES 

RESEARCH  REPORTS 
FOR  MEDIA  EXECUTIVES 


...  will  provide  you  with  insight,  knowledge  and 
practical,  plain-language  guidance  to  help  you  make 
new  media  profitable  (or  more  profitable). 

Authored  by  new  media  expert  and  lecturer,  Peter 
Zollman,  the  first  two  reports  in  the  series  focus  on 
bringing  form  and  substance  to  the  current  “buzz” 
on  the  most  important  new  media  topics  facing  deci¬ 
sion  makers  —  e-commerce  and  online  directories. 


•  E-Commerce:  A  Media  Money  Maker 

•  Online  Directories:  Pathways  to  Profit? 

Charter  subscribers  buying  both  and 
ordering  now  are  guaranteed 
lowest  prices  on  future 
E&P  reports. 


E&P  RESEARCH  REPORT 

.  copies  of  “E-Commerce:  A  Media  Money  Maker”  at  $295  each 
.  copies  of  “Online  Directories:  Pathways  to  Profit?”  at  $295  each 


Send  me _ copies  of  “E-Commerce:  A  Media  Money  Maker”  at  $295  each 

Send  me _ copies  of  “Online  Directories:  Pathways  to  Profit?”  at  $295  each 
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□  Bill  my  credit  card  □  AMEX  □  VISA  □  MC  Card  #: _ 

Signature: _ ^Exp.  Date: _ 
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SYNDICATES 


BY  DAVID  ASTOR 


From  Chemotherapy  To 
An  Organization  Presidency 

Regina  Brett  is  fighting  breast  cancer  as  she  prepares  to  succeed  Jonathan  Nicholas 
as  president  of  the  National  Society  of  Newspaper  Columnists 


W 


HEN  1998  BEGAN,  Regina  Brett 
knew  she  was  in  line  to  head  the 
National  Society  of  Newspaper 
Columnists. 


What  the  Akron  Beacon  Journal  writer  didn’t 
know  back  then  was  that  she  would  rise  from 
NSNC  vice  president  to  president  while  being 
treated  for  breast  cancer. 

Brett,  who  will  succeed  the  Portland 
Oregow/aw’s  Jonathan  Nicholas  at  the  end  of  the 
June  18-21  NSNC  convention  in  San  Diego, 
learned  she  had  cancer  in  February.  Then  came  a 
March  operation  to  remove  the  tumor,  followed 
by  chemotherapy  sessions  that  will  end  the  day 
before  she  gets  on  the  plane  to  California.  In  July, 
Brett  will  start  a  month’s  worth  of  radiation  treat¬ 
ment. 

Does  Brett  feel  she  has  the  physical  and  mental 
energy  to  head  an  organization  at  this  time? 

“Yes,”  she  replied.  “1  know  I  can  stay  on  top  of 
it.” 

Brett  has  certainly  stayed  on  top  of  her  Beacon 
Journal  work  while  undergoing  the  exhausting 
chemotherapy  regimen. 

“I’ve  missed  only  two  or  three  columns,”  she 
said,  despite  “days  when  I  write  for  10  minutes 
and  lay  down  for  20.” 

Brett  has  been  doing  her  thrice-weekly  feature 


Regina  Brett:  Incoming  NSNC  Prez 
Possesses  A  Northeast  Ohio  Bio 


Age  42  .  .  .  BORN  and  raised  in  Ohio  .  .  . 

majored  in  journalism  at  Kent  State  .  .  . 
earned  a  master’s  in  religious  studies  at 
Cleveland’s  John  Carroll  University  in  1996  . . . 
joined  the  Akron  Beacon  Journal  as  a  business 
writer  in  1986  and  became  a  general-interest 
colunmist  in  1994  .  .  .  her  column  often  has 
“emotional,”  “spiritual”  and  personal-yet-univer- 
sal  elements  (she  said  some  journalists  frown 
on  all  this  but  many  readers  relate  to  it)  . . .  hob¬ 
bies  include  playing  volleyball,  playing  the 
piano,  gardening,  listening  to  country  music  . . . 
married  to  Bruce  Hermes  . . .  daughter  Gabrielle 
(20),  stepsons  Ben  (19)  and  Joe  (16). 

—  David  Astor 


completely  from  home  to  save  energy  and  lessen 
the  chances  of  catching  something  while  her 
resistance  is  so  low.  She  does  interviews  by 
phone. 

Many  of  the  people  Brett  calls  are  aware  of  her 
condition,  because  she  wrote  a  series  of  four 
March  columns  about  it  —  and  then  followed  up 
with  pieces  about  losing  her  hair  and  how  her 
college-age  daughter  has  assumed  more  of  a 
parental  role  since  the  diagnosis.  But  most  of 
Brett’s  spring  columns  were  not  about  cancer. 

Part  of  her  was  reluctant  to  go  public  (“I  didn’t 
want  a  ‘pity  party’  ”),  but  another  part  thought 
she  could  help  people. 

And  Brett  has.  Her  columns  convinced  a  num¬ 
ber  of  women  to  examine  their  breasts  and  get 
mammograms.  Also,  seven  women  who  knew 
they  had  lumps  in  their  breasts  but  were  too 
scared  to  visit  a  doctor  changed  their  minds  after 
reading  the  series.  As  Brett  noted, “It’s  not  the 
cancer  in  your  breast  that  kills  you.  It’s  the  cancer 
that  leaves  your  breast.” 

Reaction  from  those  and  other  readers  was 
overwhelming.  “I  received  300  calls  the  first  two 
days,”  Brett  said.  “Some  people  were  weeping  on 
the  phone.  I  was  stunned.  It  was  like  I  was  a 
member  of  their  family.  And  I  received  about 
1,000  get  well  cards  and  letters.  I’m  trying  to 

answer  them  all.” 

I  The  columnist 

[  NSNC  Prez  also  received 

’  e-mails  from 

;t  Ohio  Bio  many  people  out- 

_  side  the  Akron 

area  who  saw 
her  series  on  the 
Beacon  Journal 
Web  site 

(www.ohio.com/ 
bj/columnists/ 
brett/index. 
html).And  NSNC 
members,  many 
of  whom  learned 
about  her  situa¬ 
tion  in  the  orga¬ 
nization’s  April 
newsletter,  have 
Regina  Brett  been  supportive 

as  well. 
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Jonathan  Nicholas:  Current  Column  Prez 
Took  A  Circuitous  Trail  To  Oregon 

Age  48  . . .  BORN  and  raised  in  a  coal-min¬ 
ing  town  in  Wales  . . .  majored  in  political 
science  and  sociology  at  the  University  of 
Bristol,  England  . . .  with  the  United  Nations  in 
Nepal  for  six  years  .  .  .  became  a  Portland 
Oregonian  columnist  in  1982  . .  .his  four-times- 
a-week,  general-interest  feature  covers  mostly 
local,  regional  and  state  subjects  .  .  .  author  of 
two  books  on  Portland  and  one  on  the  Oregon 
Trail  .  .  .  runs  the  nonprofit  Cycle  Oregon, 
which  holds  an  annual  500-mile  bike  ride  with 
2,000  participants  and  has  raised  $3  5  million 
for  rural  communities  in  10  years  . . .  married  to 
Oregonian  fashion  editor  Vivian  Mclnemy,  a 
Minnesotan  he  met  in  Nepal . . .  daughters  India 
(10)  and  Zoe  (6).  —  David  Astor  Jonathan  Nicholas 


One  reason  Brett  is  confident  about 
handling  her  presidential  responsibili¬ 
ties  is  that  she  knows  various  colum¬ 
nists  have  helped  run  the  organization 
in  the  past  —  and  will  continue  to 
help  after  she  takes  office. 

During  her  two-year  term,  Brett  said 
she  would  like  to  work  with  other 
NSNCers  to  conduct  a  national  survey 
on  the  state  of  columning,  make  the 
organization’s  membership  more 
diverse,  convince  more  newspapers  to 
pay  for  their  columnists  to  attend 
NSNC  conventions,  and  institute  even 
more  improvements  in  the  organiza¬ 
tion’s  newsletter  and  Web  site 
(www.columnists.com).  In  addition, 
she  wants  to  emphasize  how  impor¬ 
tant  it  is  for  columnists  to  improve 
relations  with  readers. 

“If  real  estate  is  location,  location, 
location,  a  column  is  readership,  read¬ 
ership,  readership,”  Brett  observed. 
“Sometimes  there’s  a  tendency  for 
columnists  to  focus  too  much  on  indi¬ 
vidual  goals  like  syndication,  books 
and  awards. They’re  nice,  but  I  really 
believe  the  key  is  being  in  better 
touch  with  your  readers;  to  connect 
with  them.  Colunmists  are  the  reasons 
why  many  people  read  the  paper.  They 
give  it  a  human  element.” 

Nicholas  added,  “Columnists  really 
are  storytellers.  People  have  a  need  to 
have  stories  told  to  them.  Columnists 
can  do  that  better  than  anyone.  And 
columnists  can  help  set  the  social 
agenda  in  their  community.” 

When  asked  about  NSNC  highlights 
since  becoming  president  in  1996, 
Nicholas  mentioned  the  conventions, 
the  increase  in  membership  from  250 
to  over  400,  the  growth  in  entries  for 
the  annual  NSNC  writing  contest,  the 
launch  of  the  Web  site  (headed  by  the 
Honolulu  Star-Bulletin's  Charles 
Memminger),  the  improvements  in  the 
newsletter  (edited  by  the  Fort  Worth 
Star-Telegram's  David  Lieber),  and  the 
continuation  of  efforts  to  “solidify”  the 
21 -year-old  organization  in  such  areas 
as  bylaws  and  budgets. 

Nicholas  said  one  good  thing  about 
the  Web  site  is  the  section  that  allows 
NSNC  members  to  easily  exchange 
e-mails. 

“Columnists  can  feel  very  much 
alone,”  noted  Nicholas,  in  explaining 
the  importance  of  this  electronic  dis¬ 
cussion.  “At  smaller  papers,  they  may 
be  the  only  ones  there.” 

And  there  are  certainly  plenty  of 
things  to  discuss  when  it  comes  to  the 
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state  of  the  profession  in  1998. 

“It’s  a  really  challenging  time  to  be  a 
columnist,”  commented  Nicholas,  who 
said  many  papers  are  putting  more 
analysis  in  their  news  sections,  so  “it’s 
harder  for  columnists  to  set  them¬ 
selves  apart  from  other  writing  in  the 
paper.” 

Nicholas  also  cited  the  space  con¬ 
straints  at  many  papers.  He  said,  by 
way  of  example,  that  his  column  has 
shrunk  from  about  1 ,000  to  600  words 
over  the  years.  As  most  writers  know, 
shorter  is  usually  harder. 

The  late  lS>90s  are  also  a  time  when 
many  people  read  newspapers  only 
occasionally,  and  when  people  have  an 
increasing  number  of  media  options  to 
choose  from. 

“There’s  intense  competition  for  the 
time  and  attention  of  readers,”  said 
Nicholas.  “You  have  to  justify  your  exis¬ 
tence  and  space  with  every  column.” 


Classic  Strips  In 
Michigan  Papers 

Three  Michigan  dailies  have 

started  running  a  section  each 
Sunday  featuring  10  classic  comics. 

The  section  appears  in  21st  Century- 
Newspapers’  Oakland  Press  (in 
Pontiac),  Macomb  Daily  (Mount 
Clemens)  and  Daily  Tribune  (Royal 
Oak). 

It  will  also  run  in  the  company’s 
County  Press  weekly  in  Lapeer,  Mich. 

All  three  of  the  dailies  are  also  pub¬ 
lishing  an  expanded  section  of  current 
comics. 

The  classic  strips  include  “Pogo,”“Li’l 
Abner,”  “Thimble  Theatre  featuring 
Popeye,”  “Betty  Boop,”“Krazy  Kat,”“The 
Little  King,”  “The  Katzenjammer  Kids,” 
“Bringing  Up  Father,”  “Polly  and  Her 
Pals”  and  “Flash  Gordon.” 
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Online  CIlifiifiecis  ...“on  the  line”?  You  decide 


Which  of  these  statements 
best  describe  your  newspaper: 

1.  We  have  a  bear  lock  on  our  community’s  classified 
advertising  market. 

2.  There  are  no  threats  to  my  classifieds  revenue. 

3.  My  subscribers  are  loyal.  When  they’re  shopping  for 
a  new  home,  car,  or  job,  they  don’t  even  think 
about  looking  anyplace  other  than  our  classifieds. 

4.  Competition?  What  competition?  We’re  a  one 
newspaper  town! 

Maybe  some  or  even  most  of  this  was  true  ten  years  ago. 
But  the  “Times”  have  changed.  So  have  the  Herald,  Post, 
Ne\ws,  Courier,  Journal,  Express,  etc.  and  where  you’ll  find 
them:  wvwv.times.com,  www.herald.com,  wvi/w.post.com.... 

And  as  goes  the  news,  so  goes  the  classifieds. 

If  your  classifieds  aren’t  online  now,  chances  are  fhey  will 
be  by  this  time  next  year.  Are  you  ready?  Do  you  know  and 
understand  all  there  is  about  this  evolutionary  and  revolu¬ 
tionary  new  medium?  Online  classifieds  have  raised  all  sorts 
of  issues  about  branding,  alliances,  technology  platforms, 
pricing,  staffing,  and  competition  from  many  new,  non¬ 
newspaper  sources.  Issues  the  experts  will  be  tackling  at 
this  conference. 

Change  and  growth  have  been  rapid  for  this  phenomenon 
we  call  Online  Classifieds.  Take  a  look  at  the  numbers: 

73%  of  U.S.  daily  and  non-daily  newspapers 
offer  online  classifieds. 

$1  -  $1.5  billion  in  advertising  dollars  will  be 
spent  online  during  1998. 

$35  -  $57  billion  will  be  spent  by  the  year  2000. 

$10  billion  worth  of  more  than  365  million 
e-commerce  transactions  occured  in  1997 

CAN  YOU  RISK  NOT  BEING  HERE? 


Things  to  do  before  your  Summer  Vacation:  Register  Today! 

The  Editor  &  Publisher  Online  Classifieds  Industry  Symposium,  October  5-7  at  The  Adam’s  Mark 
Hotel,  St.  Louis,  MO.  Register  before  July  31st  and  take  advantage  of  our  early  Summer  rate  of  just 
$695,  a  savings  of  over  $150!  For  further  information  or  to  register  online,  visit  our  Web  site  - 
www.mediainfo.com  -  or  call  212-675-4380,  x314. 


Corporate  Sponsor 
Electric  Classifieds  Inc. 
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‘Garfield’  Marking 
20th  Anniversary 

ARFIELD,”  THE  JIM  Davis  comic 
VJ  strip  that  appears  in  over  2,550 
newspapers  worldwide,  will  turn  20  on 
June  19- 

That  day,  the  International  Museum 
of  Cartoon  Art  in  Boca  Raton,  Fla.,  will 
hold  a  birthday  party  and  start  a 
“Garfield”  retrospective  exhibit  sched¬ 
uled  to  last  through  Aug.  31. 

There’s  also  a  new  Ballantine  book 
called  20  Years  &  Still  Kicking! 
Garfield’s  20th  Anniversary  Collec¬ 
tion.  Previous  books  featuring  the  car¬ 
toon  cat  have  sold  over  100  million 
copies. 

“Garfield,”  launched  by  United 
Feature  Syndicate  in  1978,  is  currently 
distributed  by  Universal  Press 
Syndicate.  And  the  www.garfield.com 
Web  site  gets  140,000  hits  a  day. 

Davis,  52,  now  has  a  57-person  Paws 
Inc.  staff  in  Indiana  to  handle  his  prop¬ 
erty’s  licensing,  marketing  and  creative 
functions. 

Brooke  Tells  Jay 
She  Likes  ‘Mutts’ 

TV  AND  MOVIE  actress  Brooke 
Shields  spent  several  minutes 
telling  Jay  Leno  how  much  she  loves 
“Mutts”  during  a  recent  appearance  on 
the  Tonight  Show. 

The  comic  strip  is  by  Patrick 
McDonnell  of  King  Features  Syndicate. 

In  other  TV  news,  Los  Angeles  Times 
Syndicate  op-ed  columnist  Cal  Thomas 
has  started  a  weekly  live  show  on  the 
America’s  Voice  cable  station. 

And  “Pickles”  cartoonist  Brian  Crane 
of  the  Washington  Post  Writers  Group 
has  taped  a  segment  on  PBS’s  At 
Garden’s  Gate  show  that  will  air  start¬ 
ing  July  11. 

Library  Gets  43 
Years  Of  Columns 

UNITED  MEDIA  HAS  donated 
columns  written  between  1934 
and  1977  to  Fordham  University’s  Walsh 
Library  in  the  Bronx,  N.Y. 

The  colunms,  bound  in  306  leather 
volumes,  are  by  over  30  people  — 
including  Eleanor  Roosevelt,  Ernie  Pyle, 
Jack  Anderson,  Drew  Pearson  and  Amy 
Vanderbilt. 


The  famous  feline  with  founder  Jim  Davis 


Copley  Has  New 
Sports  Columnist 

Mike  NADEL  has  moved  from  the 
Associated  Press  to  Copley  News 
Service,  for  which  he  will  cover 
Chicago’s  sports  teams  and  more. 

The  award-winning  sportswriter  suc¬ 
ceeds  Dan  Bickley, 
who  is  now  with  the 
Arizona  Republic. 

Nadel  has  covered 
eight  Stanley  Cup 
finals,  five  Olympics, 
three  World  Series, 
three  NBA  finals,  two 
Final  Fours  and  a 
Super  Bowl. 

SportsTicker  To 
Offer  U-Wire  Info 

SPORTSTICKER.  THE  NEWS  and 
information  service  from  ESPN,  will 
distribute  University  Wire’s  college 
sports  coverage  starting  in  August. 

Health  Column 
Aimed  At  Teens 

A  HEALTH  COLUMN  aimed  at  teens 
is  being  syndicated. 

“Bodywise  Teens”  is  by  Eileen  Nechas 
and  Denise  Foley,  who  have  written  the 
“Children’s  Health  Bulletin”  and 


“Women’s  Health  News”  columns  for 
eight  years.  Those  features  appear  in 
over  30  parenting  publications. 

Nechas  (ENechas@aoLcom)  and 
Foley  have  also  co-authored  four  books. 

King  Promotes 
Licensing  Execs 

TWO  UCENSING  EXECUTIVES  have 
been  promoted  at  King  Features 
Syndicate. 

Ita  Golzman,  who  joined  King  in 
1969,  moves  to  vice  president.  North 
American  licensing.  And  Cathleen  Titus, 
a  25-year  King  vet,  is  now  vice  presi¬ 
dent,  international  licensing. 

KRT  Has  Partial 
Animation  Service 

Knight  RIDDER/nUBUNE  S'News 
in  Motion,”  which  offers  news  and 
feature  animations,  has  introduced 
“News  Animation  Components.” 

The  new  NAC  service 
( WWW.  t  mstv.  com/krt/nim/wp .  html) 
enables  online  editors  to  extract  parts 
of  NIM  offerings  for  their  Web  sites. 

Syndication  For 
Web-Native  Strip 

CHICAGO  CREATOR  MIKE  Wean  is 
offering  his  “Jax  &  Company”  Web 
comic  to  newspaper,  magazine  and  cor¬ 
porate  Web  sites. 

The  weekly  strip  is  available  in 
Shockwave-Flash,  Javascript  and  static 
image  formats  at  www.shadowcul- 
ture.com/jaxco.  It’s  also  being  syndicat¬ 
ed  in  a  print  format. 

Wean’s  comic  stars  Ajax  “Jax” 
O’Reilly,  an  1 1-year-old  latchkey  kid  in  a 
big  city,  and  his  “odd  but  entertaining 
surrogate  family.” 

Web  Site  For 
Comic  Writer 

CARTOONIST  MATT  TOLBERT  has 
started  a  Web  site  at 
www.reuben.org/matttolbert. 

Tolbert  writes  “Everybody’s  Business” 
(drawn  by  Ken  Roberts  and  syndicated 
by  Copley  News  Service)  and  “Miss 
Adventures”  (drawn  by  Kathryn 
LeMieux  and  syndicated  by  Advanced 
Telecom). 


Mike  Nadel 
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Suspect  In  Photog’s  Murder 
Commits  Suicide 


WHILE  THE  SUICIDE  of  the  chief 
suspect  in  the  murder  of 
Argentine  photographer  Jose  Luis 
Cabezas  leaves  unanswered  questions 
about  the  infamous  case,  free-press 
advocates  hope  it  symbolizes  an  end 
to  the  impunity  killers  of  journalists 
have  enjoyed. 

“The  suicide  was  certainly  a  bad 
conclusion,  but  the  noose  was  cer¬ 
tainly  tightening  around  Yabran’s 
neck.  There  is  reason  for  hope  in  that 
this  was  somebody  who  was  consid¬ 
ered  absolutely  untouchable,”  said 
Joel  Simon  of  the  Committee  to 
Protect  Journalists. 

Alfredo  Yabran,  who  shot  himself 
in  the  mouth  May  20  as  police 
moved  in  on  his  ranch  in  northeast 
Argentina,  was  a  shadowy  figure 
whose  friends  in  high  places  alleged¬ 
ly  included  the  current  president, 
Carlos  Menem. 

A  former  economy  minister, 
Domingo  Cavallo,  was  among  many 
who  accused  Yabran  of  running  a 
Mafia-like  gang  protected  by  judges 
and  government  ministers. 

Yabr^,  54,  was  suspected  of  order¬ 
ing  the  January  1997  murder  of 
Cabezas,  because  the  photographer 
for  the  news  magazine  Noticias  took 
the  first  candid  photographs  of  the 
businessman  as  he  relaxed  at  a  beach 
resort  with  his  wife.  Shortly  after  the 
photograph  appeared,  Cabezas’ 
charred  and  handcuffed  corpse  was 

Data  piracy  bills 
OK'd  by  Congress 

The  house  and  senate  have 
passed  two  bills  that  will  make  it 
easier  for  newspapers  and  other  news 
organizations  to  protect  themselves 
against  digital  information  pirates. 

One  bill  —  H.R.  2652  —  imposes 
new  penalties  for  stealing  information 
from  proprietary  databases.  It  was 
approved  by  the  U.S.  House  of 
Representatives  on  May  20  and  now  is 
under  consideration  by  the  Senate 
Judiciary  Committee. 

Called  the  Collections  of 
Information  Antipiracy  Act,  H.R.  2652 
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discovered  in  his  burning  car  and  a 
buUet  hole  in  the  head. 

The  grisly  style  of  the  murder 
recalled  for  many  Argentines  the  vio¬ 
lent  “dirty  war”  that  convulsed  the 
nation  during  the  military  rule  of  the 
1970s. 

Citizens  protested  at  massive 
demonstrations  and  moments  of 
silence  at  sporting  events. 

Cabezas  “became  a  symbol  of  the 
determination  of  Argentines  ...  to 
warn  those  who  thought  that  there 
would  be  a  complicity,  that  they  will 
not  return  to  those  days,”  Simon  said. 

The  murder  also  raised  an  uproar 
among  journalists  in  Argentina  and 
internationally. 

“Cabezas’  killing  totally  solidified 
the  Argentine  press,”  said  Simon,  who 
returned  from  Argentina  a  few  days 
before  Yabran’s  suicide.  “They  have 
used  this  murder  as  a  rallying  point 
to  assert  their  right  to  do  their  work.” 

Despite  the  suspect’s  death,  there 
were  calls  for  the  murder  investiga¬ 
tion  to  go  forward. 

Cavallo  said,  “It  is  necessary  to  con¬ 
tinue  investigating  in  order  to  break 
up  the  criminal  organization  created 
by  Yabran,  because  he  was  not  the 
only  leader.”  Pressure  had  been  ' 

mounting  earlier  About  a  dozen  sus¬ 
pects  had  been  arrested  and  charged  | 
in  the  murder.  An  arrest  warrant  for  j 
Yabran  was  issued  five  days  before 
his  death.  —  Mark  Fitzgerald  i 


was  sponsored  by  Rep.  Howard  Coble, 
R-N.C.,  chairman  of  the  House 
Judiciary  Committee’s  subcommittee 
on  Courts  and  Intellectual  Property. 

The  bill  would  forbid  any  entity 
from  copying  information  from  anoth¬ 
er  company’s  database  and  selling  it  in 
the  marketplace  against  that  competi¬ 
tor.  It  creates  exceptions  for  news 
gathering  and  nonprofit  or  educational 
use. 

In  a  second  action,  the  Senate  unan¬ 
imously  passed  a  bill  —  S.  2037  — 
that  would  bring  online  material,  CD- 
ROMs,  videos,  computer  software, 
music  and  the  like,  under  global  copy¬ 
right  protection. 

Called  the  Digital  Millennium 
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Copyright  Act,  S.  2037,  it  would 
impose  new  penalties  on  digital 
pirates.  It  would  forbid  unauthorized 
copying  or  the  making  of  counterfeit 
technologies.  It  also  would  forbid  the 
making  or  use  of  technology  that 
could  break  an  encryption  in  order  to 
produce  such  bogus  works. 

The  Digital  Millennium  Copyright 
Act  imposes  criminal  penalties  of  up 
to  10  years  in  prison  and  $1  million  in 
fines  for  commercial  pirates.  It  also 
would  allow  rights  holders  to  sue  for 
up  to  $2,500  for  each  unauthorized 
copy,  and  would  let  courts  impose 
triple  damages  on  repeat  violators. 

Another  provision  in  the  measure 
frees  Internet  service  providers  and 
libraries  from  liability  if  they  are 
unaware  that  material  in  violation  of 
copyright  is  being  transmitted  through 
their  service,  or  if  they  are  made 
aware  and  promptly  remove  it  or  oth¬ 
erwise  stop  distributing  it  on  their  sys¬ 
tem. 

The  bill  is  needed  so  the  United 
States  can  enforce  provisions  of  two 
international  treaties  that  honor  copy¬ 
rights,  the  WIPO  Copyright  Treaty  and 
the  WIPO  Performances  and  Phono¬ 
grams  Treaty.  It  passed  the  Senate 
unanimously  May  14.  The  House  is 
now  considering  its  own  version  of 
the  bill.  —  Kelvin  Childs 

Chicago  renames 
field  for  Royko 

A  CHICAGO  FIELD  where  Mike 
Royko  used  to  play  softball  will 
be  formally  named  “Royko ’s  Grove”  in 
honor  of  the  late  Chicago  Tribune 
columnist. 

Chicago’s  Park  District  was  sched¬ 
uled  to  name  the  section  of  Lincoln 
Park  along  Lake  Michigan  on  the  Near 
North  of  the  city  for  Royko,  the  long¬ 
time  city  columnist  who  died  April  29, 
1997  at  age  64. 

Friends  and  family  of  Royko  have 
planted  at  least  25  trees  in  the  grove 
in  the  columnist’s  memory,  under  the 
city’s  “Green  Deed”  program. 

“You  can  actually  plant  a  tree  in 
someone’s  memory,”  Park  District 
spokeswoman  Nora  Moreno  told  the 
Chicago  Tribune. 

“This  is  probably  the  largest  out¬ 
pouring  for  any  one  individual.” 

—  Mark  Fitzgerald 
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Copley  Appeals  Delay 
In  Announcing  Verdict 


COPLEY  PRESS  INC.  has  appealed  a 
judge’s  decision  to  delay  the 
public  announcement  of  a  jury  verdict 
in  a  first-degree  murder  case  while  he 
met  secretly  with  attorneys  in  the 
case. 

In  deciding  the  fate  of  Veronica 
Gonzales,  who  was  accused  of  killing 
her  4-year-old  niece,  a  Superior  Court 
jury  reached  a  guilty  verdict  on  a 
Friday  morning.  But  Judge  Michael 
Wellington  told  the  panel  to  go  home 
and  return  Monday  afternoon  for  its 
reading  in  open  court.  Meanwhile, 
Wellington  met  in  his  chambers  with 
lawy  ers  Friday  afternoon  and  Monday 
morning. 

The  San  Diego  Union-Tribune, 
Copley’s  flagship  newspaper,  chal¬ 
lenged  the  action,  but  Wellington 
refused  to  yield,  contending  that  if  he 
stated  his  reasons  for  the  closed  ses¬ 
sion  he  would  violate  the  confidential¬ 
ity  of  the  parties.  Copley’s  attorneys 


filed  for  a  writ  of  mandate  with 
California’s  4th  District  Court  of 
Appeals,  asking  it  to  overturn 
Wellington’s  ruling  and  unseal  the  tran¬ 
script  of  the  meetings.  The  conviction 
for  first-degree  murder  involving  tor¬ 
ture  and  mayhem  could  draw  a  death 
sentence. 

Gonzales’  attorney,  Susan  Clemens, 
joined  in  the  newspaper’s  appeal.  “We 
believe  there  was  no  compelling  inter¬ 
est  stated  which  would  overcome  the 
defendant’s  right  to  a  public  trial,”  she 
told  Wellington. 

Nancy  Stagg,  a  Copley  lawy  er,  said, 
“We  have  the  right  to  know  what  those 
factual  findings  are  to  preserve  the 
right  of  public  access.  It  is  the  right  of 
the  public  to  monitor  what  the  court  is 
doing.” 

The  victim,  Genny  Rojas,  was  scald¬ 
ed  to  death  in  a  tub  of  hot  water.  Her 
uncle,  Ivan  Gonzales,  was  convicted  in 
the  slaying,  and  sentenced  to  die. 


Public  TV  free  to 
edit  candidate 
out,  court  rules 

A  PUBLIC  TV  station’s  decision  to 
exclude  a  minor  candidate  from  a 
political  debate  was  made  in  good 
faith  and  in  keeping  with  the  First 
Amendment,  the  U.S.  Supreme  Court 
ruled  in  turning  down  the  appeal  of 
Ralph  Forbes,  an  independent  candi¬ 
date  for  Congress  in  the  Third  District 
in  Arkansas. 

The  Arkansas  Educational  Television 
Commission  turned  Forbes  away  from 
a  debate  of  the  major  party  candidates 
it  hosted  and  aired  Oct.  22, 1992. 
Forbes  lost  a  bid  for  a  preliminary 
injunction  to  halt  the  debate,  then 
sued,  arguing  his  First  Amendment 
rights  were  violated.  Ruling  against 
him,  a  lower  court  said  the  debate  was 
a  nonpublic  forum,  as  the  jury  rejected 
his  claims  the  station  bowed  to  politi¬ 
cal  pressure  or  disagreed  with  his  poli¬ 
tics. 

The  Eighth  Circuit  U.S.  Court  of 
Appeals  reversed,  ruling  the  debate 
was  a  public  forum  open  to  all  candi¬ 


dates  who  met  ballot  qualifications. 

But  the  Supreme  Court  said  the 
broadcaster’s  decision  “was  a  reason¬ 
able,  viewpoint-neutral  exercise  of 
journalistic  discretion  consistent  with 
the  First  Amendment.”  Forbes  was 
given  little  chance  of  winning  and  had 
little  support. 

“It  is,  in  short,  beyond  dispute  that 
Forbes  was  excluded  not  because  of 
his  viewpoint  but  because  he  had  gen¬ 
erated  no  appreciable  public  interest,” 
wrote  Justice  Anthony  Kennedy  for 
the  majority.  Justices  John  Paul 
Stevens,  David  Souter  and  Ruth 
Ginsburg  dissented.  —  Kelvin  Childs 

Subpoenas  stay 
for  reporters 

A  JUDGE  HAS  refused  to  revoke 
subpoenas  issued  to  two  newspa¬ 
per  reporters  for  the  trial  of  an  envi¬ 
ronmental  activist  accused  of  taking 
money  in  exchange  for  dropping  a 
fight  against  a  coal  mine. 

Editors  of  the  Athens  Messenger  and 
the  Athens  News  said  they  would  talk 
with  their  attorneys  about  what  to  do 


about  the  decision  by  Athens  County 
Common  Pleas  Judge  Mike  Ward. 

“Our  reporters  are  not  on  trial,  after 
all,”  said  Karl  Runser,  managing  editor 
of  the  Messenger.  “They’re  reporting 
the  news  as  they  see  it  and  hear  it.” 

The  judge  also  delayed  the  trial 
beyond  the  May  27  start  date  to  give 
the  newspapers  time  to  appeal.  A  new 
trial  date  was  not  set. 

Chad  Kister,  27,  was  accused  of  tak¬ 
ing  $1,750  from  a  United  Mine 
Workers  official  and  promising  to 
silence  critics  of  a  proposed 
Buckingham  Coal  Co.  mine.  He  was 
charged  with  extortion  and  theft. 

Kister  is  a  spokesman  for  the  Ohio 
University  Campus  Greens  and  has 
protested  the  reopening  of  a  road  in 
the  Wayne  National  Forest.  He  said  he 
accepted  the  money  in  December 
from  Local  1340  president  Don  Nunley 
but  made  no  promises.  He  said  he  did 
not  want  to  refuse  the  money  and  con¬ 
sidered  it  a  donation  to  the  environ¬ 
mental  cause. 

Prosecutor  William  Biddlestone  sub¬ 
poenaed  Monica  Nieporte  of  the 
Messenger  and  Jim  Phillips  of  the 
News,  both  of  whom  interviewed 
Kister  after  his  arrest  and  have  regular¬ 
ly  covered  the  case. 

Runser  and  Terr\'  Smith,  editor  of  the 
twice-weekly  Athens  Neu’s,  said  they 
were  willing  to  give  the  court  clip¬ 
pings  of  stories. 

But  they  did  not  want  their 
reporters  to  answer  questions  about 
procedures  and  methods  of  reporting 
or  other  issues  beyond  verifying  the 
accuracy  of  their  stories. 

Biddlestone  said  Kister  gave  the 
reporters  information  he  thinks  could 
help  him  prove  the  charges.  He  would 
not  elaborate. 

Phillips  said  he  believes  his  testimo¬ 
ny  would  be  irrelevant  to  the  case. 

“I  have  made  it  clear  . . .  that  I  don’t 
have  any  extra  information  of  sub¬ 
stance  other  than  what  was  in  my  sto¬ 
ries,”  he  said. 

If  convicted  of  both  charges,  Kister 
would  face  up  to  six  years  in  jail  and  a 
$12,500  fine. 

His  attorney,  Patrick  McGee,  said  the 
reporters  should  be  subject  to  ques¬ 
tions  on  the  length  of  the  interview 
and  whether  it  was  recorded  in  notes 
or  tapes.  He  said  he’ll  argue  that  state¬ 
ments  may  have  been  taken  out  of 
context.  —  AP 
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Copyright 

Continued  from  page  13 

cost  of  a  trial.  “Although  I  thought  we 
had  a  reasonably  defensible  claim,  it 
was  going  to  cost  us  more  to  defend  it 
than  he  was  willing  to  settle  for.  1  actu¬ 
ally  looked  at  this  as  a  kind  of  a  nui¬ 
sance  settlement,”  said  Dushman,  who 
noted  that  the  settlement  included  the 
rights  to  use  the  photograph  in  the 
future. 

While  the  settlement  does  not  estab¬ 
lish  any  legal  precedent,  Dushman  said 
that  maybe  the  newspaper  should  have 
pursued  the  case  in  court  in  light  of  all 
the  publicity  the  issue  has  received. 

IT  WASN'T  FAIR  USE' 

Andrew  D.  Epstein,  Swersey’s  attor¬ 
ney,  said  the  Herald's  “fair  use”  argu¬ 
ment  in  using  the  photograph  was 
unfounded. 

He  said  the  Herald  cropped  the 
photo  out  of  Discovery’s  Web  page, 
making  it  appear  like  it  was  a  Herald 
picture. 

“It  wasn’t  fair  use.  They  closely 
cropped  the  photograph.  They  could 
have  had  somebody  looking  at  the  com¬ 
puter  screen  and  there  was  the  picture. 
They  could  have  taken  a  picture  of  this 
vendor  looking  at  the  computer  screen 
with  his  picture  (at  the  ballpark)  up  on 
the  screen.  That  might  have  been  fair 
use.That  would  have  been  newsworthy. 
A  picture  of  the  kid  looking  at  himself 
on  the  monitor,”  said  Epstein. 

“If  the  Herald  has  used  the  photo¬ 
graph  with  all  of  the  surrounding  Web 
site  information  that  is  shown  on  the 
computer  monitor,  then  the  use  may 
have  been  fair  use. 

“My  contention  is  that  the  Herald 
overstepped  the  bounds  of  fair  use  and 
infringed  Bill  Swersey’s  copyright,”  said 
Epstein. 


Auto  Day 

Continued  from  page  17 

anything  dramatically,”  Smeraldi  said. 

In  his  testimony,  Henderson  said  he 
didn’t  want  the  agency  to  gain  at  the 
newspaper  industry  ’s  expense.  “There 
is  plenty  of  room  for  success  for  both 
the  newspaper  industry  and  the  Postal 
Service.” 

Sturm  said  that  Henderson  got  an  ear¬ 
ful  from  members  of  Congress  about 
Auto  Day,  and  “He  got  the  message,  to 
his  credit.” 

“The  principle  here  is  what’s  impor¬ 
tant,  and  that’s  that  the  Postal  Service 
should  not  be  competing  with  the  pri¬ 
vate  sector  for  advertising  dollars,” 
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Sturm  said.  “And  we  intend  to  reinforce 
that  message  whenever  possible.” 


Shop  Talk 

Continued  from  page  64 

teen  page  editor  was  told  teen  readers 
aren’t  marketable. 

Tell  that  to  McDonald’s. 

Tell  that  to  Coke. 

Tell  that  to  Spin  and  Self  magazines. 

Tell  that  to  Dawson's  Creek. 

My  third  story  shows  the  power 
newspapers  can  have  in  supporting 
their  own  causes  by  supporting  scholas¬ 
tic  journalism.  A  story  of  how  a  first- 
year  journalism  teacher  was  threatened 
with  his  job  after  his  students  wrote 
about  race  relations  in  the  school.  How 
the  papers  were  confiscated  and  the 
teacher  given  the  day  off 

Only  after  a  local  editorial  writer  sup¬ 
ported  the  teens’  attempt  to  discuss  a 
very  sensitive  topic  and  find  the  root  of 
the  problem  were  the  papers  returned 
and  the  pressure  relieved.  That  journal¬ 
ism  teacher  no  longer  felt  isolated  and 
endangered,  and  he  stayed  another  year. 

The  students  learned  there  were 
people  —  outside  the  school  adminis¬ 
tration  —  who  wanted  to  see  them 
openly  discuss  their  own  problems  and 
attempt  to  develop  solutions.  Support 
from  the  local  press  gave  the  students 
the  room  to  analyze  and  evaluate  what 
had  happened.  The  experience  gave 
them  practical  lessons  in  how  to  use 
press  freedom  responsibly. 

That  story  was  my  story,  and  it’s  sim¬ 
ilar  to  many  others  across  the  country', 
except  that  teachers  don’t  often  get  the 
support,  and  students  don’t  often  get 
the  message  that  others  value  press 
freedom.For  this  system  to  work,  how¬ 
ever,  you  have  to  convince  the  rest  of 
the  family  that  the  young  boy  is  a  viable 
voice  and  a  valid  member  of  the  jour¬ 
nalism  family. 

My  five  minutes  are  up.  I’ll  go  back  to 
the  kiddie  table  now. 

Maine  Cash  Boost 

The  MAINE  TIMES,  the  struggling 
30-year-old  weekly,  has  received  an 
infusion  of  capital  from  Neil  Rolde,  a 
former  statewide  political  candidate, 
and  Jane  Smith,  who  owns  the  paper’s 
building.  Rolde  said  he  was  willing  to 
invest  $25,000;  Smith’s  share  was  not 
disclosed.  The  Times  has  been  sputter¬ 
ing  financially,  and  circulation  slipped 
40%.  Businessman  Dodge  Morgan,  who 
bought  the  paper  for  $600,000  in  1985, 
sold  it  last  year  for  $205,000  to  several 
local  activists. 
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Mayor  Acquitted 
Of  Hitting  Reporter 

The  mayor  of  Fort  Myers,  Fla.,  has 
been  found  not  guilty  of  hitting  a 
reporter  for  the  News-Press  during  a 
heated  confrontation  over  a  story  about 
manatees  earlier  this  year. 

The  case  went  to  trial  after  Mayor 
Bruce  Grady  and  key  managers  at  the 
Gannett-owned  newspaper  were 
unable  to  settle  a  squabble  that  started 
with  an  argument  about  a  news  story 
and  ended  in  a  public  altercation. 

On  May  20,  a  six-person  Lee  County 
jury  acquitted  Grady  of  hitting  city  hall 
reporter  Roger  Williams  during  that 
confrontation  on  Feb.  9. 

Following  the  verdict,  Grady  accused 
the  News-Press  of  being  an  “arrogant 
giant”  and  the  state  attorney’s  office  of 
being  “biased.” 

Grady,  who  had  a  policy  of  not  talk¬ 
ing  to  Williams  or  other  Neivs-Press 
reporters,  admitted  on  the  witness 
stand  that  he  was  angry  with  Williams 
and  that  he  did  push  him  away. 

Williams  said,  “Grady  admitted  that 
he  hit  me,  but  he  insisted  that  he’d  been 
provoked  by  impolite  questioning.  This 
jury  bought  that,  but  another  might  not 
have  and  I  don’t  think  reporters  do 
enough  to  defend  themselves  and  their 
profession  from  attack  by  the  intolerant 
and  anti-democratic.” 

The  News-Press  quoted  Grady  as  say¬ 
ing  that  Terry'  Eberle,  the  newspaper’s 
executive  editor,  has  a  personal  agenda 
against  the  mayor. 

“The  News-Press  has  acted  as  a 
monopolistic,  arrogant  giant,”  Grady 
said.  “That’s  what  they’ve  been;  that’s 
what  they  will  always  be.” 

Eberle  denied  there  is  a  secret  plot 
against  the  mayor,  but  said  the  paper 
must  balance  aggressive  reporting  with 
professionalism. 

“There  is  absolutely  no  personal 
agenda.  I  don’t  know  the  man,”  Eberle 
said  of  the  mayor. 

“All  I  want  to  do  is  cover  the  city 
of  Fort  Myers.  I  think  he  is  .  .  .  impor¬ 
tant  and  has  a  difficult  job  running  the 
city.” 

Eberle  indicated  that  Williams  may 
not  be  returning  to  the  city'  hall  beat. 
The  reporter  was  temporarily  reas¬ 
signed  to  other  duties  after  he  filed 
charges  against  the  mayor.  Eberle  said 
no  decision  had  been  made,  but  it 
would  be  “very  difficult”  for  Williams  to 
return  to  the  city  beat. 

Williams  “has  expressed  some  inter¬ 
est  in  covering  religion  and  some  other 
things.  He  has  been  doing  a  superb  job,” 
Eberle  said.  —  David  Noack 

June  13, 1998 


11  W  19th  Street  •  NewYoilc,  NY  10011  •  Phone  (212)  6754380  •  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  mattw@mediainfo.com 


FEATURES  AVAILABLE 


ASTROLCX5Y 

ENTERTAINMENT 

EVERYDAY  ASTROLOGY 

Daily  horoscopes  designed  to  integrate 
seemlessly  into  your  newspaper  web 
site.  We  do  all  the  work  and  its  FREE! 

DEARLY  BELOVED,  a  true  story  weekly 
column.  Give  your  readers  wnat  they 
hunger  for:  Love  in  bloom.  For  Samples 
call  (800)  632-6055. 

Call  Boldly  Interactive  (561 )  392-1817 
or  E'moii!  solos^boldly.com.  Sg6  us  ot 

FOOD 

Connections  for  a  demo! 

ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751  -01 68/Avantil  054@aol.com 

Weekly  -  Monthly  -  Camera  Ready 

Time  Data  Synd.  (800)  322-51 01 
E-mail:  star2020@time-data.com 

HEALTH  &  FITNESS 

AUTOMOTIVE 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  an  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Established  Stand- 
Alone/Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
support  provided.  FREE  SAMPLES. 

ENTERTAINMENT 

“HOLLYWOOD  SCENE": 

Classy  gossip  by  a  true  insider.  For 
details  call  (847)  446-4082. 

Unlimited  use.  Low  Rotes. 

(800)639-5484 

NEW  UVING  NEWS  SERVICE 

ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(8 1 3)  786-5930 


75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


THOMAS  C.BOUTHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (617)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  2 14-7 
Boca  Raton,  FL  33432 


NEWSPAPER  APPRAISERS 


Bolitho-Cribb  Report:  www.cribb.com 

Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

&  Appraisal 

EstsbIishGd  in  1923  anc  cqc 

E.  Main  St..  Sfe.  402.  Bozeman.  40o-5oO-bbZl 


Established  in  1923 
104  E.  Main  St.,  Ste.  402,  Bozeman, 
JohnT.  Cribb  MT  59715  e-mail:  icribb@imt.net 


Fax  406-586-6774 


MEXICO  INFORMATION 

INDISPENSABLE  FOR  MEXICO  RE¬ 
SEARCH.  Catalog  of  Mexican  news¬ 
papers,  magazines,  specially  journals. 
$55  prepaid.  All  TV  &  Radio  $65.  Mex- 
icon  Research,  P.O.  Box  4065,  Tucson, 
AZ85717.  (800)943-4595. 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  1 0941  ; 

(914)  692-4572 
Fax  (914)  692-8311 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fox  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-761 7 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  yaur  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


Call  us  about 
our  low 
contract  rates! 

(212)  675-4380 

ext.  171, 173 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiatians 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 


CASH  OUT.  Merger/ Acquisition.  Joint 
Venture.  Capitalization.  Restructuring. 
Reorganization.  JMPC.  Est.  1 983, 
(61 4)  889-9747.  www.jmpc.net 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Cxiuger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fox  (909)  624-8852 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 
Experienced  --  Confidential 
6645-5  RedmontCrl,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


THOMAS  C.BOUTHO 

Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOUTHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 


PHILUPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-  Brokers 
P.O.  Box  5806 
DesHn,  FL  32540-5806 
Phone/Fax  (850)  654-9807 


NEWSPAPERS  FOR  SALE 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


PROFITABLE  PAPER  with  great  poten¬ 
tial  for  sale  at  reasonable  price.  Cam- 
bination  paid,  free  distribution  pub¬ 
lication  in  high  growth  tourist  market  of 
upper  Great  Lakes.  Great  apening  far 
someone  wanting  to  practice  true  com¬ 
munity  journalism  and  still  make  a  liv¬ 
ing!  Pressing  duties  call  current  pub¬ 
lishers.  Reply  to  Box  08530,  Editor  & 
Publisher. 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  M 

Newspapers  Q 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  Desco  Dr.,  Dallas,  TX  75225 


NEWSPAPERS  FOR  SALE 


PROFITABLE  WEEKLY  FOR  SALE  in 
Rocky  Mountains.  Gross  sales  exceed 
1  minion.  Excellent  location  in  growing 
area.  Serious  inquiries  only.  Reply  to 
Box  08540,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)  321-2673 


FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  hoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  ar  all  cash  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678. 

(864)  882-3272 


IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 
We  are  newspaper  owners  and 
operatars  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 
Crystal  City,  MO  6301 9. 


TIMES-SHAMROCK  COMMUNICA¬ 
TIONS,  a  fourth  generation  family- 
owned  newspaper  and  radio  group,  is 
committed  to  growth  in  our  core  busi¬ 
ness.  We  are  particularly  interested  in 
daily  newspapers  between  8,000  and 
25,000  circulation.  All  replies  will  be 
treated  confidentially. 

Please  contact  George  Lynett,  1 49 
Penn  Avenue,  Scranton,  PA  1 8503. 

(717)348-9107 
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EQUIPMENT  &  SUPPUES 

MAILROOM 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

MAILROOM 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fox 

HARRIS  1172- 10  into  1 
2  Hall  Stackers,  compressor 
vac  pump,  MS  heads  upper  half  rebuilt 
Coll  Bill  Miller  at  (908)  707-8007 


FERAG  EQUIPMENT 


PERAG 
EQUIPMENT 
FOR  SALE 

VARI04ISC 
INSERTINe  SYSTEMS 

QUANTny  m&m 
AVAIUBLf  ELBSLSim 

MULTI-CELL  (10)  $100,000 

COMPLEX 

of  3  Stackers 

(Payment  In  U.S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

1516)  863-5003 


AT  LAST  a  durable  low  cost  PALLET! 
Perfect  Pallets,  Inc.  has  a 
'NEW*  Plastic  Pallet  made  with 
1 00%  recycled  materials. 

For  information  call  John  Rossman 
(800)  841  - 1 91 9  FAX  (31 7)  924-6205 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fax  (770)  590-7267 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


NEWSPRINT  FOR  SALE 

30# -28# -25#-  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


_ PRESSES _ 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
Serving  the  newspaper  industry  since 
1910.  Please  call  us  -  we  specialize  in 
quality  pre-awned  web  presses. 

1  (800)  255-6746 
Fax:(913)492-6217 
www.inlandnews.cam 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


_ PRESSES _ 

USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 

WANTED  TO  BUY 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
AAARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  ar  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


on  Line  in  199 


Editor  &  Publisher’s  International  Year  Book 

. . .  the  encyclopedia  of  the  newspaper  industry 

Section  VI:  Equipment,  Supplies  and  Services 

Companies  serving  the  newspaper  industry 

Classified  advertising  makes  your  business  listing 
STAND  OUT  in  E&P's  Year  Book. 

BOLDe  first  line  of  your  listing 

ADQbur  logo  to  the  listing 

LINNiour  website  to  E&P's  website  -  www.mediainfo.com 

PROMOTSour  business  with  additional  ad  copy 

Contact  the  Editor  &  Publisher  Classified  Ad  Department  and  we  will 
show  you  the  most  affordable  ways  to  reach  decision  makers  at  newspa¬ 
pers. 

Phone  (212)  675-4380  Ext.  171  or  173,  Mon-Fri  9am-5pm  EST 
Email  mattw@media1nfo.com,  hazelp@mediainfo.com 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(800)  950-8475 
E-mail:  mns1@metro-news.com 
WWW.  metro-news .  com 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation .  net 


NEWSPAPER  EXECUTIVE  SEARCH 


CIRCULATION  SERVICES 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEaRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 

“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs.’ 
Haas/Watkins  &  Associates 

713-977-8955  Fax  713-334-4180 
e-mail:  rhaas@rhaas.com 


CIRCULATION  SERVICES 

PRESSROOM  SERVICES 

LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 

Our  30th  Year 
(800)495-2688 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 

P.O.Box  1952 

Albuquerque,  NM  87103 

ppn  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 

SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

TOM  ZGONC  (800)  776-6397 

INTERNET  SERVICES 

SEE  WHY  publications  are  making 
money  and  Realtors  are  getting  results 
with  the  HomeSeller. 

View  at  www.homeseller.net 
(800)  574-3703  or  info@paper.net 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 

One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQIONI 

30  Years  experience! 
PRESSROOM  CLEANERS 

CALL  TOLL  FREE  (800)  657-21 1 0 

OPERATIONS  CONSULTANTS 

FACILITIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone  (81 3)  586-3509 

Walt  Hempton,  Consultant 

Print  Media  &  Graphics 

Editor  &  Publisher: 

The  communication  link 
of  the  newspaper  industry  every 
week  since  1884. 

TRAINING 

PREPRESS  AND  WEB  PRESS  training 
for  single  or  double  width  newspapers. 
Consulting  and  equipment  repair. 
Newspaper  PrcxJuction  &  Research 
Center  (405)  524-7774 

52  Editor  &  PUBLISHER 


http;//www.mediainfo.com 


June  13, 1998 


IIW.  19th  Street  •  New  York, NY  10011  •  Phone  (212)  6754380  •  ftx  (212)  929-1259  •  hazelp@mediainfo.com  •  matrw@meUiainfo.com 


HELP  WANTED 


ADMINISTRATIVE 


UNIVERSITY  OF  SOUTHERN  CALIFOR¬ 
NIA  seeks  journalist  to  cover  medical 
stories  at  its  Health  Sciences  Campus. 
Must  be  a  clear,  accurate  writer  who 
can  develop  creative  angles  and  turn 
out  interesting  copy  in  a  hurry.  Offered 
as  a  part  time  position  (60  percent)  to 
allow  a  working  journalist  ta  continue 
freelancing.  Full  benefits  (including  tui¬ 
tion  remission)  and  a  competitive 
salary  affered.  Send  resume  and  writ¬ 
ing  samples  to  Brenda  Maceo,  USC 
Public  Relations,  1450  San  Pablo 
Street,  Suite  2510,  Los  Angeles,  CA 
90033.  Fax:  (213)  342-2832. 

E-mail:  maceo@hsu.usc.edu 


ACCOUNTING 


A  daily  and  Sunday  metro  size  news- 
p>aper  located  in  Zone  5  is  seeking  a 
highly  motivated  individual  for  the  posi¬ 
tion  of  Controller.  The  Controller  will 
be  responsible  for  the  supervision  of 
the  accounting  and  credit  department 
staffs.  The  successful  candidate  will 
create  and  distribute  timely  financial 
infarmation,  be  responsible  for  month- 
end  closings,  cash  flow  planning  and 
will  help  in  the  establishment  of  an 
effective  budgeting  system.  The  right 
candidate  for  this  position  will  be  team 
oriented,  be  qualified  as  a  CPA,  and 
have  at  least  seven  to  ten  years  of 
accounting  and  supervisory  experience 
and  be  proficient  in  Word  and  Excel. 
Please  send  your  resume,  salary  history 
and  expression  of  interest  to  Box 
08531 ,  Editor  &  Publisher. 


EXPERIENCED  ACCOUNTING  MAN¬ 
AGER  for  corporate  position  with  a 
newspaijer  group,  responsible  for  gen¬ 
eral  ledger,  payroll,  A/R,  A/P,  fixed 
asset  accounting,  monthly  financial 
statements,  procedural  development 
and  review,  annual  audit,  staff 
supervision  and  reviews.  Will  manage 
day-to-day  activities  and  long  range 
needs  of  department.  Reports  to  VP  of 
Finance.  College  degree  in  Accounting 
or  Business  Administration  and  3  years 
experience  required.  Respond  to 
Deanna  K.  Riley,  Daily  Times-Call, 
P.O.  Box  299,  Longmont,  CO  80502. 


ADMINISTRATIVE _ 

CHIEF  FINANCIAL  OFFICER 
($80,000-90,000-^base) 

Dynamic  opportunity,  fast  growing 
market  areas.  Zone  2,  $80,000- 
90,000+  salary,  bonus,  benefits. 

Send  resume  and  salary  history  to  Box 
08533,  Editor  &  Publisher. 

CONTROLLER/CFO  for  growing 
Northeast  weekly  group.  We're  look¬ 
ing  for  an  ambitious,  hands-on, 
finance  professional;  computer  and 
network  savvy,  ta  lead  a  multi-site 
finance  team.  Acquisition  experience  a 
plus.  Reports  to  CEO.  Reply  to  Box 
08543,  Editor  &  Publisher. 


FAX  your  ad  to 

212  4929  ♦1259 


FACKEIMAN  NEWSPAPERS  GROUP 
seeks  entrepreneurial  publishers  to  co¬ 
own,  operate  community  newspapers. 
Competitive  compensation  PLUS  a  rare 
chance  to  become  an  owner!  Only  self¬ 
starters  need  apply.  Will  consider  pub¬ 
lishers,  other  department  managers 
looking  to  move  up  with  a  growing, 
established  company.  Apply  by  resume 
to  Marc  A.  Richard,  VP,  P.O.  Box 
2265,  Panama  City,  FL  32402. 


ADVERTISING 


AD  DIRECTOR  for  new  magazine. 
Must  have  2-3  years  experience  in  dis¬ 
play  and  classified  advertising  sales, 
design,  QuarkXPress  and  Illustrator. 
Send  resume  to  P.O.  Box  559, 
Frankfort,  KY  40602. 


ADDIREaOR 

($120,000-130,000) 

If  you're  creative  and  a  strong  leader 
with  competitive  market  and  classified 
experience,  this  highly  desirable  Zone 
9  position  may  be  right  for  you. 

Send  resume  and  salary  history  to  Box 
08534,  Editor  &  Publisher. 


ADVERTISING  DIREaOR 

Our  small  daily  (9,000  AM)  and  Sun¬ 
day  (10,000)  located  in  northeast 
Pennsylvania  is  looking  for  an  Advertis¬ 
ing  Director  to  lead  us  into  the  21st 
Century. 

Our  candidate  will  be  able  to  lead, 
train  and  develop  ad  staff  and  grow 
revenue  in  our  market,  where  our 
research  shows  us  as  the  leading 
media  source. 

i  We  are  part  of  a  growing  and  pro- 
:  gressive  family  ownra  Media  Company 
;  that  believes  in  helping  our  employees 
:  to  become  the  best  at  what  they  do. 
:  Training  and  technology  are  part  of 
:  our  commitment. 

(Competitive  salary,  401  (k),  health, 
I  pension  and  bonus  program. 

i  If  you  think  that  you  are  the  candidate 
:  that  we  are  looking  for  send  your 
:  resume  to  Jim  Towner,  The  Daily  and 
:  Sunday  Review,  1 1 6  Main  Street, 
Towanda,  PA  1 8848. 


CLASSIFIED 

ADVERTISING  DIREaOR 

New  Times,  Miami's  largest  weekly 
publication,  seeks  a  Classified  Advertis¬ 
ing  Director.  The  ideal  candidate  will 
be  a  hands  on  manager  who  is  a  vi¬ 
sionary  leader  and  understands  the 
dynamics  of  what  it  takes  to  grow  mar¬ 
ket  share  and  revenues  via  an  inside 
sales  team.  A  proven  track  record  in 
recruiting  and  training  top  notch  sales 
prafessionals  is  paramount.  A  back¬ 
ground  in  telemarketing  management 
is  preferred.  Miami  New  Times  is  part 
of  the  New  Times  chain  af  news  week¬ 
lies.  New  Times  offers  a  competitive 
salary,  lucrative  bonus  and  benefits  of 
70K  plus.  Please  forward  resume  to 
Michael  Cohen,  publisher.  New  Times, 
2800  Biscayne  Blvd.,  Miami,  FL 
33137,  or  Fax  to  (305)  571-7677,  or 
E-mail  to: 

michoel  cohen@miaminewtimes.com 


ADVERTISING 


ADVERTISING  DIREOOR:  The  Citizen, 
o  1 5,000  NY  daily  seeks  a  motivated 
leader  to  serve  as  the  head  of  the 
advertising  department.  The  ideal  can¬ 
didate  must  possess  excellent  commu¬ 
nication  skills,  the  ability  to  lead 
through  motivation  and  be  willing  to 
work  in  a  hands  on  capacity.  Excellent 
compensation  and  benefits  package. 
Send  resume,  caver  letter  and  salary 
requirements  to  The  Citizen,  Richard  J. 
Emanuel,  publisher,  25  Dill  Street, 
Auburn,  NY  1 3021 .  Or  E-mail  to: 
rjel@tds.net 

All  replies  kept  confidential 


CLASSIFIED  MANAGER  for  20,000 
circulation  daily  newspaper  in  a  high 
demographic,  high-growth  market  with 
many  world-class  amenities.  Candidate 
will  be  expected  to  take  a  hands-on 
approach  in  managing  the  transient 
department  as  well  as  the  outside  sales 
department.  New  operating  facilities, 
including  state-of-the-art  Classified 
department,  planned  for  completion 
within  the  next  10  months.  Salary, 
MBO,  plus  full  benefit  package 
included.  Submit  resume,  including 
salary  history  to  Donna  McNichol,  The 
Island  Packet,  P.O.  Box  5727,  Hilton 
Head  Island,  SC  29938. 


DIREaOROF 
SALES  AND  MARKETING 

Homestead  Publishing  Company,  a 
Times  Mirror  Company,  is  seeking  a 
highly  motivated  professional  with 
proven  manogement  and  marketing 
skills  to  lead  our  advertising,  classified 
and  marketing  teams.  We  are  a  group 
of  weeklies  (community  newspapers 
and  TMC  products)  that  are  in  need  of 
a  candidate  with  creativity  and 
enthusiasm.  We  offer  a  competitive 
salary  package,  plus  benefits,  includ¬ 
ing  a  401  (k)  plan.  Please  send  your 
resume  and  salary  requirements  to  Jim 
Quimby,  P.O.  Box  189,  Bel  Air,  MD 
21014. 


ADVERTISING 


ADVERTISING 


DIREaOR, 

AUTOMOTIVE  ADVERTISING 

Community  Newspaper  Company, 
Greater  Boston's  fast-growing  media 
company  is  seeking  a  highly  moti¬ 
vated,  experienced  automotive  pro 
to  grow  our  pi  int  and  online  revenue 
by  providing  outstanding  leadership  to 
our  automotive  soles  force.  We  offer  a 
competitive  compensation  package,  an 
excellent  market  to  live  and  work  in 
and  volumes  of  support.  CNC  pub¬ 
lishes  120  newspapers,  shoppers  and 
niche  products  with  ABC-audited  paid 
circulation  of  41 4, 1 1 8  and  free  circula¬ 
tion  of  528,024.  If  you're  interested, 
please  send  resume  and  salary  require¬ 
ments  to  ATTN  President  Kirk  A. 
Davis,  Community  Newspaper  Com¬ 
pany,  254  Second  Avenue,  Needham, 
MA  02194  or  fax  it  to  (781)  433- 
6710. 


DISPLAY  ADVERTISING  SALES 
Pacific  Northwest 

Enjoy  Puget  Sound  while  selling  dis¬ 
play  advertising  in  13-year-old  local 
business  journal.  Great  income  oppor¬ 
tunity  for  business-to-business  soles 
pro.  Solid  account  base  and  protected 
territory.  Base  plus  tiered  commissions, 
health  insurance,  quarterly  profit- 
sharing  and  retirement  programs. 
Resume  to  Director  of  Sales,  Business 
Examiner  Newspaper,  1517  S.  Faw¬ 
cett,  Suite  350,  Tacoma,  WA  98402- 
1807  or  fax  (253)  404-0892. 


FORTY-NINER  Publications  at  CSU, 
Long  Beach,  is  seeking  dynamic  and 
aggressive  full-time  ad  manager  for 
four  Journalism  Department  pub¬ 
lications.  For  nrare  information  visit 
www.foundation.csulb.edu 


RECENTLY-RETIRED  SALES  EXECUTIVE 
needed  as  publisher  for  3  year  stint  at 
Midwest  county  seat  paper.  Full  bene¬ 
fits,  good  pay,  superb  profit  sharing. 
Can  be  very  lucrative  for  the  right 
person.  Reply  to  Box  08527,  Editor  & 
Publisher. 


ADVERTISING 


The  Newspaper  Network, INC. 

Partners  in  Marketing  Solutions 


REGIONAL  SALES  MANAGER 

The  Newspaper  Network,  a  nationwide  newspaper 
placement  and  services  company  seeks  a  Regional  Sales 
Manager  to  lead  its  NYC  office.  Qualified  candidates  must 
have  excellent  sales/management  skills  with  minimum  5 
years  experience  in  newspaper  and/or  advertising  agency 
sales  management  positions.  Must  be  highly  motivated,  self 
starter,  and  have  demonstrated  record  of  strategic  thinking, 
sales  development  and  strong  relationships  with  key 
decision  makers.  Outstanding  benefits/EOE. 

Send  cover  letter,  resume  and  salary  history  to:  Louisa 
Koken,  1010  East  North  Street,  #B,  Greenville,  SC 
29601 .  No  Phone  Colls 
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HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 

The  Newspaper  Agency  Corporation, 
Agent  for  The  Salt  Lake  Tribune  and 
Deseret  News  (circulation  of  192,018 
daily  and  229,1 21  Sunday)  is  seeking 
a  Retail  Advertising  Manager  to  join  its 
management  team.  This  position  re¬ 
ports  directly  to  the  Advertising 
Director  and  supervises  4  sales  man¬ 
agers  and  national  sales  and  will  lead 
a  staff  of  33  sales  professionals.  Salt 
Lake  City  is  a  growing  and  dynamic 
market  and  is  the  host  of  the  2002 
Winter  Olympics.  The  person  chosen  to 
join  this  team  will  be  innovative  and 
results  oriented.  Prior  management  and 
sales  experience  a  must.  We  offer  a  com¬ 
petitive  salary  along  with  M60  and 
benefits.  Please  send  your  resume  and 
salary  history  to: 

Newspaper  Agency  Corporation 
1 43  South  Main  Street 
P.O.Box  45838 
Salt  Lake  City,  UT  84 145 
Attn:  Human  Resources 

RETAIL  SALES  MANAGER 

The  Modesto  Bee,  a  McClatchy  News¬ 
paper  is  seeking  an  individual  to  manage 
the  advertising  territories  assigned  to 
account  managers  and  supervisors. 

Seeking  an  individual  with  five  years 
advertising  sales  or  marketing  man¬ 
agement  experience.  Desired:  B.S. 
degree  in  business,  marketing  or  related 
field  with  ability  to  motivate,  train  and 
lead  a  sales  staff. 

We  offer  an  excellent  benefits  package 
and  competitive  salary.  Please  fax 
resume  to  HR  (209)  578-2095. 

Deadline  to  apply  is  July  1 ,  1 998 

VP,  CLASSIFIED  ADVERTISING 

Community  Newspaper  Company, 
Greater  Boston's  fast-growing  media 
company  is  seeking  a  highly  moti¬ 
vated,  experienced  classified  exec¬ 
utive  to  lead  our  70+  person  staff. 
CNC  publishes  90  weekly  newspapers, 
20  shoppers,  2  dailies  and  numerous 
niche  products  reaching  1 .4  million 
readers  weekly.  Our  ABC-audited  paid 
circulation  is  414,1 18  and  free  weekly 
circulation  is  528,024.  Our  award¬ 
winning  newspapers  and  Internet 
products,  combined  with  our  commit¬ 
ment  to  people,  technology,  promotion 
and  training  provide  a  perfect 
backdrop  for  success.  We're  looking 
for  a  top  industry  professional.  A  great 
quality  of  life,  aggressive  compensa¬ 
tion  package  and  first-rate  work  expe¬ 
rience  await  the  right  person.  Please 
send  your  resume  and  salary  history 
and  requirements  to  Attn:  President, 
Kirk  A.Davis,  Community  Newspa¬ 
per  Company,  254  Second  Avenue, 
Needham,  MA  02194  or  fax  it  to 
(781)433-6710. 

SALES  -  Experienced  rep  with  proven 
record.  Great  opportunity,  $50K-(-,  Cal¬ 
ifornia  Central  Coast  newspaper.  Fax 
resume  to  (408)  761  -7324. 


ADVERTISING 


RETAIL  SALES  MANAGER 
Weekly  newspaper,  magazine  group 
in  suburban  Detroit  area.  Good  spot 
for  person  with  leadership  skills;  high 
energy;  detail  oriented;  able  to  handle 
multiple  publicatians.  Prior  manage¬ 
ment  experience  preferred  but  willing 
ta  work  with  strong  sales  rep  looking  to 
move  into  management.  Competitive 
salary,  commission,  benefits.  Resume 
to  David  Hohendorf,  SCN  Communica¬ 
tions  Group,  P.O.  Box  1 4,  Union  Lake, 
Ml  48387.  Fax  (248)  360-6678. 


SEEKING  ENERGETIC  and  dynamic 
individual  to  lead  this  50,000  AM 
newspaper.  Responsible  for  developing 
sales  staff  through  creative  business 
initiatives,  motivation  and  training 
techniques,  and  creation  of  new  prod¬ 
ucts  and  services.  Contact  David 
Mercier,  director,  Abilene  Reporter- 
News,  P.O.  Box  30,  Abilene,  TX 
79604.  mercierd@abinews.com 
Fax:  (915)  670-5250 

ART/GRAPHICS 

DAILY  SOUTHTOWN  seeks  energetic, 
hard  working  artist  who  can  create 
graphics  ad  design  pages.  Must  know 
QuarkXPress,  Photoshop,  Freehand, 
Illustrator.  Send  resume,  references 
and  samples  to  Denise  Friant,  graphics 
editor,  6901  W.  159th  Street,  Tinley 
Park,  IL  60477.  (708)  633-6780. 

CIRCULATION 

ASSISTANT  CIRCULATION  DIREaOR 

Leading  Zone  1  daily  and  Sunday 
newspaper  is  looking  for  an  aggres¬ 
sive,  goal-oriented  leader  with  ex¬ 
ceptional  analytical  and  managerial 
skills  to  manage  the  home  delivery  and 
single  copy  divisions  of  our  busy 
circulation  department.  This  is  an 
excellent  opportunity  for  a  progressive, 
detail-oriented  professional  with  prov¬ 
en  circulation  success. 

We  offer  a  competitive  salary,  incen¬ 
tive  and  benefits  package  with 
unlimited  growth  potential.  Interested 
candidates  with  5+  years  of  circulation 
management  experience  should  submit 
a  resume  with  cover  letter  and  salary 
requirements  to  Box  08538,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  DIREQOR 

The  Oakland  Press  is  seeking  appli¬ 
cants  for  this  key  position  in  a  highly 
affluent  and  rapidly  growing  suburban 
community  of  Detroit,  Michigan. 

Candidates  should  have  a  proven  track 
record  of  growing  circulation  in  com¬ 
petitive  markets.  The  Oakland  Press  is 
located  in  Oakland  County  and  com¬ 
petes  heavily  with  major  metro  dailies 
and  many  suburban  weeklies.  The 
number  one  priority  is  to  grow  the 
circulation  within  this  county. 

You'll  join  a  team  of  seasoned  circula¬ 
tion  managers  that  is  customer  service 
driven  and  focused.  We  seek  an  indi¬ 
vidual  who  has  demonstrated  a 
participative  management  style  who 
encourages  decision  making  from  the 
bottom  up. 

We  offer  a  very  competitive  salary  and 
benefits  package.  Applicants  should 
send  their  resume  to  Ron  Wood, 
director  of  operations.  The  Oakland 
Press,  P.O.  Box  436009,  Pontiac,  Ml 
48343. 

CIRCULATION  MANAGER 

A  group  of  growing  community 
weeklies  in  the  Denver  metro  area 
seeks  an  experienced  circulation  man¬ 
ager.  The  qualified  candidate  must 
have  demonstrated  his  or  her  ability  to 
build  paid  circulation  in  a  competitive 
suburban  environment,  organize  and 
supervise  an  efficient  mailroom  and 
distribution  system,  and  participate  in 
overall  management  strategy  sessions. 
If  you  want  to  join  an  aggressive  man¬ 
agement  team,  grow  personally  and  pro¬ 
fessionally,  and  live  in  one  of  the  coun¬ 
tries  most  scenic  and  eclectic  environ¬ 
ments,  please  submit  your  resume  and 
salary  history  to: 

Jeffco  Publishing  Company,  Inc. 

1 000  1 0th  Street 
Golden,  CO  80401 
FAX:  (303)  279-7157 
E-mail:  Jeffcopub@aol.com 


CIRCULATION 


CIRCULATION  DIREQOR 

We  are  leaking  for  an  exceptional 
executive  that  is  up  to  the  challenge 
of  managing  all  aspects  of  circulation 
and  obtaining  growth  in  both  home 
delivery  and  single  copy  sales.  We  are 
an  approximately  20,000  seven-day 
morning  newspaper  located  in  New 
England.  Candidates  must  have  a  min¬ 
imum  af  5  years  management  experi¬ 
ence,  with  a  proven  record  of  increas¬ 
ing  net  paid  circulation,  marketing, 
organization  and  communication  skills 
in  newspaper  circulation.  We  offer 
a  competitive  salary  and  benefits 
package.  Send  resume  and  earnings 
history  to  Box  08532,  Editor  &  Pub¬ 
lisher. 


CIRCULATION 

HOME  DEUVERY  MANAGER 

The  Daily  Press,  Inc.,  a  100,000-t  daily 
in  Newport  News,  VA,  is  seeking  a 
professional  with  proven  leader^ip 
abilities  and  strong  interpersonal 
and  management  skilfs.  Prefer  college 
degree  or  equivalent  related  experi¬ 
ence,  at  least  5  years  newspaper  cir¬ 
culation  department  experience  and 
a  thorough  knowledge  of  newspaper 
operating  departments,  budgeting  and 
marketing.  Responsibilities  include  the 
day-to-day  operations  of  the  home 
delivery  division  as  well  as  preparation 
of  circulation  plans  and  recommenda¬ 
tion  of  organizational  structure  and 
staffing.  Will  maintain  extensive  con¬ 
tact  with  other  department  and  division 
managers,  contractors  and  customers. 
:  We  are  the  Hampton  Roads  subsidiary 
:  of  Tribune  Company,  recently  hanored 
i  by  Fortune  magazine  as  one  of  Amer- 
i  ica's  most  admired  companies.  We 
i  offer  a  competitive  salary  and  an 
i  excellent  benefits  package  which 
j  includes  ESOP,  401  (k)  and  stack 
j  purchase  plans.  Please  apply  with  a 
:  resume,  including  salary  requirements, 
: 

:  The  Daily  Press,  Inc. 

:  Attn:  Human  Resources 

:  7505  Warwick  Boulevard 

:  Newport  News,  VA  23607 

I  EOE 

I  FAX:  (757)  247-7884 

:  E-mail:  resume@dailypress.cam 


NEWSPAPER  RECRUITMENT 

1998  Recruitment  &  HR  Features  and  ^Special  Sections 


E(S’P  runs  monthly 
recruitment  features  and 
special  sections  highlighting  issues 
that  affect  Human  Resource  pro¬ 
fessionals  and  employees  at  news¬ 
papers. 

To  place  an  advertisement  in  any 
of  these  sections  call  the  E6fP 
Classified  Department 
(212)  675-4380.  Ext.  171  or  173. 


Issue  Dates  Space  Deadlines 

July  1 1  June  30 


*August  22 
September  19 
October  17 
November  21 
December  19 


June  30 
August  11 
September  8 
October  6 
November  10 
December  18 
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_ CIRCULATION _ 

CIRCULATION  MANAGEMENT 

We  are  often  consulted  by  client  news¬ 
papers  to  help  fill  key  management 
positions  in  circulation.  The  top  need  is 
for  people  with  solid  experience  in 
circulation  sales,  who  can  build  paid 
circulation  volume. 

If  you  might  be  interested  in  an  upcom¬ 
ing  opportunity,  please  send  resume, 
salary  needs  and  other  pertinent  data 
to  us.  Complete  confidentiality,  with  no 
resume  sent  to  a  newspaper  without 
your  prior  OK. 

We  currently  have  four  openings  for 
which  we  seek  specific  candidates  - 
the  Circulation  Managership  of  two 
10,000  dailies  in  the  midwest,  an 
1 1 ,000  daily  in  New  England,  and  a 
smaller  daily  in  narthern  California. 

Ron  Anderson,  Anderson,  Randles  & 
Associates,  P.O.  Box  300,  Pittsford, 
NY  14534.  Fax;  {716)  248-9551. 


_ CIRCULATION _ 

NIE  ACCOUNT  REPRESENTATIVE 

Established  Newspaper  in  Education 
program  needs  energetic  represen¬ 
tative  to  expand  sponsorship  base  and 
provide  full-time  attention  to  pursuing 
corporate  and  educational  funds  (grants, 
etc.)  for  cooperative  promotional  efforts. 
Position  is  primarily  outside  sales.  Will 
report  to  and  assist  the  NIE  manager  as 
needed. 

College  degree  preferred.  Sales  expe¬ 
rience  required.  Teaching  or  educa¬ 
tional  administration  experience  helpful. 
Generous  base  salary  and  transpor¬ 
tation  allowance.  Commission  and  bonus 
available. 

Please  respond  with  resume  and  cover 
letter  to: 

Mobile  Register 
Attn:  NIE  Manager 
P.O.  Box  2488 
Mobile,  AL  36652-2488 


The  Bucks  County  Courier  Times  is  seek¬ 
ing  an  aggressive,  knowledgeable 
manager  to  run  our  circulation  sales 
programs.  We  need  energy  and 
creativity.  Must  have  first  hand  experi¬ 
ence  with  phones,  ciew,  single  copy, 
NIE,  direct  mail,  carrier  promotions 
and  more.  Competitive  market. 
Forward  resume  and  letter  to; 

George  W.  Stevenson 
Circulation  Director 
Bucks  County  Courier  Times 
8400  Route  1 3 
Levittown,  PA  1 9057 
Fax:  (215)  269-3305 

SINGLE  COPY  SALES  MANAGER 
Bright,  aggressive,  street  savvy,  self¬ 
starter  wanted  for  group  of  community 
weeklies  located  on  east  coast  in  com¬ 
petitive  upscale  market.  Must  be  goal 
oriented  and  sales  minded  with  proven 
track  record  of  growing  circulation. 
Must  possess  vending  machine  knowl¬ 
edge,  ABC  rules  awareness,  PC  liter¬ 
acy,  knowledge  of  GEAC/Collier 
Jackson  circulation  system,  and  think 
retail.  If  you  are  not  afraid  of  unconven¬ 
tional  thinking  and  would  like  to  work 
for  a  top  notch  circulation  team,  send 
your  resume  and  salary  history  to  The 
Princeton  Packet  Inc.  (EP),  P.O.  Box 
350,  Princeton,  NJ  08542,  AHN; 
Human  Resources  or  fax  to 
(609)  921-8648 

EDITORIAL 

A  MID-SIZED  daily  and  Sunday  news¬ 
paper  in  Zone  5  needs  an  ^itorial 
page  editor.  We're  looking  for  an 
experienced  journalist  and  pithy  writer. 
We  want  someone  who  understands 
and  defends  the  public's  right  to  know, 
zings  public  officials  when  they 
deserve  It  and  cuts  through  hooey.  If 
you  can  do  it  all  and  do  it  seven  days 
a  week,  send  us  a  resume  and  clips. 
Reply  to  Box  08544,  Editor  &  Pub¬ 
lisher. 

ASSIGNMENT  EDITOR 

We're  looking  for  someone  who  can 
seek  out  interesting  stories  and  work 
with  a  talented  group  of  reporters  for  a 
30,000  circulation,  seven-day  daily. 
Ideal  candidate  will  have  experience 
with  business  writing.  Five  years  writ¬ 
ing  experience  required.  Send  clips, 
cover  letter  by  June  25  to  Box  08541, 
Editor  &  Publisher. 

ASSISTANT  NEWS  EDITOR 
The  Daily  Herald,  a  140,000- 
circulation  daily  serving  suburban  Chi¬ 
cago,  seeks  an  assistant  news  editor  to 
help  supervise  production  on  17- 
person  night  news  desk.  We  seek 
someone  with  at  least  five  years  news¬ 
paper  experience,  preferably  in  a  copy 
editing  or  page  design  role. 
Supervisory  experience  preferred. 
Strong  news  judgment,  organization 
skills,  knowledge  of  electronic  pub¬ 
lishing  and  ability  to  produce  nigh 
quality  work  under  deadline  pressure 
required.  Candidate  will  work  closely 
with  the  news  editor  in  managing  page 
flow  and  will  replace  same  during 
absences  and  an  some  weekend  shifts. 
To  apply,  send  resume,  wark  exam¬ 
ples,  and  salary  history  to  Diane 
Muchow,  Human  Resources,  Daily 
Herald,  P.O.  Box  280,  Arlington 
Heighh,  IL  60006. 


Work  in  a  fun,  fast-paced  environment 
on  the  Gulf  Coast  of  Florida.  This 
award-winning  Knight  Ridder  newspa¬ 
per  affers  you  a  chance  to  grow  in  a 
competitive  market.  We  are  seeking 
someone  with  strong  design  and  copy 
editing  skills.  Supervisory  skills  a  plus. 
Minimum  of  three  years  of  daily  news¬ 
paper  desk  experience.  Send  resume, 
references,  samples  af  designs  and 
headlines  to  Larry  Leech  II,  news  editor, 
Bradenton  Herald,  102  Manatee  Ave¬ 
nue,  W.,  Bradenton,  FL  34205. 

Deadline:  June  30 

ASSISTANT  PHOTO  EDITOR  -  We  are 
a  locally  owned,  daily  morning  news¬ 
paper  reaching  1 6  counties  and  more 
than  250  communities  in  Eastern  Iowa 
seeking  motivated  editor.  Successful 
candidate  will  h-come  an  integral  port 
of  the  department  on  our  72,()00  daily 
(85,000  Sunday)  award-winning  ten- 
person  staff.  Coordinate  coverage  for 
news,  feature  and  sports  events,  plus 
coordinate  and  provide  technical  and 
production  expertise  with  other 
departments.  Prepare  photos  for  final 
output  to  prepress  system  utilizing 
digital  darkroom.  Lay  out  pictures  and 
approve  layouts  of  pages.  High  degree 
of  proficiency  in  Photoshop  and  QuarkX¬ 
Press  required.  Competitive  salary  and 
benefits.  Send  resume,  letter  of  interest, 
slide  portfolio  and  salary  requirements 
to  Trish  Thoms,  ’’’he  Gazette,  P.O.  Box 
511,  Cedar  Rapids,  lA  52406.  EOE 

ASSISTANT  SPORTS  EDITOR 

The  Daily  News  of  Los  Angeles  seeks 
an  assistant  sports  editor  —  with  a  flair 
for  design  —  to  oversee  its  1 1  layout 
and  copy  editors.  This  key  editor  will 
help  map  out  the  daily  section,  work 
with  graphics  to  produce  centerpieces 
and  be  able  to  lay  out  the  section  as 
needed.  Supervisory,  layout  and 
pagination  experience  needed.  The 
200,000-circulation  Daily  News  is  the 
lead  newspaper  in  a  five-paper  group 
in  L.A.  In  addition  to  covering  all  the 
pro  teams,  it  also  covers  UCLA,  USC, 
Cal  State  Northridge  and  more  than 
50  high  schools.  Letter,  resume  and 
work  samples  to  Doug  Jacobs,  execu¬ 
tive  sports  editor.  The  Daily  News,  P.O. 
Box  4200,  Woodland  Hills,  CA  91365- 
4200. 

ASSISTANT  SPORTS 

BUSINESS  EDITOR 

Nationally  respected  sports  business 
publication  seeks  Assistant  Editor 
responsible  for  newsgathering,  writing, 
production  and  editing.  Job  based  in 
Charlotte,  NC.  AE  will  monitor  and 
analyze  sports  business  news  in  over 
100  markets  each  morning  and  be 
responsible  for  originating  new  story 
ideas,  along  with  managing  editorial 
staff  of  up  to  ten  writers.  Applicants 
should  have  excellent  knowledge  of  the 
sports  industry;  strong  writing  skills; 
ability  to  work  at  a  fast  pace  under  a 
strict  deadline;  strong  communication 
skills;  creativity  and  computer  profi¬ 
ciency.  Please  send  resume/ writing 
samples  and  salary  requirements  to 
Abraham  Madkour  to: 

thedaily@sportsbizdaily.com 
Or  send  resume  to: 

Abraham  AAodkour 
The  Sports  Business  Daily 

1 2  South  Main  Street,  Suite  401 
South  Norwalk,  CT  06854 


TAKE  ADVANTAGE  OF  THE 
E&P/FPP  CLASSIFIED 
AD  COMBO  OFFER! 


Here’s  your  opportunity  to  reach  CEOs,  pub¬ 
lishers,  managers  and  decision  makers  in 
the  specialty  and  free  paper  industries.  Just 
tell  us  to  run  your  E&P  classified  ad  in  the 
next  issue  of  FPP.  It’s  the  only  magazine 
exclusively  serving  this  fast  growing  industry. 
It’s  that  simple! 

For  Rate  Information  Contact: 

Matt  Wilcox, 

Classified  Sales  Representative 
Tel:  (21 2)  675-4380  ext.  173 
E-mail:  mattw@mediainfo.com 
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HELP  WANTED 


ASSISTANT  SPORTS  EDITOR 
Vermont's  largest  newspaper.  The  Burl¬ 
ington  Free  Press  (AM,  51,000  daily, 
63,000  Sunday),  seeks  an  assistant 
sports  editor  with  strong  design  and 
pagination  skills  to  join  six-person 
sports  staff  in  a  lively  outdoors  oriented 
community.  Send  resume  and  clips  to 
Candace  Page,  managing  editor.  The 
Burlington  Free  Press,  P.O.  Box  10, 
Burlington,  VT  05401  -0010. 


ASSISTANT  SPORTS  EDITOR  -  If  you  i 
like  sports,  we'll  give  you  all  you  want. 
The  Tribune-Democrat  in  Johnstown, 
PA  (49,000  daily  -  53,000  Sunday)  is 
looking  for  an  Assistant  Sports  Editor 
who  can  handle  the  full  schedules 
of  32  high  schools,  and  player- 
development  franchises  in  professional 
hockey  and  baseball.  We're  in  Pitts¬ 
burgh  Steeler,  Penguin  and  Pirate 
country  between  Pitt  and  Penn  State. 
This  is  a  management  position  that 
involves  copy  editing,  design,  schedul¬ 
ing,  coverage  and  yes,  you'll  write  a 
column.  If  you're  ready  to  step  up, 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 

bureau  chief 

Experienced  leader,  editor,  writer 
needed  (due  to  promotion)  for  fastest- 
growing  community  in  our  35,000- 
circulation  coastal  market.  We  need  a 
mentor  with  a  great  attitude.  Reply  with 
6-10  clips  and  your  ideas  on  news  cov¬ 
erage  to  Larry  Reisman,  editor,  The 
Press  Journal,  P.O.  Box  1 268,  Vero 
Beach,  FL  32968. 


BUSINESS  JOURNALIST  wanted  for 
Wall  Street  research  associate  job  in 
Boston.  Ideal  candidate  works  on 
metro  business  desk  and  wants  to  join 
the  corporate  ranks.  We're  looking  for 
high  intelligence,  analytical  curiosity, 
strong  interviewing  and  writing  skills, 
interest  in  technology,  bachelor's  degree 
and  a  burning  desire  to  learn.  Spread¬ 
sheet,  financial  analysis,  accounting 
background  a  plus.  Hard  work,  excellent 
compensation  and  a  shot  at  the  brass  ring 
if  you  excel. 

E-mail  resume  and  5  best  clips  to: 
tudor#med  iaone .  net 


BUSINESS  REPORTER  -  There's  an 
immediate  staff  opening  with  the 
award-winning  business  section  of 
New  York's  top  Capital  Region  news¬ 
paper.  The  basic  candidates  will  have 
the  range  to  cover  a  bit  of  everything 
from  economic  development  to 
personal  finance.  The  best  candidates 
will  have  an  interest  in,  and  knowledge 
of,  datobases,  and  be  able  to  write 
intelligently  on  technology  and  a  local 
software  industry.  We're  a  100,000/ 
1 50,000  publication  in  a  highly- 
competitive  state  capital  market,  heavy 
with  colleges  and  medical  facilities. 
Send  cover  letters,  resume  and  pub¬ 
lished  samples  to  Alan  Abbey,  execu¬ 
tive  business  editor.  Times  Union,  Box 
15000,  Albany,  NY  1221 2. 


BUSINESS  REPORTER 

The  Quad-City  Times,  a  division  of  Lee 
Enterprises,  is  seeking  a  Business 
Reporter.  We  are  a  mid-sized  daily 
newspaper  located  along  the  Missi¬ 
ssippi  River  in  eastern  Iowa.  We 
are  looking  for  someone  who  can  spot 
trends,  develop  business  sources  from 
the  shop  floor  to  the  CEO  of  the  For¬ 
tune  500  companies  in  the  region  and 
can  write  a  business  story  as  well  as 
any  great  story  teller.  We're  a  news¬ 
paper  looking  for  new  ventures  in  the 
business  area,  and  we  want  to  hire  the 
best.  Send  your  resume  to: 

Quad-City  Times 
Human  Resources  Department 
Attn:  Cheri  Bustos 
500  E.  3rd  Street 
Davenport,  lA  5280 1 
EOE 


BUSINESS  REPORTERS 

Globally  respected  newsletter  publisher 
in  the  energy  industry  seeks  creative 
and  energetic  Business  Reporters  to 
work  in  Houston  office.  This  is  an  excit¬ 
ing  opportunity  to  get  out  of  the  local 
scene  and  write  about  world  politics, 
finance  and  trade.  Our  high  cost 
journals  span  the  global  markets  for  oil 
and  gas,  including  Latin  America, 
Europe,  FSU,  and  Asia.  Our  coverage 
is  investigative  and  intelligent  and  our 
company  is  fast-paced  and  growing. 
Positions  open  for  journalists  to  work 
with  global  team  of  over  50  bright  and 
highly  skilled  financial  journalists. 
Some  travel  in  North/South  America 
i  possible.  Spanish  or  Portuguese  skills  o 
■  plus  but  not  required.  Need  2  or  more 
years  experience  in  business  news. 
Great  fully-paid  benefits.  Send  resume, 
writing  clips,  cover  letter  to  Petroleum 
Argus,  4801  Woodway,  Suite  270W, 
Houston,  TX  77056.  Fax:  (71 3)  622- 
2991. 


BUSINESS  REPORTER 

Want  to  cover  L.A.?  The  award¬ 
winning  Los  Angeles  Business  Journal 
seeks  a  hard-charging  and  enthusiastic 
reporter  to  cover  the  nation's  most 
dynamic  business  city.  Applicants 
:  should  have  1-3  years  of  experience, 
;  business  journalism  a  plus.  Please  send 
:  resume/clips  to  Mark  Lacter,  editor, 
:  Los  Angeles  Business  Journal,  5700 
;  Wilshire  Blvd.,  Suite  170,  Los  Angeles, 
I  CA  90036. 

i  BUSINESS  REPORTER 

;  The  Houston  Chronicle  is  seeking  a 
:  general  assignment  business  reporter 
i  with  an  emphasis  on  small  business  cov- 
;  erage.  Candidates  should  hove  at  least 
■  two  years  reporting  experience  and  a 
:  strong  interest  in  business  issues.  Send 
:  resume  and  clips  to  Scott  Clark,  busi- 
:  ness  editor,  Houston  Chronicle,  801 
;  Texas  Avenue,  Houston,  TX  77002. 

:  E-mail  questions  about  the  position  to 
:  scott.clark@chron.com 


BUSINESS/SCIENCE  WRITER 
As  a  premiere  Internet  and  technology 
firm,  Starwave  has  some  of  the 
brightest  professionals  working  on 
everything  from  ABCNEWS.com  to 
ESPN  SportsZone.  We  are  looking  for 
writers  to  research,  write  and  produce 
stories  for  the  Science  &  Business  sec¬ 
tions  of  ABCNEWS.com.  Must  have  3- 
5  years  journalism  experience  writing 
either  science  or  business  news.  Online 
experience  a  plus.  Resume/Samples: 
Starwave,  13810  SE  Eastgate  Way, 
Bellevue,  WA  98005,  Fax:  (425)  957- 
2009.  hr@starwave.com 

WWW.  sta  rwave .  com 

CAN  YOU  DIG  up  the  facts  and  turn 
them  into  stories  (not  just  copy)  that  tell 
readers  what  they  need  to  know?  If  you 
can,  you're  the  reporter  we  want.  If 
you  can't,  keep  your  clips.  The  Citizen, 
an  award-winning  1 6,000  daily  with  a 
strong  writing  and  investigative  history, 
seeks  reporters  who  want  to  create 
high-quality  community  journalism. 
Experience  preferred,  but  outstanding 
recent  graduates  encouraged  to  apply. 
Send  resume,  clips  and  10  local  story 
ideas  to  Alan  Vaughn,  city  editor.  The 
Citizen,  25  Dill  Street,  Auburn,  NY 
13021. 


The  Pekin  Daily  Times,  an  award¬ 
winning  1 5,000  six-day  PM  daily  in 
Zone  5  near  Peoria,  IL,  is  seeking  a 
highly-motivated  city  editor  to  manage 
our  newsroom  staff  and  freelance  cor¬ 
respondents.  The  ideal  candidate  will 
have  superior  editing,  headline  writing 
and  management  skills.  QuarkXPress 
experience  and  strong  design  and 
layout  skills  are  preferred,  but  not 
required.  An  interest  in  learning  Web 
publishing  is  a  plus.  Competitive  pay 
and  benefits,  first  shift  work.  Send  a 
cover  letter,  resume,  editing  and  writ¬ 
ing  samples  to  Editor  Joel  Steinfeldt, 
Daily  Times,  20  S.  Fourth  Street,  Pekin, 
IL61554. 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 

!  COPY  EDITOR  for  23,000  daily  on 
:  Northern  California  coast.  Resume, 
i  salary  history,  clips  to  Henry  Acevedo, 
;  news  editor,  Times-Standard,  P.O.  Box 
:  3580,  Eureka,  CA  95501 . 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


COPYEDITOR/DESIGNER 
(ENTRY  LEVEL) 

The  Charlotte  Sun  Herald  (Florida)  is 
looking  for  copy  editors/designers  and 
sports  copy  editors. 

We  are  looking  for  people  who: 

•like  competition  and  have  the  will  to 
win 

•can't  stand  errors 
•are  quick 

•have  an  eye  for  design,  focusing  on 
precision  as  much  as  pizzazz 
•want  to  work  with  the  latest  design 
and  pagination  programs,  and 
•are  never  satisfied  with  the  status  quo 
Responsibilities  include  design  and  edit¬ 
ing  of  pages  for  the  Charlotte,  Engle¬ 
wood  and  DeSoto  editions  of  the  Sun 
Herald.  QuarkXPress  knowledge  a 
plus.  Position  is  available  immediately. 
The  Charlotte  Sun  Herald  is  a  drug-free 
workplace.  If  this  sounds  like  you, 
send  resume  and  some  examples  to 
Charlotte  Sun  Herald,  attn:  Michael 
Parsons,  P.O.  Box  2390,  Port  Charlotte, 
FL  33949. 

COPY  EDITOR/DESIGNERS 
The  Daytona  Beach  News-Journal, 
95,000  daily  -  1 1 5,000  Sunday,  seeks 
creative  copy  editor/page  designers  to 
join  our  regional  and  news  desk  teams. 
Our  designers  paginate  90%  of  the 
paper  using  the  Harris  Newsmaker 
pagination  system.  Best  candidates  will 
have  Word  and  people  skills,  as  well 
as  design  skills.  We  are  an  indepen¬ 
dent,  family-owned  newspaper  with  a 
proud  tradition.  We  offer  competitive 
salary  and  benefits  in  one  of  the  most 
beautiful  areas  anywhere.  Send  cover 
letter  with  resume  and  samples  to  Don 
Lindley,  managing  editor/news.  The 
News-Journal,  P.O.  Box  2831,  Daytona 
Beach,  FL  321 20-2831 . 

COPY  EDITOR:  Needs  an  eye  for 
clarity,  a  flair  for  headlines.  Design, 
web  skills  a  plus.  Contact  Don  Kausler 
Jr.,  assistant  managing  editor,  Birm¬ 
ingham  Post-Herald,  P.O.  Box  2553, 
Birmingham,  AL  35202. 

COPYEDITOR 

Looking  for  an  enthusiastic,  hard¬ 
working  journalist  who  loves  words 
and  understands  design.  Knowledge  of 
business  coverage  a  plus.  If  you  like 
the  challenge  of  working  in  a  com¬ 
petitive  market  and  the  opportunity  to 
grow,  join  our  expanding  copy  desk. 
Send  resume,  references,  sample  of 
designs  and  headlines  to  Larry  Leech  II, 
news  editor,  Bradenton  Herald,  102 
Manatee  Avenue  West,  Bradenton,  FL 
34205.  Deadline:  June  30. 

COPY  EDITORS,  REPORTERS 
Award-winning  Midwest  daily,  150/ 
200K,  seeks  copy  desk  applicants. 
Requires  pagination  skill,  experience 
on  copy  desk  in  50K  market  or  larger. 
Also  seeking  experienced  reporters 
capable  of  project  or  team  reporting, 
with  enterprise  clips  to  prove  it.  We 
offer  a  great  city,  strong  news  team, 
some  of  the  best  pay/benefits.  1  -page 
cover  letter,  resume,  and  3  design  or 
writing  samples  to  Box  08536,  Editor 
&  Publisher. 
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HELP  WANTED 


EDITORIAL 


COPYEDITORS 


EDITORIAL 


The  Durango  Herald,  a  9,000- 
circulation  AM  judged  repeatedly 
the  best  small  daily  in  Colorado,  has 
two  openings  for  copy  editors/page 
designers.  Requirements  include 
mastery  of  the  basics  -  grammar,  spell¬ 
ing,  style  and  accuracy;  knowledge  of 
news-story  structure;  ability  to  pay 
attention  to  details;  understanding 
of  libel  and  privacy;  the  ability  to 
write  crisp,  creative  headlines;  solid 
understanding  of  news  and  feature 
presentation;  and  QuarkXPress  pagina¬ 
tion  experience.  One  position  also 
involves  some  reporting.  Competitive 
salary  and  benefits,  friendly  workplace, 
spectacular  mountains,  prosperous 
tourism/college  town  with  strong  cultural 
life.  See  www.durangoherald.com 
Send  cover  letter,  editing  and  design 
samples  and  references  to  David 
Stoats,  managing  editor,  Durango 
Herald,  P.O.  Drawer  A,  Durango,  CO 
81301. 


COPYEDITOR 

The  New  Haven  Register,  an  aggres¬ 
sive  and  colorful  100,000  AM 
paper  in  Yale's  hometown,  seeks  an 
experienced  copy  editor  for  central 
news  desk.  Ideal  candidate  is  a  strong 
wordsmith,  able  to  produce  snappy 
headlines  on  deadline.  Good  salary 
and  benefits.  Letter,  resume,  work  sam¬ 
ples  to  Ray  Hoye,  news  editor.  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1 . 


COPY/DESIGN  EDITORS 

The  Arkansas  Democrat-Gazette  has 
openings  for  editors  on  its  copy  and 
design  desks.  Qualified  applicants 
must  have  at  least  two  years  of  news¬ 
paper  editing  and  headline  writing 
experience  or  newspaper  design  expe¬ 
rience,  must  know  Associated  Press 
style  and  grammar.  Competitive  salary 
based  on  experience.  Send  resume 
and  samples  of  headlines  and  design 
to  Sandra  Tyler,  news  editor,  Arkansas 
Democrat-Gazette,  P.O.  Box  2221 ,  Lit¬ 
tle  Rock,  AR  72203-2221. 


DIREaOR  OF  PHOTOGRAPHY 
The  Patriot-News,  a  100,000-circulation 
daily  in  the  capital  of  Pennsylvania, 
is  looking  for  a  person  to  lead  its  photo 
staff. 

We  want  someone  with  a  passion  for 
photojournalism  and  for  local  news 
who  can  work  with  our  staff  to  plan  cov¬ 
erage  and  help  an  award-winning 
department  get  even  better.  The  perfect 
candidate  is  creative,  disciplined, 
technologically  savvy  and  with  some 
previous  management  experience. 

Candidates  should  send  resume  and 
portfolio  to  Managing  Editor  Tom 
Baden,  The  Patriot-News,  P.O.  Box 
2265,  Harrisburg,  PA  17105. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 


EDITOR  WANTED  for  the  Toos  News, 
a  10,000  paid  circulation  weekly,  in 
Taos,  NM,  a  scenic,  multi-cultural  ski 
town.  Edit  the  weekly  paper,  special 
sections,  and  supervise  a  staff  of  1 0. 
Reply  in  writing  to  The  Publisher,  P.O. 
Box  U,  Taos,  NM  87571 .  No  calls. 

E-mail;  taosnews@newmex.com 

EDITORIAL  CONTENT  MANAGER 
ONUNE  SERVICES 

Experienced  journalist  with  web  pub¬ 
lishing  experience,  is  familiar  with  web 
site  architecture,  graphic  design  and 
interactive  software,  to  manage  and 
help  produce  quality  editorial  content 
for  our  new  media  products.  Knowl¬ 
edge  of  Northwest  Indiana  and  South 
Suburban  Chicago  markets  a  plus. 
Send  all  resumes  to  Human  Resource 
Director,  The  Times,  601  45th  Avenue, 
Munster,  IN  46321 . 

We  are  an  equal  opportunity  employ¬ 
er.  We  do  not  discriminate  on  the 
basis  of  race,  religion,  color,  sex,  age, 
national  origin,  citizenship,  disability 
or  any  protected  category. 


EDITOR 

Immediate  opening  for  full-time, 
hands-on  editor  ready  to  run  24,000- 
ciculation  community  weekly  as  well  as 
edit  and  lay  out  pages  for  our  1 2,000 
daily  in  upstate  New  York.  Strong  skills 
as  editor,  page  designer  and  super¬ 
visor  a  must.  Send  resume,  samples  of 
relevant  work,  reference  and  salary 
requirements  to  Managing  Editor 
Barbara  Lombardo,  The  Saratogian, 
20  Lake  Avenue,  Saratoga  Springs,  NY 
12866. 


New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  are  immediate  open¬ 
ings  for  a  managing  editor  in  Denver 
and  an  associate  editor  in  Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help 
staffers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 17 
No  phone  calls,  please 


:  EDITORS  SOUGHT.  Top  news  posts 
j  open  at  small  PA  daily,  upstate  NY 
:  weekly  Nuts  &  Bolts  are  expected.  We 
:  need  sizzle  with  the  steak.  Great  step 
:  up  if  you  want  the  helm.  Pagination 
;  skills  a  plus.  Gumption,  backbone  and 
:  desire  to  lead  more  critical.  Contact 
I  Regional  Manager  Kelly  Luvison, 
i  Liberty  Group  Publishing,  85  Canisteo 
:  Street,  Homell,  NY  1 4843. 


EXCEPTIONAL  COPY  EDITOR 
Position  open  on  paginated  news  desk 
of  one  of  state's  best  community 
dailies.  Editing,  headline,  design  skills. 


Experienced  applicant  may  start  as 
assistant  news  editor;  less-experienced 
would  start  as  copy  editor.  Shifts 
include  nights,  weekends.  Send  letter, 
tearsheets,  references  to  Maureen  Fis- 
solo.  Daily  Republic,  P.O.  Box  47, 
Fairfield,  CA  94533. 

FEATURES  EDITOR 

The  Times  of  Northwest  Indiana,  a 
90,000  daily  in  the  heart  of  the 
Calumet  Region,  is  seeking  an 
imaginative  person  to  lead  our  award¬ 
winning  Features  Department.  The 
ideal  candidate  knows  good  stories 
and  is  a  keen  observer  of  life.  You  also 
are  well-organized,  driven,  energetic 
and  (hopefully)  inspirational,  putting 
readers  and  their  interests  first.  For  the 
last  three  years,  our  Lifestyles  section 
has  been  judged  the  best  among  the 
largest  dailies  in  Indiana.  Send  work 
examples  and  salary  requirements  to 
Matt  Mansfield,  deputy  managing 
editor.  The  Times,  601  45th  Avenue, 
Munster,  IN  46321 .  E-mail: 

mattm@howpubs.com 

FEATURES  EDITOR:  Vermont's  largest 
newspaper.  The  Burlington  Free  Press 
(AM,  51,000  daily,  63,000  Sunday), 
seeks  an  editor  for  our  seven-day  Liv¬ 
ing  section,  plus  weekly  Home  and 
Weekend  sections.  We're  looking  for 
someone  with  vision,  strong  editing 
and  people  skills.  Join  a  seven-person 
features  staff  in  our  lakeside  city  with  a 
thriving  arts  community.  Send  resume 
and  clips  to  Candace  Page,  managing 
editor.  The  Burlington  Free  Press,  P.O. 
Box  1 0,  Burlington,  VT  05401  -0010. 


FREELANCE  WRITERS  WANTED  for  a 
rapidly  growing  Boston  based  business 
writing  consulting  company.  Fax 
resume  and  cover  letter  to  Maria 
Richter,  (61 7)  338-8954. 


GOOD  STARTING  JOB  for  a  flexible 
person.  Reporter/Photographer  for 
general  assignment,  including  sports, 
for  two  weekly  newspapers.  40-hr 
week.  Competitive  pay,  401  (k),  health 
plan.  Send  resume,  3  stories,  3 
pictures  to  Don  Flood,  Dover  Post,  P.O. 
Box  664,  Dover,  DE  1 9W3. 


GENERAL  ASSIGNMENT  REPORTER, 
Northern  Wyoming  Daily  News, 
Worland,  Wyoming.  Primary  beats 
include  city,  county,  school  systems 
and  law  enfarcement,  including  courts. 
Feature  writing  skills  and  photography 
a  definite  plus.  The  ideal  candidate  will 
possess  an  understanding  and  appre¬ 
ciation  of  the  Western  Lifestyle 
coupled  with  clear,  concise  writing 
style.  If  you  are  interested  in  working 
where  your  words  will  impact  the  com¬ 
munity  while  developing  your  talents 
on  a  progressive  newspaper,  contact 
Don  Hall,  managing  editor.  Northern 
Wyoming  Daily  News,  P.O.  Box  508, 
Worland,  WY  82401.  Include  your 
resume,  clips  and  salary  history. 

C30LFWEEK,  America's  Golf  Newspa¬ 
per,  seeks  aggressive  business  reporter 
to  help  with  our  coverage  of  the  golf 
industry.  Must  be  familiar  with  retail¬ 
ing,  manufacturing  and  marketing; 
relish  the  challenge  af  scrutinizing  a 
worldwide  industry  that's  been  largely 
ignored  by  the  business  press.  Mini¬ 
mum  5  years  experience  on  business 
beat  for  magazine  or  newspaper 
required;  knowledge  and  appreciation 
of  golf  preferred.  Fast-paced,  prog¬ 
ressive  work  environment  in  Orlando, 
FL;  competitive  solary  and  excellent 
benefits.  EOE.  Send  cover  letter,  resume 
and  clips  to  Dale  Gardner,  deputy 
editor/business,  Golfweek,  7657  Com¬ 
merce  Center  Drive,  Orlando,  FL  32819, 
or  E-mail  to 

strictbiz@aol.com 


COPYEDITOR 


USA  TODAY,  the  nation's  largest  newspaper,  is  looking  for  a  copy 
editor  nonpareil  to  join  the  News  copy  desk.  You  must  have  a  love 
of  language  and  a  mastery  of  style  and  grammar.  You  must  be  a 
demanding  editor  who  can  tackle  copy  aggressively,  as  needed. 
You  must  perform  well  on  deadline.  Layout  and  page  design 
experience  a  plus.  Required;  a  minimum  of  five  years  as  a 
copy  editor  on  a  daily  newspaper.  E-mail  resume  to 
jobs@usatoday.com  or  mail  to: 

USA  TODAY  Human  Resources 
1000  Wilson  Blvd.,(ATTN:  BAW) 

Arlington,  VA  22229 
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HELP  WANTED 


_ EDITORIAL _ 

JOURNALISM 

Copy  Desk/Layout  Editor:  Seeking 
individual  with  strong  page  design  and 
copy  skills.  Write  headlines,  edit  copy, 
lay  out  pages.  Ahernoon  to  midnight 
schedule.  Benefits  plus  ESOP  and 
401  (k).  Degree  in  journalism  or  related 
area,  three  years  of  experience  as  a 
copy  editor  on  a  daily  newspaper. 
Must  be  computer  literate.  The  Gazette 
is  a  daily  newspaper  in  Eastern  Iowa 
with  a  daily  circulation  of  70,000  serv¬ 
ing  250  communities.  Send  resume, 
salary  requirements  and  work  samples 
to  Ms.  Thoms,  The  Gazette,  P.O.  Box 
511,  Cedar  Rapids,  lA  52406.  EOE 

MAKE  A  DIFFERENCE  IMMEDIATELY 
The  Battle  Creek  Enquirer,  a  7-day 
Gannett  daily  in  southern  Michigan 
needs  a  city  editor  and  managing 
editor  to  help  round  out  its  newsroom 
team.  If  you're  a  strong  editor  who's 
not  afraid  of  change  and  knows  how 
to  lead,  this  may  be  the  place  for  you. 
Send  resume,  samples  by  July  1  to 
Mark  Land,  executive  editor.  The  Battle 
Creek  Enquirer,  155  W.  Van  Buren 
Street,  Battle  Creek,  Ml  4901 7. 


_ EDITORIAL _ 

MAGAZINE  PUBLISHER  is  looking  for 
reporters  with  editing  experience  who 
want  to  edit,  write  in-depth  inves¬ 
tigative  features  and  report  on  timely 
news  for  a  golf  business  magazine. 
Must  be  self  starter,  capable  of  dis¬ 
covering  stories,  editing  cleanly,  and 
looking  to  help  us  improve  our  news  cov¬ 
erage  and  feature  writing.  $30K-$40K 
depending  on  experience  plus  benefits. 
Send  resume  and  5  clips  to  Personnel 
E2,  National  Jurist  Publishing,  2035  N. 
Lincoln  Street,  Suite  205,  Arlington,  VA 
22207. 

MANAGING  EDITOR  WANTED  for 
monthly  music  magazine  with  world 
widedistribution.  Excellent  writing,  proof¬ 
ing  and  editing  skills  necessary.  Must 
be  able  to  coordinate  writers,  pro¬ 
duction  art  departments.  Knowledge  of 
blues  music  a  plus,  but  not  reauired. 
Offices  located  in  North  Central  West 
Virginia.  EOE.  Send  resume  and  sam¬ 
ples  of  writing  to  Blues  Revue,  Rt.  1, 
Box  75,  Salem,  V/V  26426  or  fax 
(304)  782-1993.  Phone  inquiries  accept¬ 
ed  (304)  782-1971 . 


iClassified 


It's  Your  People-to-People 
Meeting  Place 


Find  your  editor,  advertising 
manager,  artist,  sales  represen¬ 
tative,  circulation  manager,  pub¬ 
lic  relations  or  production  person 
with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists 
you  want  to  reach,  every  week... 
83,000  strong. 

Rate  information  is  at  the  end  of 
the  Classified  section.  To  increase 
accuracy  and  expedite  placement. 
Fax  your  ad  to  (212)  929-1259, 
e-mail  to  mattw@mediainfo.com, 
or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street, 

New  York,  NY  10011 


_ EDITORIAL _ 

MANAGING  EDITOR:  Vail  Daily 
(15,000  circ.)  needs  a  skilled 
wordsmith  to  manage  reporters,  plan 
coverage  and  assist  editor  with 
newsroom  management.  Send  cover  let¬ 
ter,  resume  and  editing  samples  to 
Matt  Fults,  editor,  P.O.  Box  sl,  Vail, 
CO  81 658.  Fox  (970)  949-7096. 


MANAGING  EDITOR  -  UFESTYLES 

Daily  newspaper  seeks  a  high-energy 
person  to  help  manage  newsroom. 
Strong  news  editing,  organizational 
skills  and  layout  skills  required.  News¬ 
paper  and  supervisory  experience 
essential.  Send  resume  to: 

Phil  VonHulle,  Editor 
The  Macomb  Daily 
P.O.  Box  707 

Mount  Clemens,  Ml  48046 

Fax:  (810)469-4512 

MANAGING  EDITOR 

The  Chapel  Hill  News  seeks  managing 
editor  to  direct  community  news  cov¬ 
erage  for  3-day/week,  21,000-circu¬ 
lation  free  newspaper  in  NC  col¬ 
lege  town.  Managing  editor  supervises 
news  staff  of  nine  and  reports  to 
editor/publisher.  Qualifications  include 
assigning  editor  experience,  layout 
and  design  ability,  strong  word  edit¬ 
ing,  some  editorial-writing.  Priorities 
are  community  news  orientation  and 
ability  to  work  well  with  people.  The 
News  is  a  McClotchy  newspaper.  Send 
resume,  references  to  Ted  Voden, 
editor  and  publisher.  The  Chapel  Hill 
News,  P.O.  Box  870,  Chapel  Hill,  NC 
27514. 


METROSOURCE 

A  division  of  Metro  Networks,  Inc., 
America's  fastest  growing  Radio,  News 
and  Information  provider  has  im¬ 
mediate  openings  available  for  ex¬ 
perienced  News  Writers,  Senior 
Producers,  and  Editors  to  work  in  our 
national  operations  center  in  Scotts¬ 
dale,  AZ.  Send  resume  to:  John  Acello, 
14605  N.  Airport  Drive,  Scottsdale, 
AZ  85260-2421. 

EOE 

Deadline  for  applications:  6/27/98 
MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Ft.  Lauderdale  and  Dallas. 
Strong  writing  skills  essential.  Job 
entails  planning/editing  music  section, 
hiring  freelance  reviewers,  and  writing 
a  local  music  column  as  well  as 
feature-length  pieces.  Send  cover  letter, 
resume  and  five  best  clips  to:  Christine 
Brennan,  P.O.  Box  5970,  Denver,  CO 
80217.  No  calls  or  E-mails,  please. 

MUSIC  NEWS  EDITOR  wanted  for  BO¬ 
SS  hours  a  week  of  contract  work  in 
San  Francisco  for  the  online  SonicNet 
Network.  SonicNet  Network  includes 
SonicNet  and  Addicted  To  Noise 
websites.  E-mail:  lisa@sonicnet.com  for 
more  information  or  requirements. 
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_ EDITORIAL _ 

NEWS  DESIGNERS 

Voted  Indiana's  Blue  Ribbon  Newspa¬ 
per  five  consecutive  years.  The  Times  of 
Northwest  Indiana  is  seeking  visual 
journalists  for  its  nightly  news  desk. 
Designer  candidates  should  have  a 
working  knowledge  of  QuarkXPress, 
the  ability  to  tell  stories  clearly  through 
aggressive  design,  o  basic  foundation 
of  copy  editing  skills  and  the  stamina 
to  succeed  in  a  hectic,  heavily  zoned 
news  environment.  Our  aggressive 
approach  to  design  and  visual  pre¬ 
sentation  has  earned  The  Times 
numerous  state,  notional  and  SND 
awards.  Send  resume  and  design  sam¬ 
ples  to  Paul  Mullaney,  deputy  manag¬ 
ing  editor/nights.  The  Times,  601  45th 
Avenue,  Munster,  IN  46321 .  E-mail: 
mullaney@howpubs.com 

NEED  A  CHANGE?  Do  you  possess 
strong  editing  skills?  An  assistant  news 
editor  is  needed  to  join  our  5-person 
copy  desk  team  Experience  with 
QuarkXPress  helpful  and  supervisory 
skills  a  plus.  We  offer  an  excellent 
benefits  package.  Apply  to  Human 
Resources,  Commercial-News,  17  W. 
North  Street,  Danville,  IL  61 832.  Com¬ 
mercial-News  promotes  a  drug-free 
workplace.  EOE 

NEWS  EDITOR/REPORTER 
sought  by  30,000  circulation  alterna¬ 
tive  newsweekly  in  South  Carolina's 
capital  city.  Send  resume,  clips  to  Amy 
Singmoster,  Free  Times,  P.O.  Box 
851 5,  Columbia,  SC  29202. 

NEWS  EDITOR 

The  Dubuque  (Iowa)  Telegraph  Herald 
is  currently  accepting  resumes  for  o 
full-time  News  Editor.  We  are  a  morn¬ 
ing  doily  paper  seeking  an  individual 
who  has  at  least  8  years  of  news  expe¬ 
rience;  with  at  least  3  years  copy  desk 
experience  and  4  years  as  a  news¬ 
room  manager.  Send  resume  to  Susie 
Wells,  employment/compensation  man¬ 
ager,  Telegraph  Herald,  a  division 
of  Woodward  Communications,  Inc., 
P.O.  Box  688,  Dubuque,  lA  52004- 
0688.  AA/EOE.  Women  and  minori¬ 
ties  are  encouraged  to  apply. 


NIGHT  EDITOR:  Be  No.  3  in  our 
talented  35-member  newsroom.  Oversee 
the  news  desk  and  oil  night  news 
operations  at  award-winning,  East  Texas 
newspaper  owned  by  Cox.  If  you  have 
5-10  years  desk  experience  and  1-2 
years  supervisory  experience,  we  need  to 
talk  to  you.  Write  to  Pete  Litterski, 
editor,  Longview  News-Journal,  P.O. 
Box  1792,  Longview,  TX  75606.  Fax: 
(903)  757-3742. 


PEOPLE  WHO  LOVE  PEOPLE  ... 

...  And  love  studying  and  writing  about 
them  -  are  Invited  to  apply  for  several 
new  positions,  either  staff  or  freelance, 
with  the  nation's  fastest-growing  and 
most  innovative  newspaper.  As  part  of 
an  elite  team  of  success  analysts,  you'll 
meet,  learn  from  and  profile  the  most 
successful  and  outstanding  people  in 
the  world.  Truly  a  rare  journalistic 
opportunity  for  superb  writers.  Fax 
resume  and  writing  samples  to  Wesley 
Mann,  editor.  Investor's  Business  Daily, 
(310)  577-7350. 
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PAGE  DESIGNER/ARTIST;  The  Patriot- 
News  has  an  immediate  opening  for  a 
page  designer/artist.  Join  a  team  of 
four  artists  who  design  and  illustrate 
feature  fronts,  create  maps  and  pre¬ 
pare  graphics.  We're  looking  for  a 
person  who  believes  that  clean,  lively, 
imaginative  page  designs  and  artwork 
are  as  essential  to  daily  journalism  as 
well-written,  provocative  stories.  The 
art  department  is  central  to  the  news¬ 
paper's  operation,  working  with 
reporters,  photographers  and  editors 
in  every  department.  The  successful 
applicant  will  be  proficient  in  QuarkX¬ 
Press,  Photoshop  and  either  Freehand 
or  Illustrator. 

Send  a  cover  letler,  resume,  clips  or 
portfolio  and  references  to: 

Jerry  Dubs 
Art  Director 
P.O.  Box  2265 
Harrisburg,  PA  1 7105 


REPORTER  -  The  Tribune-Democrat  in 
Johnstown,  PA,  (49,000  daily-AM, 
53,000  Sunday)  has  an  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  for  news  and  develop 
stories  on  a  daily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
is  not  essential. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  frieridly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 


EDfTORIAL 


REPORTER/WRITER 

Fast-paced  publisher  of  media  industry 
newsletters  seeks  talented,  bright 
reporter/writer.  To  be  considered,  you 
must  be  a  self-starter  who  is  highly 
organized,  detail-oriented  and  has  1  -2 
years  journalism  experience,  including 
interviewing  and  news  reporting/writ¬ 
ing.  We  offer  a  competitive  salary,  full 
benefits  including  401  (k),  a  pleasant 
work  environment  and  excellent  oppor¬ 
tunities  for  career  advancement.  Fax 
cover  letter,  resume  and  clips  to  (203) 
358-5827,  attn:  LK  or  send  to  Simba 
Information,  P.O.  Box  4234,  Stamford, 
CT  06907.  No  phone  calls,  please. 


PHOTO  EDITOR 

The  Columbian,  a  growing  family- 
owned,  56,000  daily  newspaper 
(66,000  Sunday)  in  Vancouver,  WA 
has  an  opening  for  a  motivated,  imagi¬ 
native  photo  editor  to  lead  its  award¬ 
winning  photography  staff.  Candidates 
should  have  a  strong  background  as  a 
photojournalist.  Management  and  de¬ 
sign  skills  are  a  plus.  The  Columbian 
offers  excellent  use  of  photography 
and  the  space  to  run  projects.  You  will 
be  one  of  four  newsroom  managers 
responsible  for  planning  daily  and 
advance  projects.  Competitive  pay  and 
great  benefits,  including  22  paid  days 
aff  annually  and  profit  sharing  401  (k) 
with  generous  match.  Send  resume  and 
cover  letter  to  The  Columbian,  Human 
Resources,  P.O.  Box  180,  Vancouver, 
WA  98666.  Fax  (360)  737-4005. 

E-mail  jobs@columbian.com  EOE 


_ EDITORIAL _ 

PUBUC  AFFAIRS  MANAGER 

Professional  educational  association  is 
seeking  a  hands-on  team  player  with  a 
background  in  pub  ic  relations  and 
writing  to  oversee  the  activities  of  the 
Public  Affairs  Office  while  sharing  in 
day-to-day  responsibilities.  Will  work 
with  Public  Affai  rs  and  Executive  teams 
to  plan  and  execute  aublicity  strategies 
and  publications.  Will  collaborate  in 
envisioning  effective  ways  of  com¬ 
municating  about  NCTE  to  key 
audiences  including  parents,  non¬ 
member  teachers,  and  policy  makers. 
Will  act  as  liaison  with  other  depart¬ 
ments  to  promote  a  positive  and  consis¬ 
tent  image  of  NCTE,  its  members,  and 
its  policies/positions.  Will  be  responsi¬ 
ble  for  building  positive  relationships 
with  key  members  of  national  media. 
Will  assist  in  writing  copy  for  NCTE 
V/eb  site.  Will  oversee  operations  of 
Annual  Convention  Newsroom  and 
coordinate  publicity  in  Convention 
cities.  Will  plan  and  execute  publicity 
for  approximately  25  books  and  7-10 
meetings  per  year.  Will  assist  in  writ¬ 
ing  public  affairs  materials.  Must  be 
able  to  juggle  a  variety  of  projects. 
Must  be  willing  to  travel.  Background 
in  education  preferable. 

PUBUC  AFFAIRS  ASSISTANT/ 
STAFF  WRITER 


REPORTERS  with  photo  skills  sought 
for  suburban  territories  at  New 
Hampshire's  largest  newspapers. 
Good  pay  for  contract  coverage  rang¬ 
ing  from  crime  to  features  to  politics 
(local,  state  and  Presidential).  Send 
resume,  references  and  clips  to  C. 
Perkins,  executive  editor,  Tne  Union 
Leader,  P.O.  Box  9555,  Manchester, 
NH03108. _ 

REPORTERS 

Our  35,0(X)-circulation  coastal  daily 
needs  news  junkies/team  players 
vdiose  crisp  daily  stories  will  be  comple¬ 
mented  by  dynamic  enterprise  pieces. 
City  and  general  assignment  beats 
open.  Two  years  experience  preferred. 
Reply  with  6-10  clips  to  Larry  Reisman, 
editor,  The  Press  Journal,  P.O.  Box 
1 268,  VeroBeoch,FL  32968. _ 

REPORTER 

We're  lcx>king  for  an  aggressive 
reporter  with  an  aversion  to  writing 
boring  copy.  Reporter  will  write  for  the 
Bonita  Banner,  a  30,000-circulation 
twice-weekly,  and  the  Naples  Daily 
News,  a  50,000-circulation  daily. 
We're  in  a  competitive  market  in  one 
of  the  country's  fastest-growing  areas, 
and  both  papers  are  consistently 
judged  amongst  the  state's  best  in  their 
circulation  classes.  Send  resume,  clips 
to  Todd  Pratt,  Bonita  Banner,  P.O.  Box 
40,  Bonita  Springs,  FL  341 33  or: 
t  j  pratt@naplesnews .  com 

EDITORIAL 


The  Houston  Chronicle  is  seeking  an 
experienced  business  reporter  with 
strong  knowledge  of  financial  and 
economic  issues.  Although  we  are  plan¬ 
ning  for  the  reporter  to  cover  airlines 
and  the  transportation  industry,  we  will 
consider  other  beats  if  a  candidate  has 
particular  strength  in  another  area. 
Houston  is  home  to  Continental  Air¬ 
lines,  a  major  hub  for  Southwest  Air¬ 
lines,  a  Union  Pacific  rail  center  and 
one  of  the  nation's  largest  ports.  Can¬ 
didates  should  have  at  least  five  years 
business  or  gavernment  reporting  ex¬ 
perience  and  clips  that  demonstrate 
strong  news  feature  writing  skills.  Send 
resume  and  clips  ta  Scott  Clark,  busi¬ 
ness  editor,  Houston  Chronicle,  801 
Texas  Avenue,  Houston,  TX  77002. 

E-mail  questions  about  the  position  to: 
scott.clarkQchron.com 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Anceles  and  Ft. 
Lauderdale.  We  publi^  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  ore  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brenrran 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


PHOTOGRAPHER:  Gannett  newspaper 
seeks  a  creative  photographer  who  can 
shoot  a  full  range  of  news,  features 
and  sports  and  finds  fresh  ideas  even 
in  routing  assignments.  This  is  a 
33,000-daily,  45,000-Sunday  AM 
serving  the  Finger  Lakes  regian  of 
Upstate  New  York.  To  apply,  send  a  let¬ 
ter,  resume,  tearsheets  of  full  week's 
work,  and  samples  of  best  work  to 
Charles  Nutt,  editor,  Star-Gazette,  201 
Baldwin  Street,  P.O.  Box  285,  Elmira, 
NY  14902.  An  equal  opportunity 
employer. 


ATTENTION 

READERS! 

Don’t  miss  the  Help 
Wanted  ads  in  this 
week’s  Recruitment 
Feature  for: 

Commercial  News 
and 

Mediaone 


See  page  27 


We  are  seeking  a  person  with  back- 
ground  in  journalism,  preferably  edu¬ 
cation  reporting,  for  busy  public  affairs 
office.  Will  share  a  variety  of  writing 
responsibilities  including  member 
newspaper,  press  releases,  book  pub¬ 
licity,  and  more.  Must  be  comfortable 
conducting  interviews  by  phone, 
Internet,  or  in  person.  Will  assist  in  the 
newsroom  operations  at  annual  conven¬ 
tion.  Will  colkeborate  with  other  mem¬ 
bers  of  Public  Affairs  team  in  produc¬ 
ing  a  media  packet  and  annual  report. 
Will  assist  in  writing  copy  for  NCTE 
Web  site.  Must  be  able  to  work  under 
deadline  and  to  juggle  a  variety  of  pro¬ 
jects.  Must  be  willing  to  travel. 

To  be  considered,  please  submit 
resume  incficating  preferred  position, 
references,  and  a  minimum  of  three 
writing  samples  to: 

Director  of  Personnel 
National  Council  of 
Teachers  of  English 
1 1 1 1  W.  Kenyon  Road 
Urbana,  IL61801 

Application  materials  will  be  accepted 
until  positions  are  filled.  NCTE  is  an 
EEO/ AA  employer  by  choice. 


Applications  are  being  accepted 
through  June  1 9  for  a  general  assign¬ 
ment  reporter  position  at  a  seven-day 
publication  in  central  Pennsylvania. 
Send  sample  stories  and  resume  to  Box 
08542,  Editor  &  Publisher.  EOE. 


•  EDITORIAL  • 
MEWS  REPORTER 

Refine  your  talent  for  uncovering 
technical  news  with  VARBusiness, 
a  leading  magazine  published  by 
CMP  Media.  Successful  individual 
will  have  1*2  yrs  exp,  daily 
newspaper  background,  keen 
sense  of  originating  &  developing 
stories,  exp  reporting  on  business 
issues  &  exceptional  follow- 
through  ability.  Competitive  salary 
&  benefit  package.  Send/fax 
resume  with  salary  reqmts  to 
Recruiter  JKRD  516-562-5131, 
CMP  Media  Inc,  600  Community 
Dr,  Manhasset,  NY  11030,  EOE. 
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EDITORIAL 

SPORTS  BUSINESS  SPORTS  WRITER 

Nationally  respected  sports  business 
publication  seeks  Staff  Writer  responsi¬ 
ble  for  newsgathering,  writing,  pro¬ 
duction  and  editing.  Job  based  in 
Charlotte,  NC.  Writer  will  monitor  and 
analyze  sports  business  news  in  over 
100  markets  each  morning  and  be 
responsible  for  originating  new  story 
ideas.  Applicants  should  have  excellent 
knowledge  of  sports  industry;  strong 
writing  skills;  ability  to  work  at  a  fast 
pace  under  a  strict  deadline;  strong 
communication  skills;  and  computer  pro¬ 
ficiency.  Please  send  resume/ writing 
samples  and  salary  requirements  to 
Abraham  Madkour  at: 

theda  i  ly@sportsbi  zdai  ly.com 
Or  send  resume  to: 

Abraham  Madkour 
The  Sports  Business  Daily 
1 2  South  Main  Street,  Suite  40 1 
South  Norwalk,  CT  06854 


SPORTS  COPY  EDITOR 
The  New  Haven  Register,  a  100,000 
circulation  daily,  has  an  opening  on  its 
sports  copy  desk.  Looking  for  someone 
with  sports  writing  and  editing  back¬ 
ground  and  experience  in  design  is  a 
plus.  Send  resume  to  Jack  Kramer, 
editor,  40  Sargent  Drive,  New  Haven, 
a06511. 


_ EDITORIAL _ 

SPORTS  DESIGNER:  Midwest  daily, 
150K,  seeks  experienced  sports  page 
designer/copy  Mitor.  We  want  a  team 
player  who  makes  us  better  and  knows 
page  design,  section  organization, 
copy  editing.  Emphasis  on  news  judg¬ 
ment,  ability  to  adjust  to  breaking 
news.  Pagination  a  plus.  Top  pay  and 
benefits  in  on  exciting  sports  market. 
Send  resume,  3-5  samples,  to  Box 
08537,  Editor  &  Publisher. 

SPORTS  EDITOR:  We  are  the  fastest- 
growing  newspaper  in  the  West;  we 
intend  to  be  the  best.  We  need  a  sports 
editor  who  will  take  us  to  the  next  level, 
which  means  we  will  settle  for  nothing 
less  than  a  Top  10  sports  section. 
We've  expanded  our  sports  staff  from 
three  to  four  and  intend  to  expand 
even  more  in  the  next  couple  of  years. 
Send  resume  to  Mike  Perry,  editor.  The 
Spectrum,  275  E.  George  Boulevard, 
St.  George,  UT  84770  or: 

mperry@thespectrum.com 

ST.  LOUIS  POST-DISPATCH  Sports  De¬ 
partment  seeks  an  entry-level  page 
designer.  Knowledge  of  QuarkXPress, 
Photoshop  preferred.  Our  design  team 
has  grown  by  3  in  1 2  months.  We 
want  to  add  someone  eager  to  learn 
and  develop  as  a  journalist.  Contact 
Assistant  Sports  Editor  Don  Reed  at 
(800)  365-0820  ext.  8170.  Or  send 
resume  and  work  samples  to  Reed, 
900  N.  Tucker  Blvd.,  St.  Louis,  MO 
63101. 


_ EDITORIAL _ 

TEMPLE  (TX)  Daily  Telegram,  25,000 
AM  paper  has  openings  for  news  and 
sports  reporters.  Contact  Steve  Walters, 
managing  editor,  P.O.  Box  6114,  Temple, 
TX  76503  or  send 

E-mail  to:  tdl@vvm.com 


THE  BOSTON  HERALD  seeks  an 
enterprising  TV  and  radio  editor  to 
steer  daily  and  Sunday  TV  book  cov¬ 
erage.  Successful  candidate  will  have  a 
deep  knowledge  of  TV  plus  a  solid 
news  sense,  significant  editing  experi¬ 
ence  and  computer  skills.  Send  resume, 
cover  letter  and  tear  sheets  to  Greg 
Reibman,  The  Boston  Herald,  1  Herald 
Square,  Boston,  MA  02106. 


THE  COMMONWEALTH,  a  9,000, 
6-day  daily  in  the  news-making 
Mississippi  Delta,  needs  a  reporter. 
Cover  government,  cops,  write  features. 
Photo  experience  helpful.  Send  re¬ 
sume,  clips  to  Tom  Miller,  managing 
editor,  P.O.  Box  8050,  Greenwood,  MS 
38930. 


THE  GERMAN  PRESS  AGENCY  (dpa) 
seeks  experienced  WIRE  SERVICE 
JOURNALIST  with  good  working  knowl¬ 
edge  of  German  for  its  international 
English  service.  Desk  position  in  Wash¬ 
ington,  DC,  mid-July  or  earlier.  Salary 
range  $49,000,  health  plan,  6  weeks 
vacation  plus  paid  holidays. 

Forward  resume  to  Herbert  Winkler, 
969  National  Press  Building,  Washing¬ 
ton,  DC  20045,  fax  (202)  783-41 1 6. 


_ EDITORIAL _ 

THE  COURIER  SEEKS 
ASSISTANT  NEWS  EDITOR 

An  award-winning  1 3,000-circulation 
daily  newspaper  near  Houston  is  seek¬ 
ing  a  skilled  copy  editor  to  fill  its  No.  2 
slot  on  the  news  desk.  Assistant  news 
editor  candidates  should  exhibit  strong 
editing  and  page  layout  skills  along 
with  solid  news  judgment.  QuarkXPress 
experience  helpful.  If  you  want  to  be 
part  of  a  team  that  is  striving  to  make  a 
difference  in  our  community,  send 
resume  and  clips  to  Jim  Fredricks, 
editor.  The  Courier,  1 00  Avenue  A,  Con¬ 
roe,  TX  77301 ;  FAX  (409)  756-6729. 

E-mail  to  courier@lcc.net 


THE  TRENTONIAN,  the  gutsy  60,000 
daily  in  Central  Jersey,  is  seeking  a 
hard-hitting  conservative  editorial  page 
editor  for  its  award-winning  section. 
Candidates  should  have  extensive 
editorial  writing  experience.  Send 
resume/clips  to  Executive  editor.  The 
Trentonian,  600  Perry  Street,  Trenton, 
NJ08618. 

THINK  YOU  Know  the  Big  Ten?  We're 
looking  for  an  editor  for  a  sports  mag¬ 
azine  that  celebrates  the  achievements 
of  the  best  student-athletes  in  the  Big 
Ten.  We  need  someone  with  vision, 
enthusiasm,  good  communication  skills 
and  a  thorough  knowledge  of  the  con¬ 
ference.  Send  your  resume  to  College 
Sports  Network,  3101  Poplarwood 
Court,  Suite  1 1 3,  Raleigh,  NC  27604. 


HELP  WANTED 


Fop  Business  Card  advertising, 
cail  (212)  675-4380, 
ext.  171, 173 
Contract  rates  availabie 


Schedule  on:  July  18 
Augusts 
September  19 
Octeberl? 
Nnvember  7 
DeceuiberS 


60  Editor  &  Pi  BListiER 


http://www.mediainfo.com 


June  13, 1998 


11 W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)675-1380  •  Fax  (212)929-1259  •  hazclp®mc(liainfo.com  •  niattw@mediainfo.com 


Job  Hunting? 

^pi  ; ji.' 

p  Buying? 

P  Selling? 


Hiring? 


OR  JUST  LOOKING? 

Use  the  best  read  Classified  Ad 
Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  discover  new  employ¬ 
ment  opportunities,  get  a  feel  for  who’s  hiring 
where,  find  the  key  professionals  to  make  your 
newspaper  run,  sell  your  used  equipment,  locate 
industry  service  providers,  even  buy  or  sell  your 
newspaper  business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (21 2)  675-4380  ext.  1 73 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  1 1  West  19th  Street,  New  York,  1001 1 


THE  FOl  KTH  E,STATF. 


EDITORIAL 


THE  JOURNAL  TIMES,  a  36,000 
circulation  AM  daily  in  southeastern 
Wisconsin,  is  seeking  an  experienced 
education  reporter.  We  want  a 
wordsmith  who  can  tell  us  what  goes  on  in 
the  classroom,  and  what  happens  to 
the  students  once  they  enter  the  real 
world.  We  also  expect  our  education 
reporter  to  closely  monitor  and 
describe  the  politics  of  education  in 
Racine,  a  lively  and  news-making  city 
midway  between  Chicago  and  Mil¬ 
waukee.  Send  cover  letter,  resume 
and  no  more  than  five  clips  to  Human 
Resources,  The  Journal  Times,  212 
Fourth  Street,  Racine,  W1 53403. 


THE  SHELBYVILLE  (INDIANA)  NEWS, 
an  1 1 ,500  award-vdnning  daily  near 
Indianapolis,  wants  a  reporter  with 
some  daily  newspaper  experience. 
Candidate  must  be  accurate,  detail- 
oriented,  thorough,  good  at  analyzing 
issues,  know  how  to  make  complicated 
stories  reader  friendly  and  give  the 
reader  substance  and  depth  in  stories. 
Opportunity  to  do  computer-assisted 
reporting  and  quality  journalism.  Send 
letter,  resume,  clips  and  references  ta 
Editor,  The  Shelbyville  News,  P.O.  Box 
750,  Shelbyville,  IN  46176  or  call 
(317)398-6631  ext.  124. 


WEEKLY  EDITORS:  Eastern  NC  group 
owned  by  top  national  company  will 
have  several  openings  (or  editors  at 
medium-sized,  rural  papers.  Writing 
and  pagination  skills  required.  Advance¬ 
ment  to  publisher  or  daily  possible. 
Full  benefits.  Send  resume,  clips, 
design  samples  to  Rip  Woodin,  Com¬ 
munity  Media,  P.O.  Box  1 967,  Green¬ 
ville,  NC  27835. 


WRITER/EDITOR  sought  for  large- 
circulation  health  newsletter  published 
by  national  consumer-advocacy  group. 
If  you  can't  turn  out  sparkling,  user- 
friendly  writing  on  tight  deadlines  with 
little  or  no  need  for  editing,  don't 
apply.  Must  be  able  to  re-write 
material  produced  by  researchers  and 
make  the  science  come  alive.  Good 
reporting  skills  are  critical.  Must  hove  3 
to  5  years'  experience  writing  for  a 
major  newspaper,  magazine,  or  wire 
service  for  the  lay  public.  Salary  com¬ 
petitive  with  for-profit  publications. 
Send  letter,  resume,  and  samples  of  non¬ 
technical  writing  to  CSPI,  EP:NAW, 
1875  Connecticut  Ave.,  NW  #300, 
Washington,  DC  20(X)9. 


YOU  NEED  five  years'  copy  editing 
experience,  as  well  as  experience 
managing  a  copy  desk  and  production 
process  and  maintaining  Word  macros 
and  GluarkXPress  templates.  Must  work 
with  editorial  and  art  staffs  to  resolve 
questions  of  design,  content,  and  style; 
meet  print  deadlines;  manage  copy 
desk  budget;  and  coordinate  work 
between  copy  and  production.  Must 
know  Word,  QuarkXPress,  and  Excel, 
and  knowledge  of  both  PCs  and  Macs. 
Send  resume  to  EM,  Bay  Guardian, 
520  Hampshire,  San  Francisco,  CA 
941 10  or  fax  (41 5)  255-8762. 


INFORMATION  SYSTEMS 


ADMARC  PROGRAMMER  ANALYST 
Southeastern  Pennsylvania  -  Our  client 
is  seeking  a  permanent  staff  member 
with  the  following  skills.  3  plus  years 
Neasi-Weber  ADMARC  experience 
with  thorough  understanding  of 
Admorc.  Be  able  to  work  indepen¬ 
dently,  have  strong  analytical  skills, 
provide  support  and  communicate  at 
all  levels.  Extras  include  B.A./B.S. 
degree,  Cobol,  PC  skills,  HP30(X). 

Friendly  atmosphere.  Strong  Team 
Enviranment.  Excellent  salary  and 
benefits  package.  Our  client  covers  our 
fees  for  locating  a  successful  candi¬ 
date.  Contact  (800)  639-2660  or  fax 
(800)  606-6374  or  E-mail: 

betsy@res-tech.com 


CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is  required. 
E-mail  resume  to:  hr@cnicorp.com 
Please  include  your  name  on  the  subject 
line. 


FAX  yo«r  ad  to  212*929  *1259 


AAAILROOM  MANAGER 

The  Elkhart  Truth,  a  progressive  north¬ 
ern  Indiana  newspaper  under  50,000 
circulation,  is  seeking  a  highly 
motivated  Mailroom  Manager.  This 
position  needs  hands  on  leadership, 
strong  ability  to  develop  and  imple¬ 
ment  strategic  distribution  planning 
and  excellent  team  skills. 

Successful  candidate  would  hove  5-i- 
years  of  solid  newspaper  experience 
and  understanding,  have  established 
supervisory  skills,  and  knowledge  of  all 
mailroom  equipment.  Additional  knowl¬ 
edge  and  experience  with  McCain 
Inserting  Equipment  would  be  a 
definite  plus. 

We  offer  on  excellent  compensation 
and  benefits  package,  including 
pension  plan,  401  (k)  plan,  medical 
and  dental  plans.  To  apply,  please 
send  your  resume  and  salary  require¬ 
ments  to: 

Mary  Faro 

Truth  Publishing  Company  Inc. 

P.O.  Box  487 
Elkhart,  IN  4651 5 
mfara@elkhart-truth.com 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the  only 
independent  weekly  NEWS  maga¬ 
zine  covering  the  newspaper 
industry. 
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HELP  WANTED 


_ MAILROOM _ 

PACKAGING  DEPARTMENT 

MANAGER 

The  Messenger-Inquirer,  a  34,000 
daily  in  Owensboro,  Kentucky,  is  look¬ 
ing  for  o  manager  to  oversee  its 
packaging  deportment  operations.  The 
ideal  candidate  will  have  interpersonal 
skills  with  strong  verbal  and  written 
communication  skills,  mechanical/tech- 
nical  aptitude,  three  to  five  years 
packaging  experience;  supervisory 
experience  preferred,  and  excellent 
leadership  skills.  The  Messenger- 
Inquirer  is  an  A.H.  Belo  Corporation 
newspaper.  Send  cover  letter  and  resume 
to  Sue  Trautwein,  Human  Resources, 
Messenger-Inquirer,  P.O.  Box  1480, 
Owensboro,  KY  42302. 

MARKET  RESEARCH 

MARKETING  RESEARCH  MANAGER 

Immediate  opening  for  a  person  with  a 
background  in  marketing  research.  Re¬ 
sponsibilities:  Manage  collection  and 
analysis  of  market  research  informa¬ 
tion.  Plan  and  oversee  sharing  of  data 
in  sales  presentations  and  strategic 
reports.  Supervise  research  analysts 
and  administer  annual  department 
budget.  Knowledge  of  newspaper 
research  practices,  sales  presentation 
techniques,  graphics  and  data-analysis 
software.  Writing/editing  ability  a 
must.  Fax  resume,  salary  requirements 
to  Ms.  Collin  Munoz,  The  Press- 
Enterprise  (909)  248-61 15  or  mail  to 
P.O.  Box  792,  Riverside,  CA  92502. 
No  phone  calls,  please.  We  offer  a 
smoke/ drug  free  workplace. 

NEW  MEDIA 

IMMEDIATE  OPENING  for  online  news 
copy  editor/content  creator.  Full-time, 
nights,  pay  to  low  30's  depending  on 
experience.  Resume,  old/new  media 
samples:  Shawn  Tooley,  Fayetteville 
Online,  P.O.  Box  849,  Fayetteville,  NC 
28302.  E-mail: 

stooley@fayettevillenc.com 


PRODUaiON/TECH 


_ NEW  MEDIA _ 

THE  WEB  IS  an  opportunity  for  news¬ 
papers  rather  than  a  threat.  If  you 
agree  and  can  explain  why,  let's  talk. 
The  Sun  Journal  seeks  a  bold,  creative 
person  to  build  and  run  our  new  news 
site.  Tell  us  how  you  would  use  the 
strengths  of  old  and  new  media  to 
reach  our  readers  and  beyond.  E-mail 
your  ideas  —  the  specific  the  better  — 
and  a  copy  of  your  resume  to 

rrhoades@sunjournal.com 
We're  a  40,000  AM  daily,  on  the 
move,  in  Lewiston,  Maine. 

WEBMASTER/ONLINE  SALES:  The 
Rutland  Herald  and  Times  Argus,  two 
award  winning  newspapers  in  central 
Vermont,  are  offering  the  qualified 
candidate  an  exciting  opportunity  to 
grow  with  a  new  venture  and  enjoy  all 
that  life  in  the  Green  Mountains  has  to 
offer.  We're  looking  for  a  qualified 
individual  to  produce,  design  and 
implement  our  websites.  You'll  help 
develop  and  implement  the  overall 
style  and  graphic  presentations  on  all 
of  our  websites.  You'll  assist  in  taking 
our  classified  website 

www.VermontClassifieds.com 
to  the  next  level.  You'll  also  have  the 
opportunity  to  sell  online  advertising 
with  our  existing  sales  staff  and  design 
banner  ads  for  new  and  existing 
customers.  Requirements  include:  fuH 
technical  knowledge  in  all  areas  of  the 
web  including  software  utilized  to 
develop  and  maintain  a  site.  Working 
knowledge  and  experience  with  HTML, 
cgi  scripting,  animation,  java  and  data 
base  management.  Requires  an  appli¬ 
cation  of  existing  knowledge  and 
skills  as  well  as  a  creative  approach  to 
new  technology  problems.  A  college  or 
technical  degree  in  a  related  fiela  and 
newspaper  new  media  experience  pre¬ 
ferred.  You'll  report  directly  to  the  New 
Media  Directar.  Excellent  compensa¬ 
tion  and  benefits.  If  you  are  interested 
in  the  position,  please  forward  your 
resume  to  Grade  Johnston,  new  media 
director,  Rutland  Herald,  P.O.  Box 
668,  Rutland,  VT  05702  or  E-mail 
your  resume  to:  graciej25@aol.com 


PRODUaiON/TECH 


I  Gannett^ 

Gannett  Offset  a  subsidiary  of  Gannett  Co.  Inc.  has  the  following  full-time  posi¬ 
tions  available  in  its  production  department: 

PRODUCTION  COORDINATOR-  requires  4  years  in  printing  industry,  knowledge  of 
prepress,  press  and  distribution  processes,  strong  organizational  and  verbal/writ¬ 
ten  communication  skills.  Degree  prefered. 

PRESS  SUPERVISOR-  requires  5  years  experience  operating  Goss  Colorliner, 
Metroliner.  and  King  press  equipment,  plus  1  year  supervisory/lead  experience. 
PRESS  OPERATOR-  requires  4  years  experience  operating  Goss  Colorliner,  Metro- 
;  ^  liner,  and  King  press  equipment, 

FACSIMILE  OPERATOR-  requires  6  months  education  experience  in  graphic  arts, 
one  year  electronic  equipment  experience/training  and  knowledge  of  digital  image 
setters. 

CompetiWe  salary,  company  benefits,  and  advancement  and  training  opportunities. 
Resume  with  cover  letter  to: 

Gannett  Offset  Springfield 
6883  Commercial  Drive,  Springfield,  VA  22159 
Attn:  HR-EP-PP-02 
Equal  Opportunity  Employer 


_ NEW  MEDIA _ 

WORK  AND  PLAY  in  the  Northwest. 
Westmedia  Corporation  is  looking  for 
an  online  community  manager.  This 
position  offers  the  qualified  candidate 
an  entrepreneurial  opportunity  in  an 
established  media  company.  If  you 
have  a  B.A.  and/or  experience  please 
send  resume  to  Westmedia  Corpora¬ 
tion,  Attn:  David  Natt,  P.O.  Box  189, 
Longview,  WA  98632  or  E-mail: 
dmn@tdn.com  Job  description  avail¬ 
able.  Westmedia  is  an  equal  opportunity 
employer. 

PHOTOGRAPHY 

CHIEF  PHOTOGRAPHER  -  Our  chief 
photographer  is  moving  on  to  bigger 
and  better  things  after  bagging  several 
Texas  AP  and  Cox  awards.  We  don't 
want  to  lose  a  step  so  we  are  looking 
for  a  great  photographer  who  can  also 
lead  a  small  staff.  Contact  Pete  Litterski, 
editor,  Longview  News-Journal.  E-mail: 

plitterski@coxnews.com 
Mail:  P.O.  Box  1792,  Longview,  TX 
75606.  Fax:  (903)  757-3742.  Include 
10  non-returnable  images  for  now  (ink 
jet  or  color  copies  are  fine). 

PHOTO  EDITOR  for  full-color  sports 
magazines  covering  the  BigTen  and 
SEC.  Visual  genius  with  a  penchant  for 
people.  Resume  to  College  Sports 
Network,  3101  Poplarwood  Court, 
Suite  1 1 3,  Raleigh,  NC  27604. 

PHOTOJOURNALIST 

The  Dayton  Daily  News  has  an  open¬ 
ing  for  a  full-time  photojournalist. 
Applicants  should  have  three  to  five 
years  experience,  a  passion  for  photo¬ 
journalism,  the  ability  to  produce  com¬ 
pelling  photo  stories  and  a  willingness 
to  master  the  new  digital  camera 
technology.  Candidates  must  have  an 
experienced  ability  to  generate,  shoot 
and  layout  photo  stories.  Although 
page  design  is  not  part  of  the  daily 
responsibilities,  candidates  will  need  to 
work  closely  with  editors  and  designers 
to  get  self  generated  photo  stories  into 
the  paper. 

It  is  essential  that  the  successful  candi¬ 
date  work  well  in  a  team  environment. 

The  Daily  News  is  a  Cox  newspaper 
with  a  circulation  of  1 55,000  daily 
and  2 1 0,000  Sunday. 

If  interested,  please  send  a  caver  letter, 
resume  and  slide  portfolio  to  Jeff 
Adams,  director  of  photography,  Dayton 
Daily  News,  45  South  Ludlow  Street, 
Dayton,  OH  45402  by  June  1 0. 

PRESSROOM 

PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


PRODUaiON/TECH 

OPERATIONS  DIRECTOR 

Immediate  opening  at  70,000  AM 
(77,000  Sunday)  family-owned  news¬ 
paper  in  competitive  Northeast,  Re¬ 
sponsible  for  overall  operations  of 
Systems,  Pressroom/Mailroom,  and 
Facilities  Department.  Offset  experi¬ 
ence  important.  Resumes  to  Box 
08528,  Editor  &  Publisher. 


PRODUCTION  DIRECTOR:  The  Purdue 
Exponent,  a  19,000  independent  stu¬ 
dent  daily,  needs  a  full-time  depart¬ 
ment  head  to  supervise  prepress  and 
press  operations  (Goss  Community). 
Ideal  candidate  will  have  Mac  hard¬ 
ware  and  software  experience  in¬ 
cluding  QuarkXPress  and  Photoshop. 
The  director  oversees  computer  systems, 
quality  control,  maintenance  and 
supervises  staff  of  eight  part-time 
students.  Flexibility  a  must;  mechanical 
and  technical  skills  necessary.  Write 
Pat  Kuhnie,  publisher.  The  Purdue  Expo¬ 
nent,  P.O.  Box  2506,  West  Lafayette, 
IN  47906-0506. 


PRODUaiON  MAINTENANCE 
MANAGER 

We  are  seeking  an  experienced  Pro¬ 
duction  Maintenance  Manager  to 
oversee  the  activities  of  electronic, 
electrical  and  mechanical  technicians 
in  the  support  and  repair  of  printing 
and  production-related  equipment. 
Qualified  candidates  must  have  lO-i- 
years'  experience  in  a  maintenance 
management  role;  preferably  Goss 
Metro  and  carousel  inserters.  Must 
have  an  Engineering  degree  and/or 
equivalent  technical  expertise,  knowl¬ 
edgeable  and  experienced  with  com¬ 
puterized  maintenance  management 
systems  (CMMS). 

The  San  Diego  Union-Tribune  offers  an 
excellent  compensation  and  benefits 
package. 

Please  send  resume  and  salary  require¬ 
ments  to: 

Human  Resources  Department 
Job#80-98/KK/EP 
P.O.  Box  191 

San  Diego,  CA  921 1 2-4106 

An  Equal  Opportunity  Employer 
WWW. uniontrib.com 


PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  necessary. 
If  you  know  prepress,  SQL,  or  NT, 
like  travel,  and  want  out  of  dead¬ 
line  dilemmas,  send  resume  to 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Avenue,  Suite  330,  Jenkin- 
town,  PA  1 9046  or 

E-mail:  pkelts@maned.com 


SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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CLASSIFIED  ADVERTISING 
INFDRMATIDN 


POSITIONS  WANTED 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  /\dd  $12.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6 -13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


PAYMENT 


Make  check  payable  to  Editor&_ Publisher 
or  charge  to  your  American  Express. 

VfSA  j IKlSta  MasterCard  or  Visa.  Please  supply  name 
■■■■  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

fliease  note:  International  ads,  new  accounts  and  positions  wanted  ack  must  pie-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


CIRCULATION 


CIRCULATION  DIREaOR  looking  for 
new  challenge!  Strong  management 
skills,  budgeting  and  marketing.  I  will 
re-energize  your  department.  Not  look¬ 
ing  for  a  pencil  pushing  desk  job!  Will¬ 
ing  to  relocate  for  the  right  opportunity. 
Coll  (978)  582-7948  or 

E-mail:  CircDir4U@aol.com 


CIRCULATOR  skilled  in  personal  sell¬ 
ing,  telemarketing,  single  copy  sales, 
seeks  immediate  opportunity  in  eastern 
Zone  2.  Reply  to  Box  08484,  Editor  & 
Publisher. 


EXPERIENCED  Circulation  Professional 
desires  change.  I  am  looking  for  a  posi¬ 
tion  that  reports  directly  to  Publisher. 
The  company  I  choose  must  be  team 
oriented  with  a  desire  to  make  their 
circulation  department  a  top  performer 
in  our  industry.  If  you  need  a  Director 
that  will  lead  your  circulation  team  and 
guarantee  results,  we  should  begin  the 
process  of  identifying  your  needs  and 
my  abilities.  (801 )  523-2528  or 
E-mail:  CRB0009@aol.com 


EDITORIAL 


AWARD-WINNING  sports  writer  with 
27  years  experience,  the  last  two  as 
sports  editor  of  a  mid-sized  daily, 
seeks  to  relocate  to  home  state  of 
North  Carolina.  I  can  write  it,  edit  it 
and  plan  for  your  newspaper.  Reply  to 
Box  08539,  Editor  &  Publisher. 


EXPERIENCED  music  editor/journalist 
with  strong  editorial  skills,  knowledge 
of  hip  hop,  R&B  and  pop  music,  seeks 
freelance  writing  or  entry  level  editoriol 
position  with  a  newspaper  or  music 
magazine.  Zone  2  preferred.  For  a 
resume.  E-mail  request  at: 

trentfitz@bigfoot.com 


For  quicker  placement, 
you  con  Fox  your  Positions  Wanted  od 
along  with  your  Visa/Mastercard/Amex 
number  and  expiration  dote  to 
(212)  929-1259 


QUESTIONS? 


VOICE:  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX;  (212)  929-1259  or  E-mail;  eileenl@mecliainfo.com  anytime. 


EDITORIAL 


EXPERIENCED  HARD-CHARGING  gen¬ 
eral  assignment  reporter  seeks  job 
at  daily  or  weekly  Zones  1  -  9.  Journal¬ 
ism  degree.  Excellent  photographic 
skills.  Call  (603)  356-8964. 

EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  career  challenge 
with  specialty  publication  or  public 
relotions.  (305)  891-2595. 


NEWSPAPER  COUPLE 
He  has  20  years  experience  as  small- 
market  sc>orts  editor,  is  seeking  to  leave 
the  desk  and  focus  on  reporting/ 
writing.  Numerous  awards  for  column 
writing  (sports  and  general),  stories 
and  features.  She  has  1 9  years  experi¬ 
ence  in  all  phases  of  production;  seven 
years  as  composition  director.  Will  con¬ 
sider  oil  zones.  Reply:  (580)  252-4603 
or  E-mail:  anyjazz@texhoma.net 


PROFESSIONAL  CARTOONIST  seek¬ 
ing  a  new  staff  position.  Publisher  must 
be  mentally  stable.  (770)  937-0449, 
Allison  Garwood. 

SHORT  STAFFED  AT  TRADE  SHOWS? 
“Convention  Man"  to  the  rescue.  Fast, 
accurate  writer,  all  topics.  Will  travel 
and  file,  (703)534-5022. 


SOLID  WRITER  with  experience  in 
page  layout,  sports,  music,  photog¬ 
raphy  seeking  job  in  DC,  Baltimore, 
east  Maryland  region.  (410)  221- 
6599. 

SOUTHERN  COLUMNIST  must  aet  out 
of  DC  before  I  am  strangled  by  my 
power  tie.  Humorous,  insightful, 
scathing  commentary.  Call  (202)  518- 
801 4  or  E-mail  Rostrm@AOL.com 


VETERAN  DC  Journalist  with  expertise 
in  Health  Care  seeks  freelance/ 
contract  assignments.  Computer/ 
Internet  savvy,  wire  service,  newspaper 
background.  E.  Beck  (703)  250-1608 
or  ekbeck@erols.com 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  nnagazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575- 1 005. 
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SHOP  TALK  AT  THIRTY 


BY  C.  DOW  TATE 


Rediscovering  Journalism’s 
Power  —  In  The  Classroom 


Kind  of  like  the  Ilttle 

brother  who’s  brought  to 
the  table  at  the  family  din¬ 
ner  party,  introduced,  asked 
how  he’s  doing  in  school,  and  then 
sent  back  to  the  kids’  table,  I  want  to 
discuss  what’s  happening  in  schools 
today  and  to  share  the  vision  and  pas¬ 
sion  that  this  country’s  newspaper  and 
yearbook  advisers  have  in  shaping  the 
future  of  journalism. 

I  want  you  to  see  why  scholastic 
journalism  and  professional  publica¬ 
tions  should  work  together. 

Our  passion  is  to  improve  the  future 
of  journalism  —  to,  one,  create 
stronger  reporters;  two,  create  more 
enlightened  readers;  and  three,  ensure 
an  appreciation  and  understanding  of  a 
free  press. 

Somewhere,  back  when  I  was  a 
reporter,  I  lost  the  vision  that  I 
changed  people’s  lives.  That  tends  to 
happen  to  many  reporters  when 
reporting  is  done  on  a  phone  from 
behind  a  desk.  Now,  I’ve  regained  the 
vision  to  see  how  both  I  and  profes¬ 
sional  newspapers  touch  lives.  I 
regained  it  in  the  journalism  class¬ 
room.  I  have  three  firsthand  stories  I’d 
like  to  share  about  journalism’s  power 
to  change  lives. 

First  there  is  Rufus.  His  mother  was 
a  prostitute.  His  brother  an  alcoholic.  A 
beginning  journalism  student,  Rufus 
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was  considering  quitting  school. Then 
one  high  school  news  story  lead  to  an 
infographic,  and  that  infographic  lead 
to  a  column.  One  validation  after 
another  that  Rufus  could  be  responsi¬ 
ble  and  successful  in  school  and  in  a 
scholastic  journalism  program. 

He  signed  up  for  the 
Dallas/Fort  Worth 
Association  of  Black 
Communicators  work¬ 
shop  where  he  met 
reporters  and  editors 
who  would  be  mentors 
and  surrogate  parents. 

He  was  hired  by  the 
Dallas  Morning  News 
to  answer  phones,  and 
eventually  he  began 
writing  stories  and  columns.  He  found 
sanctuary  in  a  professional  newspaper 
and  gave  the  publication  a  voice  o/the 
youth.  Not  a  voice  at  the  youth,  or 
even  a  voice  to  the  youth.  A  voice  of 
the  youth.  A  voice  who  could  bring  a 
perspective  on  issues  such  as  high 
school  violence.  He  has  interned  the 
last  three  summers  at  the  Morning 
News  and  is  now  a  senior  at  Kansas 
University. 

So  why  sht)uld  professionals  invest 
in  scholastic  journalism  and  the  teen 
reader?  Rufus  is  the  answer. 

He’s  an  example  of  the  power  pro¬ 
fessional  journalists  and  publications 
can  have  —  in  giving  budding  stu¬ 
dents  a  voice,  in  shaping  young  jour¬ 
nalists  and  in  building  a  future  for  the 
medium. 

Rufus  is  an  example  of  using  the 
media’s  power  to  shape  their  own. 
Though  not  all  students  become 
reporters,  they  all  become  media  con¬ 
sumers  who  form  values  and  beliefs  — 
in  the  media  and  in  themselves. 

Anne’s  story  is  an  illustration.  A  bril¬ 
liant  girl,  she  won  science  fairs  and 


math  competitions.  Her  freshman  sci¬ 
ence  project  took  an  insightful  look  at 
algae’s  role  in  reducing  the  production 
of  carbon  dioxide  in  the  Earth’s  green¬ 
house  effect.  Clearly  she  figures  into 
recent  debates  about  lagging  science 
and  math  programs  in  schools.  And  yet 
most  of  her  accomplish¬ 
ments  in  these  areas  go 
unheralded  and  unpub¬ 
lished.  She  has  written 
in  her  class  journal 
about  being  excited  that 
friends  congratulated 
her  for  her  first  soccer 
goal. They  had  seen  her 
name  in  six-point  type 
in  Wednesday’s  sports 
section.  One  swing  of 

the  leg. 

Then  I  wonder  if  editors  realize  the 
impact  they  could  make  on  society  if 
the  same  attention  were  given  to  stu¬ 
dents  for  a  third  place  finish  in  the  dis¬ 
trict  feature  writing  contest  or  the 
regional  debate  tournament. 

So  why  should  professionals  invest 
in  scholastic  journalism  and  the  teen 
reader?  Anne  is  the  ans'wer.  She’s  an 
example  of  the  power  professional 
publications  have,  and  why  they  need 
to  see  teenagers  as  people  with  valid 
interests  and  pursuits. To  use  the 
power  to  provide  a  more  accurate 
looking  glass  for  teens,  to  portray  them 
as  more  than  just  farm  club  players  for 
college  athletics  or  fiiture  residents  of 
juvenile  detention  centers. 

My  message  is  to  remind  newspa¬ 
pers  why  they  should  live  up  to  their 
mission  statements  to  provide  corpo¬ 
rate  support  for  their  communities  by 
investing  time  and  effort  in  scholastic 
journalism  and  teen  voices. 

But  I’m  reminded  that  this  is  a  busi¬ 
ness,  and  the  issue  is  often  money.  One 
(See  Shop  Talk  on  page  50) 


C.  Dow  Tate,  the  Dow  Jones  Newspaper  Fund  1997  National  High  School 
Journalism  Teacher  of  the  Year,  teaches  and  advises  publications  at  Hillcrest 
High  School,  Dallas.  This  article  is  adapted  from  his  remarks  to  the  American 
Society  of  Newspaper  Editors  education  committee  in  April.  His  brochure, 
“Scholastic  Journalism  and  Professional  Newspapers:  How  we  can  help  each 
other(’is  available  free  from  the  fund  (P.O.  Box  300,  Princeton,  NJ  08543-0300, 
or  newsfund@wsj.dowjones.com). 
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CaTeerPath.com,  the  Web's  leading  recruitment  site, 
Jias  ^werful  solutions  for  your  advertisers  that 
generate  ^ditional  revenue  for  you. 

CareerPath.com  combines  the  depth  of  your  local 
coverage  with  the  national  reach  of  the  Internet  to  offer 
advertisers  one-stop  shopping  for  all  their  recruitment 
needs.  Created  by  newspapers  for  newspapers, 

CareerPath. corn's  products  are  designed  to  be 
implemented  quickly,  easily  anchto  complement  your 
existing  sales  efforts: 

Newspaper  Job  Database,  a  unique  up-sell 
opportunity  that  gives  your  advertisers  additional  reach. 

CareerPathEXTRA,  extra  exposure  for  all  of  an 
advertisers  open  positions  means  extra  revenue  for  you. 

Resume  Connection,  the  fastest  growing  segment 
of  online  recruiting,  provides  employers  a  cost  effective 
way  to  locate  qualified  candidates. 

Employer  Profiles,  an  additional  revenue  source 
that  conveys  an  employer's  strengths  to  a  national 
’  audience  of  potential  candidates. 

Find  out  how  CareerPath.com  can  deliver  a  more 
efficient  buy  for  your  advertisers  by  calling  Ira  Gordon  at 
516.764.0790  or  email  ira@careerpath.com. 
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